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B mporiecce 0OmIeHUs S3bIKOBasi JIMYHOCTh HCIIONB3yeT KOMMYHUKATHBHBIE
CTpaTeruH, KOTOPbIE COOTHOCSTCS C II00ATEHBIMA HHTEHLMSIMU €€ PEUeBOTO TO-
Benenus. Criocobamu peanu3aniy [I00abHBIX HHTSHIUN SBISIFOTCS pa3InuHbIe
KOMMYHHUKATHBHBIE TAKTHKH, KOTOPBIE OIMPENEIISIOT BHIOOP KOHKPETHBIX SI3BIKO-
BBIX CpeCTB. IHTepHET-00IeHUE CTPOUTCS Ha OCHOBE OOIIHMX H CIIEHU(PHIESCKUX
JUTSL DIEKTPOHHOM KOMMYHHUKALIUK CTpaTernii ¥ TakTUK. Ha Ham B3misny Hambo-
Jiee ToytHasl KiacCH(UKAIUs CTpaTeruii BUPTYaJlbHOTO JAWCKypca MpeacTaBiIeHa
B pabore M. C. PrikkoBa [1]. B pesynbrare aHanusa oOLICHHUS M0JIb30BaTEIeH B
yarax, Onorax u (popyMax aBTOp BBIIEISIET MSATh KOMMYHUKATHBHBIX CTPATETHI:
JFOANYECKYIO0, YHIEMHUUECKYIO, OLIEHOYHYIO, ()aCIIHATUBHYIO U JICBHAHTHYIO (11e-
CTPYKTHUBHYIO).

OTKIJIOHEHHE OT HOPM M MPaBUJI KOOTIEPATUBHOTO OOIIEHUS, arpECCUBHOE pe-
YeBOE MOBEICHNE KOMMYHUKAHTOB B KHOEPIIPOCTPAHCTBE YKa3bIBACT Ha AECTPYK-
TUBHBIN XapakTep OOILEHHs, T. €. Ha IEPUOJMUYECKOE NCTIOJIb30BAHNE JIEBUAHTHOM
ctpareru. i BbIpa)KeHHsI peueBON arpecCHH 10 OTHOIIEHHUIO K YJIEHAM CETEBO-
TO COOOIIEeCTBa aIpeCcanT HePeAKo MpHOeraeT K CO3HATENFHOMY H IpeTHaAMepeH-
HOMY HAHECEHHIO aJipecaTy MOPaJbHOIO BpeJa, UCIBITHIBAS MPH 3TOM YyBCTBO
VAOBIETBOPEHUSI OT €r0 CTPaaHUil U OCO3HAHUE COOCTBEHHOM MPaBOTHI. JlaHHas
CTpareryst MPeICTaBIeHa CIEAYIONIMMHI HanOoee pacupoCTpaHEHHBIMH Pa3HO-
BUHOCTSIMHU: TPOJUIMHTOM, JIEPKHHIOM, criaMmoM, (iryaom u dueiimom [1, ¢. 295;
2]. Mcronb3ys cTpaTeruio TPOJUIMHTA, apEeCaHT CTPEMHUTCS BbI3BAaTh y ajpeca-
Ta pasapakeHne, BHECTH pasiaj] B OOIIEHUE U NMPOTUBONOCTABUTH ceOsl MHTEp-
HET-cOOOIIeCTBY, HapyIas, TaKUM 00pa3oM, MakciMbl KauectBa u OTHOIICHNS,
chopmynuposanubie I. TI. I'palicoM MpUMEHHTENBHO K TPAIUIMOHHBIM (HOp-
MaM kommyHuKaruu [3]. KoMMyH#uKaTtnBHAs cTparerus jJepKkuHra (ITacCHBHOTO
HaOroaTesst) moapasyMeBaeT MpoCMaTpHBaHue MOCIaHUN JIPYTHX MOIb30BaTe-
Jel, TpUYeM II0JIb30BaTeNb-HAOMIONATEeh He NMPHHUMAET HEMOCPEICTBEHHOIO
ydJacTus B IUCKyccun (Hapymaercs makcuMa Konmmaectsa). Ctparerus criama (u3-
OBITOYHOTO HHPOPMHUPOBAHUS) IPEATIOTAraeT pa3MeIeHUE B IIEPENHCKe HeTeMa-
THYECKHUX COOOILIEHUH 03 cormacus Ha TO ajipecara (HaJlio HapylIIeHHe MaKCUM
Konuuectpa, KauectBa u OtHomienusi). Crparerus (uyna (KOMMYHHKaTHBHOTO
Mycopa) 3aKJII04aeTCsl B UCIIOIb30BAHUH OJHOTUITHOM, ITOBTOPSIOIIEHCS, HE CBsI-
3aHHOM ¢ KOHTEKCTOM U He HeCyIIel CMBICIIOBOI Harpy3ku HH()OPMAIIHH C LETbI0
NPUBIICYCHHUs] BHUMaHHsI COOECeTHUKA W/IIM JOCAKICHHS T0JIb30BATEII0, KOH-
TPONMpYIOIIEMY CeTeBOH pecypc (HapymeHue makcuMm Kosnmuecrsa, OTHOIIEHUS
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u Crioco6a). KommyHukatiuBHas crparerust ieiima HarpaBiieHa Ha YTBEPIKICHHE
CTaTyca MPEeBOCXOACTBA U Pa3KUT'AHUE CCOPBI ITOCPEICTBOM KOH(GPOHTAIIMOHHOTO
MeXaHHM3Ma TpaBlM 00bEKTA arpecCHH/KOHTparpeccuu (Hapymenue Makcum Ka-
yectBa 1 Crioco0a).

