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PODEPAT

VY cyuacnaii benapyci CMI Gosbin He 3'ay7sito1I1a MaHanaaicTaMi Ha PHIHKY
iHpapmanpll. Yc€ dgacied I1HTIPHAIT-KapbICTANBHIKI JaBEIBAIOIa IIpa amoIIHisg
naj3el ¥ kpaiHe 1 CBele 3 calbiUIbHBIX ceTak. Ka0 3axaBailb aynbITOpPBIIO Ba
¥MoBax kopcTkail KaHkKypdHIlbll, CMI BhIMyIlIaHbl TYJsllb [1a HOBBIX MpaBliax i
acBoiiBalp B30-11aTdopmsbl. | ag Taro, HakKoJIbKI macmsaxoBas npeicytHacub CMI ¥
CalbISITIBHBIX MEJIbIS, 3aJeXKbIb Y IPJBIM A0 CTAHOBINIYA HA MEJBISIPHIHKY
Kpainbl. Haiibonbpin BocTpa 3agaya "BBDKBILG" CTaillb mepaj apykaBanbiMi CMI.
[la xyTkacui mepagausl iH(papmalbll Ta3eThl 1 YacoOMiChl 3HAYHA CACTYMAIOIb
CallbISITIbHBIM CETKaM, IHTIPHAT-NIapTanaM 1 HaBaT ayapiéBi3yanbHbiM CMI. Bonbin
3a Toe, rata aa3iH 3 cambix gaparix Bimay CMI [12]. Tamy BbIByudHHE
MarypIMacusy CalblsIbHBIX MEJIbIS K TaTdopmay il IpacoyBaHHS JpyKaBaHbIX
CMI 3'synseniia HalOOIBII aKTYaIbHBIM 1 CBOEUACOBBIM.

Mbra npainbl — MpaaHaiizaBalb SIK CalbISUIbHBIS MEJblS YIUIBIBAIOLb Ha
npykaBanbis CMI 1 BbI3Haublllb HalOONEH yJanyro CTpaTIrito JyUisi MpacoyBaHHS
raTara Thllly BbIAAHHAY Y CallbISIbHBIX CETKaX.

JIiist jacsirHeHHA macTayJieHal MAThl BbIpAILAJIICS HACTYIIHbBIA 3a1a4bl:

e [a3HaéMilIa 3 HABYKOBBIMI HaIlpaloykaMmi ma ToaMe JacjeaBaHHs;

e pa3rieasillb CTaH 1 NEPCHEKbIBBI MEABIAPBIHKY bemnapyci;

® BbUIYYbIb A(EKTHIYHBISI THCTPYMEHTHl Miisi mpacoyBanHs CMI ¥
CallCeTKaXx;

e [mpaaHaiizaBalb iIcCHyrOuUblsi SMM-ctpatarii fpykaBanbix CMI;

e BbINpanaBalb 3PEKTHIVHBI NUISIX (papMipaBaHHS cTaHOy4ara BoOpasy
CMI ¥y caupIssIbHBIX CETKaX.

AO0’ekTaM JBIINIOMHAra JAaciiellaBaHHs BBICTYNAIOIb CAllbISUIBHBIS CETKI
"BronTakte", "Omnoknaccauku", "Facebook", "Twitter" 1 razera "KoMcoMmonbckas
npasaa B benopyccun".

Ipagmer — pa3eitHacipb paaakibll razeThl "KoMmcomoibckas MpaBia B
benopyccun" na npacoyBaHHIO CBAMIO KAHTIHTY Yy CallCETKaX.

VY npImuioMHail npaiibl BBIKaphICTaHBl HACTYITHBISI METAAbI 1ac/IeIaBAHHS:

e cOop i amparoyka iHpapmarsii;
e kaHTOHT-aHaN13 CMI;
e aHaJi3 1 ampanoyka CTaThICTBIYHBIX JaHbIX.

AO0’€M JIBITIIIOMHAM Tpalibl ckiagae 57 cTapoHak.

Konpkacup Tabmin — 3.

Konbkaciib BRIKApBICTAaHBIX KPBIHII — 33.

KuntouaBbist CIIOBBI: ME/IBISAPAHBIK, JAPYKABAHBIA CMI,
CBILBISITIBHBIA CETKI, SMM-TTIPACOYBAHHE, IMIJ[’K CMI.



