CTYAEHTOB. Y4eOHbIe Kypchl OT BeIymMX MpodeccopoB MUpa, KOTOPBIE B IPO-
LIJIOM OBUIM AOCTYIHBI JIUIIb Y3KOMY KPYTy JIFOJEH, CTAHOBATCS OTKPBITBIMU IS
COTEH THICAY CTYJICHTOB II0 BCEMY MUPY BHE 3aBUCUMOCTH OT HX JOXOZAA U OIbI-
Ta. BBUTH cOo3aHBI IPOEKTHI, MOTYYMBILIHIE MIHPOKYIO H3BECTHOCTh, — Coursera,
Udacity, EdX, Khan Academy u npyrue. K nery 2013 1. MacurraOHble HHHIHA-
THUBBI 110 CO3/1aHUI0 COOCTBEHHBIX OHJIAIH-TIIAT()OPM ObUIH 3alyLIEHbl B ABCTpa-
nuu, BenukoOpurtanuu, ['epmanun, bpasunuu. MHOTHe Beaylme CTpaHbl MUpa
BKJIFOUMJINCH B TEXHOJIOTMYECKYIO TOHKY B 00pa3zoBaHui [4].

Cosznanue U pa3BUTHE TUIATPOPM TUCTAHIIMOHHOTO MPEIOCTABICHUS 3HAHUM
yKe celdac cepbe3HO BIMSET Ha PAacCTaHOBKY CHJ B 0Opa30BaTeNbHON WHIY-
CTPUM U HACUMTHIBAET MUJUIMOHBI CTyAEHTOB. BO3MOXKHOCTB IIOTy4UTh 00pa3oBa-
HHE OT BEAYLIUX YMOB MUPOBBIX YHHUBEPCUTETOB, A2 €Ile U OECIIaTHO, U3MEHUT
HaBcerza o0pa3oBaHKe Kak TaKoBOE. JTa TEHACHIHs, HECOMHEHHO, IOJDKHA Ha-
CTOPOXKUTH YHUBEPCUTETHI BCEX CTPaH, He TOIbKO B benapycu.
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Development of public speaking,
professional and communication skills
in an extracurricular setting

Xyonuyruii A. O., cmyo. Il k. BT'Y,
Hayy. pyk. cm. npen. Oxyneea M. B.

Creating positive work and learning atmosphere is one of the most important
tasks for modern managers and teachers as well. However how can managers
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work with their subordinates if they are afraid of being in a team or even just
express their thoughts and their position publicly?

Consequently students’ life and student communities or clubs are of crucial
importance. For instance, in the USA informal education at universities in their
campuses give students up to 60 % of their knowledge that they get by the end of
university.

And here comes a question: so why can’t we adapt this idea and create a
platform for students that are willing to develop their knowledge and skills in
an extracurricular setting? This platform will create a community with common
interests and start developing step by step an understanding of different issues in
the outside world and make students feel more confident among peers.

Such platform was created at School of Business and Management of
Technology at Belarusian State University. Its name is Business Intelligence Club
and it has no analogies in the whole university and even among other universities
as well.

This club aims at creating educational evenings by students for students with
the goal of self-perfection, training public speaking skills, getting additional
knowledge and information, meeting with new and interesting people in a casual
atmosphere among peers. This is a place where everyone can come and share with
information that he or she is interested in or get some new information from other
members of the club.

The club goals:

— Students’ self-education in an extracurricular setting;

— Creating a positive atmosphere of free interests for every participant with the
opportunity of providing versatile information;

— Practice in public speaking;

— Identification and development of leadership skills among the participants;

— Improving self-confidence;

— Creating of a friendly and creative team with common goals and interests;

— Possibility to gain experience and work on mistakes;

— Practice in English communications and networking skills

Methods of realization:

— Creating target audience at university and social networks;

— Providing participants with the venue and technical possibilities;

— Video recording of presentations and trainings (for self-analysis and work
on the mistakes);

— Providing with a social platform on the internet with constantly update
information and useful content;

— Providing with a cloud service where members can find a lot of additional
and useful information for self-development (books, guides, manuals, video,
audiobooks, videos with the performance of students).
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General description of the event concept:

Every evening mainly consists of three parts, two of which are going to be
invariable. These meetings will be held every week and last for about 23 hours.
First part — presentations that are prepared by participants (from 2 to 4 for every
meeting) on the topic that they interested in. They have up to 15 minutes to present
it. Their presentation is recorded on video. After this meeting any participant can
find his or her recording on the cloud service and analyze it. Second part — dis-
cussion and analysis. After every presentation speakers receive the feedback from
the audience (mistakes that were made in the information part, gestures, audience
perception of information, etc.). Third part — is variable. This part consists of
trainings, exercises, case studies and debates with the goal of developing different
skills.

The results after 3 months of Business Intelligence Club existence:

— Number of evenings that was held — 10;

— Number of students that took part in those evenings at least once — 135;

— Number of presentations that was made — 20;

— Number of participants in social networks — more than 300;

— Number of unique users that visited our page in social networks and got
interested in it — 2600.
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In conclusion, I can say for sure that the idea of creating a community for
students’ self-development is refreshingly different, innovative, motivating and
essential for modern young generation. Such communities can help create a better
future for the participants of such clubs.
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