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PE®EPAT
bopunckux Haranesa CepreeBHa

«®opmupoBanue GUPMEHHOT0 CTIWISA OPTraHU3AIUN»
Junnomuas padota: 50 c., 9 puc., 11 tabn., 52 UcTouHuKa, 2 npun.

Kmouesbie ciosa: ®MPMEHHBINM CTUJIb, UMHIXK KOMITAHUWY,
JIOTOTUII, ®UPMEHHBIM 3HAK, KOPIIOPATUBHASI CHUMBOJIMKA,
PEKJIAMA.

O0beKT M npeaMeT HccaeI0BaHusI: (UPMEHHBINA CTUIIb, POPMUPOBAHUE U
passutre ¢pupmerHoro ctwisa Ha npeanpusatun O[O « TexnoAxBay.

MeTtoabl  HMCCIEI0OBAHUS:  AHAIM3  JIATEPATYypbl, CUCTEMAaTHU3aLHUs,
KJaccu(ukanus, OMHUCATENbHBIA METOJ, HHAYKLHS, METOJ CpPaBHHUTEIbHOTO
aHaJIN3a.

IlosryyeHHble pe3yJbTaTbl M MX HOBH3HA: M3YyYEHBl TEOPETHUYECKUE
acreKkThl (PUPMEHHOTO CTUJIS, IPOBEACH aHAIU3 Pa3BUTUS (PUPMEHHOTO CTUJIS Ha
OO  «TexHoAkBay, pa3paboTaHbl NyTH W MEpONpPHATHS 110
coBepuieHcTBOBaHUIO (pupMenHoro ctuis Ha OJIO «TexnoAxBa», paccuMTaHa
3(p(EKTUBHOCTh  MPEAJIOKEHHBIX  MEpPONPUATUH 1O  COBEPILIECHCTBOBAHUIO
¢upmennoro ctuist Ha OO «TexHoAkBay

DJleMEHTaMl HAyYHOM HOBHU3HBI IIOJYYEHHBIX pE3YyJbTAaTOB SBIAECTCS
BO3MOKHOCTh 3HAQUMTEJILHOTIO MOBBIIIEHUS JOXOJ0B M KOHKYPEHTOCIOCOOHOCTH
OJ10 «TexHOoAKBa».

Oobaacrp BO3MOKHOI'0 MPAKTHYECKOI0 NPUMEHEHMS
coBepireHcTBoBaHue nmeronierocss Ha O10 «TexHoAkBa» (PUPMEHHOTO CTHIISL.

ABTOp pPabOThl TOITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAJIMTUYECKUM MaTepual NPaBWIBHO M OOBEKTHBHO OTPAXAaE€T  COCTOSHUE
UCCJIENYEMOTO IIPOLIECcCa, & BCE 3aMMCTBOBAHHBIN W3 JMTEPATYPHBIX M JPYTUX
UCTOYHUKOB TEOPETHUYECKHUE, METONOJIOTUYECKUE IIOJIOKEHUSI W KOHILENIUU
COIIPOBOKJIAIOTCS CCBUIKAMU MX aBTOPOB.
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PED®EPAT
bopriackix Hatamns Cspreeyna
"MdapmipaBanHe QipMoBara CTbLII0 apraHizamnbii »

Mpaua 3mawyae: 50 c., 9 man., 11 1abn., 52 KpblHiua, 2 Npbin.

KawuaBeiss caoBbl : @PIPMOBBI CTbBbUUIb, IMIJDK KAMIIAHII,
JIATATBITI, ®IPMOBBI 3HAK, KAPIIAPATBIYHAS CIMBOJIIKA
POKIISIMA .

AO'ekT i mpaamer aacjegaBaHHsi: (IpMOBBI CThUIb , (papmipaBaHHE 1
pa3Biuué gipmoBara cTeutio Ha nipagnpsieMcTBe T[A « TexHoAxkBa » .

Meraabl JgaciaegaBaHHsl @ aHAII3  JITapartypbl, CICTAMAThI3aLbId,
KJacipikaupls, amicaibHbl META] , IHAYKLBIS , METAJI MTapayHalbHAara aHaiizy.

ATpbIMaHbIA BBIHIKI 1 IX HaBi3HA: BBIByYaHbl TAAPITHIYHBIS ACHEKTHI
dbipmoBara CTBHUIIO , MpaBeA3€HbI aHami3 pasBilis ¢ipMoBara cThuUlto Ha TA
«TexnoAxBa » , pacmpaliaBaHbl HUISIXY 1 MEpampbleMCTBBI MMa Y/1acKaHaJICHHI
dipmoBara cteuto Ha TJA « TexHoAxBa » , pasmiyaHa 3(eKTbIYHACIb
mparnaHaBaHbIX MeparnpblieMcTBay Ia yaackaHaneHHi (ipmoBara cteutio Ha TA
«TexnoAxkBa »

DOneMeHTaMi HaBYKOBald HaBI3HBI AaTPhIMAHBIX BBIHIKAY 3'syisenia
MardbIMaclib 3Ha4Hara NaBbIIIPHHS 1axo/ay 1 KaHKypaHTazaonbHacui TA
«TexHoAkBa » .

Bobaacup MarysiMara npaxkTbIYHAra NPbIMSHEHHSI: VyJIaCKaHaJEHHE
HasyHait Ha TJIA « TexHoAkBa » ipMoBara CTbLIIO.

A¥Tap npaupl nanBspaxkae , ITO NPbIBEA3EHBI ¥ €1 pa3iikoBa - aHAITHIYHbI
MaTaIphIsI MpaBiibHA 1 a0'€KThIYHA aIIOCTPOYBAae CTaH JOCJEaHara mpampcy , a
ycé 3ama3pluanbl 3 JTITAPATYPHBIX 1 IHIIBIX KPBIHII] T2APITHIYHBIS , METaIaJIarqHbIS
naja)XdHHI 1 KaHIPIIBI CyIpaBaKaroIlia CriacblIkami iX ayrapay.

b
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ABSTRACT
Borinskaya Natalia
"Creating a corporate identity of the organization*
Work includes: 50 p., 9 fig., 11 tbl., 52 source, 2 adj.

Keywords: CORPORATE IDENTITY, COMPANY IMAGE, LOGO,
CORPORATE SYMBOLS, TRADE.

Object and subject of research : corporate identity , formation and
development of corporate identity in the company ODO " TehnoAkva ."

Methods: analysis of the literature , classification , classification, descriptive
method , induction, method of comparative analysis .

The results obtained and their novelty: studied the theoretical aspects of
corporate identity , the analysis of the development of corporate identity on the
ODO " TehnoAkva " developed ways and measures to improve the corporate
identity on ODO " TehnoAkva " calculated effectiveness of the proposed measures
to improve the corporate identity on ODO " TehnoAkva ".

Elements of scientific novelty of the results is the possibility of a significant
increase in revenues and competitiveness of ODL " TehnoAkva ."

Realm of the possible practical applications : improving on existing ODL
" TehnoAkva " corporate identity.

Copyright work confirms that resulted in it cash- analytical material
correctly and objectively reflects the state of the process under investigation , and
all borrowed from the literature and other sources of theoretical , methodological
principles and concepts are accompanied by references of their authors.
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