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OBILIASA XAPAKTEPUCTHUKA PABOTHI

Kmrouessle cioBa: HEOJIOI'MI3M, OKKA3MOHAJIM3M, CJIOBOOBPA30BAHUE,
3AUMCTBOBAHUE, CPEJICTBA MACCBOI NHOOPMAIINN (CMN),
IIYBJIMIIUCTUKA, MEXIYHAPOJHBIE OTHOIIEHUS, TOPI'OBJISI, C®EPA
VIIOTPEBJIEHU A, CJIOBOOBPA3OBATEJIbBHA S MOJIEJIb.

Llenp wuccnenoBaHusi 3aKIOYaeTcss B KOMIUIEKCHOM BBISIBJICHHH OCOOCHHOCTEH
(YHKIIMOHUPOBAHUS HEOJOTU3MOB B paMKax ITyOJIUIUCTHKY.

B cooTBeTcTBUM € MOCTaBIEHHON LENbIO BBIBUTAIOTCS CIIEAYIONINE 3a/1aUH:

— HCCIeZI0BaTh TOSBIIEHUE HEOJOTM3MOB B SI3bIKE KaK CHUCTEMHOTO JIEKCHUYECKOTO
SIBIICHUS;

— OCYILIECTBUTH CIIOBOOOPA30BATENIbHBIN aHaIN3 HEOJIOTU3MOB;

— OIpeNenTh CrienuUKy pa3rpaHUYCHHsI HEOJIOTU3MOB U OKKa3MOHAJIN3MOB;

— packiaccu(pUIUPOBATh HEOJOTU3MEI 1O chepaM yInoTpeOIeHNUs;

— BBIIBUTH POJb HOBOM JIEKCMKM KaK BepOaJbHOW COCTABIAIONIEH B CO3JaHUU
parMaTHYeCcKOro MOTEHIIMAala Ta3eTHOTO TEKCTa;

— BBIJICIUTD CHEIU(PHUKY UCIIOJIb30BaHUS HEOJIOTU3MOB B ITyOJIMIIUCTHKE.

OO0BeKTOM MarucTepckoi aucceprauuu ABistoTes Tekctsl CMU.

[IpenmeToM wuccienoBaHUs SIBISIFOTCS HEOJOTH3MBL, (DYHKIIMOHUPYIOIIME B TEKCTaX
CMU.

[TonosxeHus, BBIHOCUMBbIE Ha 3aIUTY:

1. CymiecTByeT Tpu OCHOBHBIX criocob6a 0Opa3oBaHUS HEOJOTM3MOB B COBPEMEHHOM
PYCCKOM sI3bIKE: ITyTEM MEPEOCMBICIICHUI 1 aHAJIOTUI B CBS3M C MOSBICHUEM HOBBIX peajuii
WU SIBJICHUM, Yepe3 MPOMEKYTOUHOE 3BEHO — CJIOBOCOUYETAHHE, ITyTEM 3aUMCTBOBAHMS.

2. C Touku 3peHus cepbl YnoTpeOIeHUsT HEOJOrM3Mbl B COBPEMEHHOM PYCCKOM
SI3bIKE JIEJISITCS Ha S3bIKOBBIE M aBTOopckue. [1o Bpemenn o0pa3oBaHus HEOJIOTH3MbI IEISATCS
Ha JBa OCHOBHBIX THUIIA: CJIOBAa OTHOCUTENILHO CTapble M CJIOBa HOBbIE, MOSIBUBIIMECS
HernocpelncTBeHHO B mociennue rofsl. [lo cdepe ynorpebieHHs HEOJOTH3MBI MOYHO
YCIOBHO pa3[euTh Ha o0OleynoTpeOuTensHple W crneuuaibHble. C  TOUKH 3peHHs
POUCXOXKJIEHUS MO SI3IKaM-TOHOPaM HEOJIOTM3Mbl COBPEMEHHOTO PYCCKOTO SI3bIKA JENATCS
Ha COOCTBEHHO PYCCKHE U 3aMMCTBOBaHHbIE.

3. B npecce HOBBIE CJI0Ba BBIMIOJIHSIOT Ty K€ (PYHKIIMIO, UTO U B si3bIKE B 11es1oM. OHH
0003HAYaIOT HOBBIE SIBJICHUS M MHOTJA CIY>KaT AJIS MPUIaHusi 0Opa3HOCTH KYpPHAIUCTCKOMY
TEKCTY.

Teopernyeckass 3HAYMMOCTb HCCJIENOBaHUS COCTOMT B HOBOM OOOCHOBAaHHUHU
HOPOXKACHUS W (YHKIIMOHUPOBAHUS HEOJOTM3MOB, B PACIIUPEHUU OTACIbHBIX ACIEKTOB
HEOJIOTHYECKON TEOPHH.

[IpakTHueckas 3HAYUMOCTb UCCIICIOBAHUS BUUTCS B TOM, UTO €T0 Pe3yJbTaThl MOTYT
OBITh UCTOJIB30BaHbI IIPH COCTABJICHUU HOBBIX CJIOBAapei HEOJOIMYECKOM JIEKCUKH, B Kypcax
JIEKCUKOJIOTUH, CTUIIMCTUKH, IIPH MIEPEBOJIE Ta3€THOM MPECCHI.

Marucrepckas AuccepTanus COCTOUT U3 BBEJICHUS, TPEX IJIaB, 3aKJIIOUEHUS U CIIHUCKA
UCIosb30BaHHOM uTepatypsl (100 HCTOYHUKOB).
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The aim of the study is a comprehensive description of functioning of neologisms in
publicism.

In accordance with the aim the following issues are up for:

— to study the appearance of neologisms in the language as a system of lexical
phenomenon,;

— to realize word-formation analysis of neologisms;

— to identify the specific delineation of neologisms and occasional words;

— to classify neologisms on the basis of their usage;

— to define the role of the new vocabulary as a verbal component in establishing a
pragmatic capacity of newspaper text;

— to mark out the specifics of the use of neologisms in publicism.

The object of thesis is the MEDIA.

The subject of thesis is neologisms which operate in the mass MEDIA.

The provisions for the defense of the thesis:

1. There are three essential ways of formation of neologisms in modern Russian
language: by reframe and analogies with the emergence of new facts or phenomena, through the
intermediate element — word-groups, by means of linguistic borrowing.

2. In modern Russian language neologisms are divided into language and authorial, or
individual-stylistic neologisms. Neologisms are divided into two essential cases. The first case
composes relatively old words at the time of formation. The second type composes new words
appeared in recent years. By its use neologisms can be roughly divided into conventional and
special ones. In terms of origin, by the donor language, neologisms, like all of the vocabulary of
modern Russian language are actually divided by proper Russian lexical units, but formed in
different ways, and borrowed.

3. The use of neologisms in contemporary press is the latest modern method, its use is
directly related to the socio-political changes taking place in our country. In the press new
words have the same function as in the language as a whole. They represent new phenomena
and sometimes are used to provide imagery journalistic text.

The theoretical importance of the research consists in a new backing of creation
and functioning of neologisms, the expansion of certain aspects of the neologism theory.

The practical application of the research is that its results can be used in the
composition of a new dictionary of neologisms, lexicology courses, stylistics, translating a
newspaper press.

The master’s thesis consists of introduction, three chapters, conclusion and bibliography
(100 references).



