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Heab ucciieqoBaHUA — ONPEACIUTh MECTO MOJIOIEKHBIX M3JAHUN B CHUCTEME
CMU Kurasi.

MeTon0/10rusi HCCIAECAOBAHUS HOCHT HCTOPUYECKHM M  AKCHOJIOTMYECKHUHI
XapakTep, YTO MO3BOJWIIO OINPEAETUTh 3BOMIONUI0 HHPOopMaIMOHHBIX peCypcoB
rOCyZIapCTBa U LIEHHOCTHBIX IPUOPUTETOB MOJIOJAEHKU.

HayuyHnasi HOBU3HA COCTOUT B TOM, YTO Ha IIPUMEPE MOJIOJICKHBIX U3TaHHUH ObLIO
ITOKa3aHO, KaK COLMAJIBHO — IMOJUTUYECKUE U SKOHOMUYECKHUE NTEPEMEHBI KUTANCKOTO
oOmectBa noBiusiii Ha cocrosHue CMMUM Kuras. OTMedeHo, 4TO HapacTaHue
KOHKYPEHHLIUH, Pa3BUTHE CBOOOJBI CJIOBA, MPUBHECEHHE PBIHOYHBIX OTHOIICHUW B
chepy CMU BbIABUTAET TEpell peAaKUMOHHBIMU KOJJIEKTUBAMHM U KKPHAJIMCTaMU
HOBbIE TpeOOBaHUS K HaBbIKAM W YMEHUSM (POPMHUPOBAHMS HOBBIX CMBICIIOB,
OTBEYAIOLIMX MH(OPMALMOHHBIM OTPEOHOCTIM MOJIONIEKHU. B TO ke BpeMsi ra3eTsl U
*KypHaiiel B Kutae, B TOM 4HClie U MOJOAEKHBIE, OCTAIOTCSA PYIOPOM O(PUIIUATBHON
TOYKH 3PEHHUS.

IIpakTHyeckasi 3HAYMMOCTb ITOJIYYEHHBIX PE3YJIBTATOB 3aKJIFOYAECTCSA B TOM, YTO
MaTepUalibl UCCIEIOBAaHUS MOTYT OBITh KCIIOJNB30BaHbl CHEUANIMCTAMH B 00JIacTH
CMMU c nenpro 03HaKOMJIEHHsI C MOJOKEHHEM MOJOJEKU B cOBpeMeHHOM Kwurae, a
TaKXe C OTPAKEHUEM OCHOBHBIX [IEHHOCTEW, NHTEPECOB U 33]1a4 HOBOT'O MOKOJIEHUS B
kuTaiickux monoaexxusix CMU. Marepuansl paboTbl MOTYT OBITh TAK)KE TOJIE3HBI JJIS
VMCTOPUKOB, ITOJIUTOJIOTOB KaK O3HAKOMUTEIBHBIM MATe€puall, MO3BOJIIOINN JIyYIle
MPEICTaBUTh HAIIMOHAJIbHYIO CAMOOBITHOCTh KUTANIIEB.
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Objective: to determine the place of the youth edition's in the system of China's
media.

The research methodology is of historic and axiological nature, which allowed
to determine the evolution of the information resources of the country and value
priorities of youth.

Scientific novelty consists in that on the example of the youth edition's showed
how the socially — political and economic changes of the Chinese society affected the
state of China's media. Noted that the increasing competition, the development of
freedom of speech, the introduction of market relations into the sphere of the media set
by the editorial collectives and journalists new demands for skills formation of new
meanings that meets the information needs of young people. At the same time,
newspapers and magazines in China, including youth, remains the mouthpiece of the
official point of view.

The practical significance of the results obtained is that the research materials
can be used by specialists in the field of mass media with the purpose of acquaintance
with the situation of youth in modern China, as well as the reflection of core values,
interests and objectives of the new generation of Chinese youth media. These materials
can also be useful for historians, political scientists as an introductory material,
allowing better idea of national originality of the Chinese.