PE®EPAT

B coBpemennoit benapycu CMU Gosnbliie He SBISIOTCS MOHOMOJIUCTAMU Ha
peiHKe uHpopManuu. Bce yarie MHTEPHET-MOIb30BATENU Y3HAIOT O MOCIEIHHUX
COOBITUSIX B CTPaHE U MUPE U3 COLMAIBHBIX ceTeil. Jlabbl COXpaHUTh ayJIUTOPUIO B
YCHOBHSIX KECTKOM KOHKYpeHIIuru, CMU BBIHYKI€HBI UTPATh 110 HOBBIM MPABUJIAM
U ocBauBaTh BeO-magopmbl. M OT TOro, Hackoiabko ycnenHo npucyrcrsue CMU
B COLMAIBHBIX MEJMA, 3aBUCUT B LIEJIOM €r0 MOJIOKECHUE HA MEIUAPBIHKE CTPAHBI.
HaubGonee octpo 3amaua "BeikuTh" ctout nepen neyatusiMu CMMU. Tlo ckopoctu
nepegayu MHGOpMaLUK Ta3eThl U KypHAIbl 3HAYUTEIBHO YCTYMAIOT COIMATbHBIM
CETAM, UHTEPHET-NIOPTANaM U Jaxe ayauBusyaibHeiMm CMMU. bonee Toro, 310 oquH
n3 cambix goporux BujgoB CMMUM [12]. TloaToMy uH3ydyeHHME BO3MOKHOCTEH
COIMANBHBIX MeJua Kak Iuatdopm s npoaBuxeHus neyatHeix CMU siBisieTcst
HauOoJiee aKTyalbHbIM U CBOEBPEMEHHBIM.

Heab paboThl — mOpoaHaIU3UPOBATh KaK COIMAIbHBIE MEJIMa BIUSIOT Ha
neyatHele CMU u onpenenuts HanboJee yIauHyl0 CTPATETUIO JJIsl IPOJBUKEHUS
JAHHOTO THUIIA U3/IAHUW B COLIMAIIBHBIX CETSAX.

JInst TOCTHXKEHUS MOCTaBICHHOM LEIN PEIIAIACH CIEAYIOMINE 3aaUun.

® 03HAKOMUTBCS C HAYYHBIMU HApaOOTKAMU IO TEME UCCIIEIOBAHMUS;

® PacCMOTPETh COCTOSIHUE U MEPCIEKTUBBI MeAnapblHKa benapycu;

e BbICIUTh 3P(PEKTUBHBIE MHCTPYMEHTHI Juisi mpojBrkenuss CMU B
COLICETSIX;

® IpPOaHAIM3UPOBATh cymecTB. SMM-crparerun nevarasix CMU;

e BbIpabOTaThH 3 PpeKkTUBHBIN yTh JUIsL dbopmMupoBaHUs
noJIOXKUTENbHOr0 00paza CMMU B collManbHBIX CETSIX.

O0beKTOM JUIIIIOMHOIO MCCJIEA0BAHUS BBICTYHAIOT COLMAJIBHBIE CETHU
"BkonTtakte", "OaHOKJIACCHUKHU ", "Facebook", "Twitter" u rasera
"KoMcomonbckas npasaa B benopyccun.

IIpeamer — nesATENpHOCTh pelakuuu ra3zeTel 'KoMcomonbCkas mpaBlaa B
benopyccnn" no npoIBMKEHUIO CBOETO KOHTEHTA B COLICETSX.

B ngumiomHO#M  paboTe HMCMOJB30BaHBI  CICAYIOIIME METOAbI
HUCCJICIOBAHMS:
e cOop u 06paboTka nHPOpPMAINH;
e KoHTeHT-aHanmu3 CMU;
e aHaim3 M 00paboOTKa CTATUCTUYCCKUX TAHHBIX.

O0BbemM TUIIOMHOM pabOThI COCTABIISIET 57 CTPaHHUIL.

KonuyectBo Tabnum — 3.

KosmnuecTBO nCnoib30BaHHBIX UCTOYHUKOB — 33.

Kitouessie cnoBa: MEJIMAPBIHOK, TIEHATHBIE CMU, COUUAJIBHBIE
CETU, SMM-ITPOABMXXEHUE, UMUK CMU.



SUMMARY

In modern Belarus media are no longer the monopoly of information.
Increasingly, Internet users will learn about the latest developments in the country
and in the world of social networking. In order to keep the audience in a highly
competitive environment, the media has to play by the new rules and to develop
web plaformy. And how successful media presence in social media depends on the
whole his position in the media market of the country. Most urgent task is to
"survive" is facing the print media. The speed of transmission of information
newspapers and magazines are considerably inferior social networks, Internet
portals and even audio-visual media. Moreover, it is the most expensive form of
media [12]. Therefore, to explore the possibilities of social media as a platform for
the promotion of print media is the most relevant and timely.

Purpose — understand how to integrate new platforms affects the viability
of print media, and to determine the most appropriate strategy to promote this type
of publications in social networks.

The problem solved to achieve this goal:

* become familiar with Scientific Expertise on research theme;

* review the status and prospects of the media market of Belarus;

« identify effective tools for the promotion of media data in social networks;

* analyze SMM-printed media strategy;

* Develop an effective way for the formation of a positive image of the
media in social media.

Objects graduate studies are social network  "Bxontakte",
"OnnoknaccHuku", "Facebook", "Twitter" and the newspaper "Komcomonnbckas
npasaa B benopyccun".

Item — activities of the newspaper newspaper "Komcomonbckass mpaBiaa B
benopyccun" to promote its content on social networks.

In the research paper, the methods:

* data collection and processing;

* content analysis of media;

« analysis and processing of statistical data.

The content of the thesis is 57 p.

Number of tables is 3.

Number of sources used is 33.

Keywords: MEDIA MARKET, PRINT MEDIA, SOCIAL NETWORKING,
SMM-PROMOTION, IMAGE MEDIA.



