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PE®EPAT

O6weM aurmomuoi padotsl 104 c., 13 puc., 31 Ta6:1., 55 UCTOYHHKOB, 3 TTPUIIOK.

MAPKETHHI'OBA#A CTPATEI'UA, KOHKYPEHTHBIE
[TPEUMVYILECTBA, CTPATETMYECKMIA AHAJINS, CPEJA
OPI'TAHU3ALINU

Oo6mwexTom uccnenopanus siBisgercs OO0 «I '€ty rpymm.
[IpeameToM nccneaoBaHMs SBISETCS MAPKETUHIOBAsI CTPATETUs IPEATPUSTHS .

[{ens quniaomMHOM paboThl — pa3paboTka pEeKOMEH Al 10 COBEPIIEHCTBOBAHUIO
MapKETUHTOBOM CTpATErvy OpraHUu3aIiu.

B xone BbINoOJIHEHUS pabOThl MU3yYEHbl TEOPETUUECKUE ACHEKTHl MapKETUHTOBOM
CTpAaTEeTuu MPEINPUATUS, TPOBEICH aHAJIN3 TEKYIIEH MapKETHHTOBOM CTpaTeruu
OO0 «Il'éru rpynm», MNpeaIoKeHbl HANPAaBIECHUS W IMYTH TMOBBIIICHUSA
COBEpLIEHCTBOBAaHUA MapKeTUHIoBoM ctparernu OO0 «I'€ru rpymnm.

[Ipyu  BbIMOJHEHWMH  pabOThI  HUCIOJIB30BaHBI ~ METOJBI  KCCJICIOBAHUS:
CUCTEMATHU3alMK U JIOTUYECKOT0 0000IIeH s, TAOIUYHBIA U Tpaduueckuii MeTof,
CPaBHUTEJIBHOTO aHaJIN3a, SKCIIEPTHBIM.

PesynpTaTel paboThl MOTYT OBITH HMCHOJB30BaHBI pykoBoacTBoM OO0 «I'étn
TPYIID» B IE€ATEIBHOCTH IPEANPUSITHUSI.

TexHUKO-3KOHOMUYECKAs, COUManbHas HW(WIM) DSKOJOTHYECKas 3HAYUMOCTh:
BHEJIpEHUE pPa3pabOTOK MOBBICUT 3(PPEKTUBHOCTh MAPKETHHIOBOM CTpaTeruu
NPEANPUATHS, YTO MMOBJIEYET MOBBIIIECHUS Y3P(HEKTUBHOCTH IESITEIbHOCTH.

ABTOp pabOThl TMOATBEPKIAET, YTO TMPUBEICHHBIH B HEH pacyeTHoO-
aHAIUTUYECKUN MaTepual MPaBUIBHO M OOBEKTUBHO OTPaAX)aeT COCTOSHUE
HCCIIEYEMOTO IPOLECcca, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYPHBIX U APYTHX
MCTOYHUKOB TEOPETUYECKUE, METOAUYECKHE IIOJOKEHUS M KOHLENUUHU
COIIPOBOKJAIOTCA CChUIKAMH HA UX aBTOPOB.




PODEPAT

AG’em ppimmomHait padotst 104 c., 13 mait.., 31 tabm., 55 kpsiH., 6 gam.

MAPKETBIHI'ABAA CTPATOI'A, KAHKYPOHTHBIA  TTIEPABAIT,
CTPATOI'TYHBI AHAJI3, ACAPOAA3E APT"AHI3AILIBII

Ao0'extam nacnenaBanHs 3'synserna TAA «['etTi rpym».
[IpangMeTtam naciienaBaHHs 3'syIisiellla MApKEThIHTaBast CTPATATIs MPaaphIEMCTBA.

Mbra npimioMHail paboThl - pacmparioyka piaKaMmeHAalbli ma VaacKaHaJleHHI
MapKeTbIHTaBall CTPATArll apraHi3alpbli.

VY xon3e BbIKaHaHHS PaOOTHI BBIBYYaHBI TIAPATHIYHBIS ACHEKThl MapKEThIHTaBai
CTpAaTaril NPaANpPHIEMCTBEI, IPaBEA3EHbI aHATI3 OsArydail MapKeThIHTaBald CTPaTATii
TAA «['etn rpyn», npamaHaBaHblsl HAIIpaMKi 1 MUISX1 TABBIIIPHHS YIacKaHATICHHS
MapkeTbiHTaBail ctpararii TAA «I'eti rpym».

[Ipb! BeIKaHaHHI paOOTHI BBIKAPBICTAHBI META/bl AACIICJaBAHHS: CICTAIMATHI3ALIbII 1
jariyHara a0aryibHEHHs, TaOJaiyHbl 1 rpadiyHbl METaj, NapayHalibHara asanizy,
HKCIIEPTHBI.

BbIHIKI paboThl MOTYLb OBIIb BbIKapbIicTaHbl KipayHinTBaM TAA «l'etu rpym» y
J3eiHacCIll MPpaIpbIEMCTBA.

TaxHika-sKaHaMiuHas, canbisyibHas 1(a00) SKanariyHas 3HAYHACIh: YKapaHEHHE
yKapaHEHHE pacIparjoBak MaBbICIIb A(PEKThIYHACIIP MapKEThIHTABail CTPATaril
MPaANPHIEMCTBA, IIITO MPBIBSII3E /1A MaBBIIIIHHS 3(EKThIYHACI A3EHHACIII.

A¥Tap paboTbl mauBsgp/pKae, IITO MPbIBEI3CHbI Y € pasiikoBa - aHATITHIYHBI
MaTaIpBISII TpaBUIbHA 1 a0'eKThIYHA aJIFOCTPOYBae CTaH JOCieHara mparpcy, a
yce 3amasblyaHbisd 3 JITAPaTYpPHBIX 1 1HIIBIX KPBIHII TIAPITHIYHBIS, METAIbIYHbISA
CTAHOBIIIYA 1 KAaHIPIIIIBI CyITpaBaj»Karollla CriachblIkaMmi Ha 1X ayTapay.




SUMMARY

The volume of the thesis 104 c., 13 figure, 31 table, 55 sources, 6 apps.

MARKETING STRATEGY, COMPETITIVE ADVANTAGE, STRATEGIC
ANALYSIS, ENVIRONMENT

The object of research is LLC "Goetz groups".
The subject of research is the marketing strategy of the enterprise.

The aim of my thesis development of recommendations on improvement of the
marketing strategy of the organization.

In the course of work, studied theoretical aspects of marketing strategy of the
enterprise, the analysis of the current marketing strategy of LLC "Goetz
groups'proposed directions and ways of increasing of improving marketing
strategies LLC "Goetz groups".

When performing work used research methods: systematic and logical
generalization, tabular and graphical method, the comparative analysis of the
expert.

The results can be used by the management of LLC "Goetz groups" in the
enterprise.

Technical and economic, social and(or) ecological importance: implementation of
development will increase the effectiveness of the marketing strategy of the
enterprise, which will increase performance.

The author proves that you are calculating and analytical material correctly and
objectively reflects the state of the investigated process and all borrowed from
literature and other sources of theoretical, methodological concepts accompanied
by links to their authors.




