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OOBEKTOM HcCCIeAOBaHMs BBICTYNAOT Oenopycckue FM-papnocranumu u
«Pagno OHT» B wactHOCTH.

[lenbto qaHHOM PaOOTHI SIBISETCS BBISIBICHHE TPOTPAMMHOM MOJUTUKHU «Panno
OHT», BHenpenue ctuis infotament B co3manuu MHGOPMALIMOHHBIX MPOTrpaMM Ha
fm-paguocrannmsx.

JUIst TOCTH>KEHUS TOCTABJIIEHHOM LENH pelatoTes CAeAYOIINE 3a1a4u:

1) nzyuenue sBononuu GyHKUUNA paluo B KOHTEKCTE Pa3BUTHSI COBPEMEHHBIX
CMU;

2) BbISIBJIEHHME OCOOEHHOCTEH B3aUMOJIEHCTBHSI KOMMEPUYECKOTO pauOBEIIaHUS
U ayIUTOPUU;

3) uzyueHnue ocodeHHocTu uHpopMarmoHHo noautuku «Paauo OHTy;

4) u3yyeHue TEXHOJIOIMH MOATOTOBKM MH(OPMALIMOHHBIX BBIITYCKOB;

5) aHanmu3 coaep>KaHWs U SI3BIKOBBIX OCOOEHHOCTEH HOBOCTHBIX TEKCTOB,
cnenuUKy UX peJakTUPOBAHUS;

B  pesynaprate mnpopenaHHoM — paOOThl  YCTaHOBJIEHO, 4TO  oOIllee
POrpaMMHUPOBAHUE HAa PAJUOCTAHIIMM OCYLIECTBISIETCS € yderoM (opmara.
[Iporpammuas mnomutuka «Paguo OHT» wumeer B mepByro  odepenp
MH(OPMAIMOHHYIO HAINPaBIEHHOCTh, & HE MY3bIKaJIbHYI0. J[1000€ MH(pOpMaLIMOHHOE
COOOIIIEHHUE OMPENENIACTCS UICHHO-TBOPUECKON KOHIIEHIIMEN CITY»KO paJrOoCTaHIINH,
KOTOpas  BOIUIOIIAETCS B  COBOKYNHOCTM  HOPHUHATHIX  (opM  peanusaruu
MH(QOPMAIIMOHHBIX MpOTrpaMM. B COOTBETCTBUM C TPHUBJIEKAEMOM II€JIEBOU
ayIuTopuei, MpoOJIeMHO-TEMATUUYECKHe JUMHUM WH(GOPMAIMOHHBIX IepeAady Ha
«Pago OHT» BbIpakeHbl B TMOCTOSIHHBIX pyOpHKax MNporpaMM M Marepuanax,
OCBEMIAIONINX UHTEPECYIOIINE MOTEHIUATbHBIX CIyIIaTEeH.
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AG'ektam nacnepaBaHHs BbICTyHaroupb Oenapyckiss FM-panplécTanusi 1
"Panpié AHT" y npeIBaTHacI.

Mbraii nan3eHail mpansl 3'Syisenua BbISYJEHHE IparpaMHail MHaliThIKi
"Panpié AHT", ykapanenHe ctbulto infotament y cTBap3HHI 1H(papMalbIiHbBIX
nparpam Ha fm-paaplécTaHUbIAX.

JIns nacsirHEeHHs macTayJIeHal MAThI BBIPAIIAIOIA HACTYITHbBIA 3a0a4bl:

1) BBIByUSHHE 3BaIOLbI (PYHKUBIN pagbl€ ¥ KaHTIKCIE pa3BILs Cy4YaCHBIX
CMI;

2) BBISIYyJICHHE aca0miBacisy y3aeMaI3€IHHS KaMeplblifHara
paAbIEBSIIIIYAHHS 1 8y IBITOPBII;

3) BeIByuSHHE acaOmiiBacul iHpapmaibliiHai naniTeiki "Pagsié AHT";

4) BBIBYUIHHE TIXHAJIOT11 MAAPBIXTOYVKI 1H(PapMaIbIHBIX BBITYCKAY;

5) anam3 yTpbIMaHHd 1 MOVYHBIX acaOJiBaclsly HaBIHABBIX TOIKCTAY,
crienbIiki iX pIaraBaHHs;

VY BBIHIKY ITpapoOJieHail mpallbl ycTaasiBaHa, IITO aryjibHae nparpaMaBaHHE Ha
paablécTaHUbIl aXbIgyasenia 3 yiaikam gapmary. [Iparpamuas namiteika "Pagbié
AHT" mae ¥ mepuryro yapry iH@papmalbliHYyI0 CKipaBaHacllb, & HE MY3bIYHYIO.
Jroboe 1H(dapmariplifHae MaBegaMIeHHE BbI3HAUACIIA 11PMHA-TBOPYAN KaHIIIIBISN
cinyx0ay paabl€cTaHlbli, sikas yBacaOisenua y CyKymHacll MHPBIHATBHIX (dopMay
poamizalel iHGapMalbIMHBIX TIparpaM. Y ajnaBeaHacIll 3 npbiBadiiBacMail MITaBai
ayIbITOPBISH, MpaliaeMHa-TIMATBIYHBIS JiHI1 1H(apMaubliiHbIX niepagad Ha "Pagbié
AHT" Bbisynensl ¥ crajbix pyOpbIKax mparpam 1 MaTdpbisuiax, SKis LIKaBAllb
MMATAHLBIMHBIX CIIyXa4doy.
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The object of research is the Belarusian FM-radio and "Radio ONT" in
particular.

The aim of this work is to identify program policy "Radio ONT" style
introduction infotament in creating awareness programs on fm-radio stations.

To achieve this goal solved the following objectives:

1) studying the evolution of radio functions in the context of the modern
media;

2) determine the characteristics of the interaction of commercial radio and the
audience;

3) study features of the information policy of "Radio ONT";

4) study technology of preparation information newscasts;

5) content analysis and linguistic characteristics of news texts, the specifics of
their editing;

As a result of this work found that the general programming, the station is
carried on the format. Program policy "Radio ONT" is primarily an information
focus, and not the music. Any information message is determined by ideological and
creative concept of radio services, which is embodied in a set of accepted forms of
implementation of information programs. In accordance with the appeals to target
audience, topics and information transmission line on "Radio ONT" expressed in
constant headings programs and materials covering topics of interest of potential
listeners.