OTMeUCHHBIE ECTPYKTUBHBIE CTPATEruy MPEACTaBIIIOT CO00M MHOrorpaH-
HOE SIBJICHUE, XapaKTEPH3YOIIeecs ACKTPOHHBIM KaHAJIOM OOIICHUS; TeMaTH4e-
CKO#l OIPE/IeIEHHOCThI0 KOMMYHHUKAIIMH;, HATMYHMEM WHUIUATHBHON M PEaKTHB-
HOH COCTaBJISIONINX; dMOIMOHAIBHON HACHIIICHHOCTHIO OOLICHHS (AKTHBHBIM
WCIIOJIb30BAaHUEM CMAiJIOB, SMOTHKOHOB, YKa3aHHH Ha SMOIMOHAIEHOE COCTOSI-
HHE COOSCEeTHUKOB); HAPYILICHUEM TIPABHJI CETEBOTO ATUKETA; HAIMYUEM ITefopa-
THBHO-OLICHOYHBIX BBIPAKCHUIN, 0OCIICHHOW JICKCUKH; HpOHUEH [4, ¢. 19]. SI3bIko-
BBI€ MTOKA3aTeIIN BBIPAKEHHUS BBIIICYKa3aHHBIX CTPATETHi, B 00IIEM IIIaHe, BKITO-
YaloT TaOyHPOBAaHHYIO JIEKCHKY, >KaprOHU3MBI, MEIHLIUHCKYIO TEPMUHOJIOTHIO,
UCTIONB3yeMyr0 B QyHKIMH rnepudpasza, HEKOIU(PHUIIMPOBAHHBIC COKpAIICHUS,
PEoyIUTHKALIMIO 3HAKOB MPENUHAHNS, BEPXHUH PErucTp KiIaBuaTypHOro Habopa,
0e3/IMYHbBIC U ONPECICHHO-IMYHBIC MPEUIOKCHHUS, @ TAK)KE TaKUE Pa3IndHbIC
cruimuctuaeckue Gurypsi [1, c. 300].

TposHHT, JIepKUHT, criaM, Giaya U ¢ueiiM OTHOCATCS K 3alpelieHHBIM CeTe-
BbIM KOMMYHUKATHBHBIM cTpaTerusm. D(GHeKTUBHBIX c10COOOB OOPLOLI ¢ JEeBU-
AQHTHBIMH CTPATETUsIMU MPAKTHIECKU He cylecTByeT. Ha OOJbIIMHCTBE YaTOB U
(bopyMOB cOOOIICHHS, COMIEpIKAIIIe TPU3HAKH TAKUX CTPATETHH, YIAJSIFOTCSI, 8 UX
aBTOpaM 3ampenialoT nmucarh HoBble coobmmenus. /x. Cyrep BbIIBUraeT TUIIOTe-
3y O TOM, YTO BepOajbHas arpeccusi KOMMyHUKAaHTOB B HHTEPHETE OOBSICHSIETCS
«OKeJIaHHeM 00peCTH WACHTHYHOCTD, IIPOTHBOMOCTABUTH ceOst tudy3HOi Macce,
MyCTh U IIEeHOW HeTaTHBHON OLIEHKM» [5].
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Freemium and peer influence on its road to success
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Freemium (free + premium) is a business strategy, which is considered to be
not for everyone. Freemium product should be well-made, it shouldn’t require
any additional work to be done. And it should be given away for free without any
demand for payment. Things that are paid for are some additional features. They
are designed to make the usage of the product easier and more pleasant.

Profit of the company that uses freemium is mainly made by its premium
users. There are usually 1-10% of paying users among all the other users. To be a
success companies should have this 1 user that can cover 10 others.

An example of a successful freemium company is Skype. From 2004 to 2010
its revenue rocketed from $7 million to $860 million, and its number of users
rose from approximately 9.5 million to 663 million. Since Skype’s acquisition
by Microsoft in 2011 numbers of its revenue hasn’t been officially released. But
it was mentioned that Skype revenues more than doubled in 2 years being with
Microsoft. Experts state increasing profit of Skype in 2013, based on $2 billion
dollars annual revenue of Skype and Microsoft collaboration [1].

When a freemium business gets a big user base it could also star earning from
advertisements. One good example is an internet radio service Pandora. From 2006
till 2014 its advertisement revenue has rocket from $3 million to $732 million. Its
revenue from other services increased from $1 million to $188 million. During
this period of time its advertising revenue has been varying from 75% to 94% of
its total revenue.

Freemium companies are determined to attract as many premium users as
possible. Some of them use some mechanisms that drive the spread of the products
and services. One of them is peer influence.

C. F. Manski in his work “Identification of Endogenous Social Effects: The Re-
flection Problem” describes a term, that is called an endogenous effect. That’s an
effect, where the behaviour of an individual varies under the influence of its social
environment. The endogenous effect generates social multiplier effect. L.e., aca-
demic achievements of a person encourage other students to study harder, than
the achievements of these students influence the academic performance of other
students and so on. The endogenous effect is often considered as a true peer effect.
Many researches that analyse freemium state peer influence is a strong force and
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