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PE®EPAT

Jummomuast — pabota  cOAEpKUT 63  CTpaHUIBl, BKJIIOYas  CIHCOK
WCIIOJIb30BaHHOM JIUTEPATYPHI.

CPEJACTBA MACCOBOI NHOOPMAILINN, KYPHAJIMCTUKA,
COLMOJIOT U4, METO/bI BO3JIEMICTBUSA HA AYJIUTOPHUIO,
MAHUITYJIAOUA MHEHUEM

Tema manHOW pabOTHI OCOOCHHO aKTyajdbHa B IOCJEAHHME TOJBI, TaK KaK C
MOSIBJICHUEM HOBBIX TEXHHYECKMX BO3MOKHOCTEW M3MEHSIOTCA M MOTPEOUTETHCKUE
NPEANOYTEHUsT  ayauTopuu  ayauoBusyanbHeix CMM, a ¢ pacumpeHueMm
MH()OPMAIIMOHHOTO MPOCTPAHCTBA IPOUCXOJIUT U3MEHEHUE CYIIECTBYIOIINX METO/IOB
BO3JICUCTBUS HA Ay IUTOPHIO.

Obvekmom  WCCNENOBaHUS  JUIUIOMHOM  pabOThl  SBISIOTCS  METOJBI
BO3JIeiCTBUS ayauoBu3yanbHbix CMU Ha ayautoputo.

IIpeomem viccnenoBanus — ayauoBusyaibasie CMU.

Lleny gunaOMHON pabOThl — HM3y4YEHHE CHEUUPUKH METOJO0B BO3JCUCTBUS
aynuoBusyanbHbix CMU Ha aynutopuio.

JoctkeHne 0003HAYEHHOW 1eJId  BO3MOXKHO IOCPEJICTBOM  pEHICHUS
CIEYIOUMX 3a/lay: O3HAKOMJIEHHE C HMCTOpUEH BOMpOCAa; M3YyYEHHUE CIOCOOOB U
METOJ0OB BO3ACHCTBUS aynuoBu3yainbHbix CMIU Ha ayauTopuio; HCCIIEIOBAHHE
ocobenHocrei Bo3aeiicTBuss CMU Ha ayIUTOPHUIO HA KOHKPETHBIX MPUMEpax; aHaIU3
ayIuTopun 0eJIOpyCCKUX ayauoBusyanbHeix CMU, e€ cienmduku u mpeAnoYTeHUH.

HoBu3Ha gaHHOM pabOThl COCTOUT B TOM, YTO C OJHOM CTOPOHBI HUCCIETYIOTCS
METO/bl BO3JEHCTBUSA Oenopycckux ayauoBusyanbHbix CMUW Ha aynuropuio, a ¢
JIPYro CTOPOHBI M3y4yalOTCsA MOTPEOUTENbCKUE MPENNOUTEeHUsI OelopyccKon
ayIMTOpUM, M TaKUM 0Opa3oM olieHuBaeTcs S(PPEKTUBHOCTh ayJUOBU3YaTbHBIX
CMU.

ABTOp NUIIJIOMHOM paOOTHI MOATBEPKAAET, YTO MPUBEACHHBIN B JAUIIIOMHOM
MPOEKTE aHATUTUYECKUN MaTepuai 0ObEKTUBHO OTPa’KAET COCTOSIHUE UCCIIEyeMOTo

0o0BeKTA.



PODEPAT

JlprmuiomHas paborta 3msimmyae 63 CTapoHKI, y THIM JIKY CIIC BBIKapbICTaHA
JiTapaTypsl.

CPOJIKI MACABAN TH®APMAIIBIL, JXYPHAJIICTBIKA, CAIIBIAJIOTL,
METAJIbI YIIJIBIBY HA AV JIBITOPBIIO, MAHIITYJIAIBII MEPKABAHHEM

Toma manzenait mpaiibl aca0iiBa akTyalibHas Y alolIHis rajbl, 00 3 3'9yJIeHHEM
HOBBIX TAXHIYHBIX MardbIMacisfy 3MSHSIONIA 1 CMaXKBIBEIKis MepaBari ayabITOphIi
aynpiéBizyansubix CMI, a 3 mambipoHHeM 1H(apMaibliiHal mpacTopbl aaObIBaelia
3MEHa ICHYIOUbIX MeTa/iay Y3A3€IHHS Ha ayIbITOPHIIO.

A6’exmam nacnefaBaHHS IBIIUIOMHAN Tpalbl 3 AyJSIONNA METAlbl YIUIBIBY
aynpiEBi3yanbHbix CMI Ha ayABITOPHITO.

IIpaomem nacnenaBanHs - ayapI€B13yasibHbISI CMI.

Mb>ma npllUIOMHai mpanbl — BBIByYUSHHE cCHENbIPiKi MeTajay yIUIbIBY
aynpiéBizyansHbix CMI Ha ayABITOPHITO.

JlacarHeHHe Ta3Ha4yaHail MATHI MarybiMa 3 JarnamMorail paimmHHS HaCTYIHBIX
3a/lay: a3HasMJIEHHE 3 TICTOPBISM TBITAHHS; BBIBYYIHHE crocabay 1 meranay
y313esiHHs  aynbiEéBi3yanbHbix CMI Ha aynpITOphito; AacienaBaHHE acaliiBacIsy
V3m3estHHst CMI Ha ayabITOPBII0 HA KaHKPATHBIX MPBIKIANax; aHaji3 ayJIbITOpbIl
oenapyckix ayaei€BizyanbHeix CMI, sie crienbidiki 1 mepanar.

Hagizna paazenail mparpl ckjiaafaeniia y ThIM, INTO 3 agHaro OOKYy
Jacienyronina MeTansl  y3A3esHHS — Oemapyckix — ayasiéBizyanbHbix  CMI  Ha
ayIBITOPBIIO, a 3 JApyrora OOKYy BBIBYYaroIllla CITAKBIBEIIKIS TepaBari Oemapyckan
ayJIbITOPBI , 1 TAKIM UbIHAM alPHbBaela 3(heKThIYHACHD ayabIEéBI3yabHbIXx CMI.

A¥yTap IbIIUIOMHAM mpainbl HauBspKae, IITO MNPbIBEA3EHBI ¥ BIIIJIOMHBIM
MpaeKkile aHaIITBIUHBl MaTIPBISI a0’ eKThIYHA aJJIIOCTPOYBae CTaH JocieaHara

a0’ekra.



ABSTRACT

The volume of the thesis - 63 pages.

Number of sources used - 24.

MEDIA, JOURNALISM, SOCIAL AND METHODS IMPACT ON THE
AUDIENCE, MANIPULATION OF OPINION

The theme of this work is particularly relevant in recent years, since the advent
of new technological possibilities and changing consumer preferences audience
audiovisual media, and with the expansion of the information space is a change of the
existing methods to influence the audience.

Object of research is study the specificity of methods of influence on
audiovisual media audience.

Subject of research is audiovisual media.

Purpose of the thesis is impact analysis methods audiovisual media audience.

In the process, the following holds: specificity analyzed the effects of media
audiences in historical perspective, describes methods and techniques of audiovisual
media impact on the audience, show the characteristics of consumer preferences
audience Belarusian audiovisual media.

The novelty of this work lies in the fact that on the one hand we investigate
methods of influence Belarusian audiovisual media audience, and on the other hand
studied consumer preferences Belarusian audience, and thus measure the
effectiveness of audiovisual media.

Graduate student confirms that resulted in a capstone project analytical
material objectively reflects the state of the object, all borrowed from the literature
and other sources of theoretical and methodological principles and concepts

accompanied by references to their authors.



