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OBIIAA XAPAKTEPUCTHUKA PABOTHBI

KJIFOYEBBIE CJIOBA: PEKJIAMHBIN TEKCT,
COLMAJIBHAA PEKJIAMA, COLMOKVYJIBTYPHAA
KOMIIETEHIIUA, ITPEIIOJABAHUE PKU.

Heabrw avccepTallMOHHOTO MCCIEIOBAaHUS SIBISIETCS BbISBIICHUE
cneuu(UKU COLUMAIbHOM peKjaMbl Kak o0co00ro BHJAa TEKCTOB U
yueOHoro cpenctsa Juis npenoaaBanusi PKU, a takxe Bo3MoxHOCTEH ee
UCIIOJIb30BAaHUSl TMpPU MOCTPOEHUU O0pa30BaTENBHOTO IMpoLecca Cco
CTyA€HTaMU-UHOCTPAHLIAMH. AKTYaJIbHOCTH JOCTUKEHUS
MOCTABJICHHOW 1I€JIM OMpeAeNsieTcs MpeoOpa3yrolM, BOCHUTATEIbHBIM
BO3JICVICTBUEM PEKJIAMHOTO TEKCTa COUUAIIBHOW TEMATUKU Ha MOBEJICHHE
JUYHOCTH, YTO TO3BOJISIET paccMaTpuBaTh MOAOOHBIE BBICKA3bIBAHUSA B
KauecTBe 3(QPEKTUBHOTO TUIAKTUYECKOTO MaTepuraa.

O0beKTOM IHMCCEPTALMOHHOIO HCCJEI0OBAHMS SIBIISIETCS TEKCT
COLIMAJIBHOM pEeKJIaMbl M peain3alisl TEKCTOB COLMAIbHOW pEKIambl B
y4€OHBIX LIETAX.

IIpeamerom wuccienoBaHus SBISIOTCS COLMAIBHBIE PEKJIAMHBIE
TEKCTbl, PACCMOTPEHHbIE KaK ydeOHOE CpeICTBO NpH O00y4YeHUU
PYCCKOMY SI3bIKY KaK HHOCTPaHHOMY.

Pe3yabTaThl HecJieJ0BAHUA U UX HOBU3HA:

1. CuctemMaTU3UpOBaHbl JIMHIBUCTUYECKUE OCOOCHHOCTH TMEYaTHBIX
COLMAJIbHBIX  PEKJIaMHBIX TEKCTOB, aKTyalbHblE [JI1 IPAKTUKH
npenojasanus PKU B benapycu.

2. OGocHOBaHA JIMHTBOKYJIBTYPOBEIUECKAsl 3HAUUMOCTh COIIMAIbHBIX
peKIIaMHbIX TeKCTOB 11715t 00ydyeHus: PKU kuTalickux cTyneHTOB.

3. Ha wmarepuasie COBPEMEHHBIX ME€YATHBIX TEKCTOB COLUAIbHON
pekiiaMbl  0000IIEHbI 3aKOHOMEPHOCTH B WX (YHKIIMOHUPOBAHHH,
BBIMIOJJHEHUM HMMH  OCHOBHBIX  (YHKIHMH  (MHPOPMAIIMOHHOW U
OOy IUTELHOM).

4. Tlpoananu3npoBaHbl CIIOCOOBI 0003HAUEHHUS 1IEJIEBOM ayAUTOPUU B
TEKCTE COLIMAJIbHON PEKIIaMBlI.

5. Pa3pabGoTanbl JOMOTHUTENbHbBIE METOJUYECKUE PEKOMEHAALMH 10
y4eOHOMY OTOOpY TMEYaTHbIX COLMAIbHBIX PEKJIAMHBIX TEKCTOB,
MPOBEICHUIO HAOIOICHH ], 0000IIA0IIET0 aHaIN3a, BBISIBICHUIO “‘TEKCTa
B TEeKCTe”, KOMMEHTHPOBaHMS, a TakkKe mpuemMam  padoThl
PENpPOAYKTUBHOTO, MPOAYKTUBHOTO U PEKOHCTPYKTUBHOTO XapakTepa.

Crpykrypa padorsl. JluccepranronHas paboTta BKIIOYaeT B cels
TUTYJbHBIA JIMCT, OIJIABJIEHUE, OOIIYI0 XapaKTepUCTUKY paloTHl,
BBEJICHHE, OCHOBHYIO YaCTh, COCTOSIILYIO U3 3 I1aB, 3aKIOYEHUE, CIIUCOK
WCIIOJIb30BAaHHOW IUTEpaTyphl, mnpuioxkenue. OOmmit o0beM paboOThI —
77 cTpaHul neyaTHOro Tekcra. CIMCOK HCIIOJIb30BAaHHOM JIMTEPATYPHI —
51 HaumMeHoBaHHUE.



GENERAL DESCRIPTION OF THE WORK

Key words: ADVERTISING TEXT, SOCIAL ADVERTISING,
SOCIAL COMPETENCE, TEACHING RUSSIAN AS A FOREIGN
LANGUAGE (RFL).

Dissertation research object is the text of social advertising,
broadcast media channels, as well as the implementation of social
advertising texts for training purposes.

Subject of research: social advertising texts considered as an
educational tool in teaching Russian as a foreign language.

The aim of the dissertation research is to examine and describe
social information in the texts of social advertising when teaching
Russian as a foreign language. The topicality of achieving this aim is
defined by transformative impact of the advertising text on the subject of
social behavior of the individual, that allows to consider such statements
as an effective didactic material.

The results of reseach and their novelty:

1. The linguistic characteristics of printed social advertising texts
relevant to the practice of teaching Russian as a foreign language in
Belarus are systemized.

2. The linguocultural value of social advertising texts for training
foreign students in Belarus is determined.

3. The representative base of modern printed texts on social
advertising to identify patterns of their operation, the implementation of
their main inherent functions (information and incentive) is studied.

4. The ways to refer to the audience target in the text of social
advertising are examined.

5. Procedures of methodical interpretation of authentic texts in the
classroom are proposed. This procedures include such components as
selection, ordering, monitoring, attribution of intertextual components
content, commenting, learning tasks reproductive, productive and
reconstructive nature.

Work structure. The thesis work includes the title page, table of
contents, introduction, main part, consisting of three chapters, conclusion,
bibliography, appendix. The total volume is 77 pages of text. List of
references — 51 positions.



