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AHHOTALIMSA

1. CTpykTypa 1 00b€M IMIIOMHOMH PadoThI

Jlumomuasi paboTa COCTOUT U3 3aJlaHUsl Ha AUILIOMHYIO paboTy, OTJIaBICHHUS,
NepeyHsl YCJIOBHBIX O0O3HAUEHMH M COKpallleHu#, pedepara AUIIIOMHON pabOTHI,
BBEJICHUSA, TPEX IJ1aB, 3aKJIIOUYCHUs, 6 WITIOCTpaluii, 25 TabJull, CIUCKAa UCIOIb30-
BaHHBIX UCTOYHHKOB U JuTEpaTypbl. OOmmii 00beM paboThl cocTaBisieT /1 crpaHu-
ny. CHHCOK HMCHOJB30BAHHBIX MCTOYHHKOB W JIMTEPATYphl 3aHUMAET O CTpaHUL H
BKJIFOYAET 69 MO3ULMH.

2. IlepeyeHb KIIOYEBBIX CJIOB

MapKkeTHHroBble KOMMYHHKAIIMU, HUHTETPUPOBAHHBIE MApPKETUHIOBBIE KOMMY-
HUKAIM1, 0a30Bbl€ U CUHTETUYECKUE DIIEMEHThl MApKETUHIOBBIX KOMMYHUKALIM,
MIOMCKOBON OEHUMApKUHT, HU(POBOM MAPKETUHT, MAPKETUHT CAHATOPHO-KYPOPTHBIX
OpraHu3aIuu.

3. Texkcr aHHOTALMH

Obvexkm uccredosanusi — CUCTEMa MApKETUHTOBBIX KOMMYHHKAIMH CaHATOP-
HO-KYpPOPTHBIX OpraHU3aLuu.

lIpeomem uccnedosanusi — HaNpPaBICHUS Pa3BUTHUSI CUCTEMbI MAPKETHHIOBBIX
KoMMyHUKaiuii canatopust «Conneunsiii 6eper» PYII «lIpousBoncreBeHHoe o0beau-
HeHue «benapycHedTby.

Llenv uccneoosanusi — aHanu3 YPOBHS Pa3BUTUSL CHCTEMbl MAPKETHHIOBBIX
KOMMYHUKAIIMI CaHATOPHO-KYPOPTHBIX OpraHU3allii U BbIPAOOTKA PEKOMEHIALMMA
M0 €€ COBEPIICHCTBOBAHUIO.

Memoovl uccnedosanus: CpaBHUTEIbHBIN aHAJIN3, MOUCKOBONW OCHUMAPKUHT,
SWOT-ananus, cTaTUCTUYECKHI aHaIU3.

llonyuennvie umoau u ux Hosusna. B paboTe paccMOTpeHbI CYLUIHOCTh MapKe-
TUHTOBBIX KOMMYHHMKAIUH CaHATOPHO-KYPOPTHOM OpraHu3aluu, a Takke (GOpMbl U
MOJIHOTA MX HWCIOJIb30BaHUS OENOpYyCCKUMHU caHaTopusaMH. lIpakTuueckas HOBU3HA
paboThI 3aKiIIOYaeTCsl B pa3pabOTKe U BO3MOKHOCTH BHEJAPEHUS PEKOMEHIAINH MO
COBEPILIEHCTBOBAHUIO CUCTEMbl MAPKETUHTOBBIX KOMMYHUKAIMK B caHatopuu «Co-
HeuHblt 6eper» PYII «lIpousBoacTBenHoe 00beauHeHue «bemapycueprny.

Locmogeprnocms mamepuanog u pe3yrbmamog ouniomuou pabomul. Vcnoins-
30BaHHBIE MATEPHUAIIbI U PE3YJIBTATHI IUILUIOMHON PaOOTHI SIBISIIOTCA JOCTOBEPHBIMH.
PaboTa BbINOIHEHA CAMOCTOSATEIBHO.

Pexomenoayuu no ucnonvsosanuio pezyromamos pabomuwi. Pe3ynbrarsl pado-
Thl MOTYT OBITh HCIIOJIb30BAaHbl B KAUECTBE MPUMEPA OLIEHKH MOJHOTHI U POpM Ipu-
MEHEHHUS DJIEMEHTOB MAapKETHMHIOBbIX KOMMYHHMKAlMid B cdepe caHaTOpPHO-
KYPOPTHBIX YCIIYT, B IMPAKTUYECKOHN AESITEIBHOCTU OT/AENIa MAapKETUHIA U COLUATb-
Horo pazButusa caHaropusi «Comnneunblii 6eper» YCO PVII «llpousBoacTBeHHOE
oObveauHenue «benapycHepTh.



AHATALBIS

1. CTrpykrypa i a0'éM abIIUIOMHAI Ipanbl

JpIioMHas mpana CKiajaeiia 3 3aJJaHHs Ha JbIIUIOMHYIO Ipaiy, 3MecTa, Ie-
padHs YMOYHBIX TAa3HAYPHHAY 1 CKapauyd’HHAY, padepara IbIIUNIOMHAM Mpallbl,
VYBAA3EHHS, TPOX KipayHIKOY, 3aKIIOUIHHS, 6 1IOCTpanblil, 25 Tabiil, Cricy BbIKa-
PBICTOBaHHBIX KPBIHII 1 JIiTapaTypbl. ATyJabHBI a0'éM mparlbl ckiagae /1 cTapoHKY.
Criic BIKapbICTaHBIX KPBIHIIL 1 JIITapaTyphl 3aiiMae 6 cTpaHull 1 Ykitoyae 69 ma3iibii.

2. llepaJiik KJIOYaBBIX CJI0Y

MapkeThIHTaBbIs KaMyHIKaIlbli, IHTATPaBaHbIS MapKETHIHTABbIsI KaMyHIKaIlbli,
0a3aBblsl 1 CIHTATBIYHBIS 3JIEMEHThl MapKETHIHIABbIX KaMYHIKallbld, MOIIYKABBI
OCHYMApPKIHT, MAPKETHIHT y [HTApHAIIE, MAPKETHIHT CAHATOPHA-KYPOPTHBIX apraHi3a-
1113178

3. Taxker anaTanbli

Ab'exm Oacnedasanusi — ciCT3Ma MapKETHIHTABBbIX KAMYHIKAIbIi caHATOpHA-
KYPOPTHBIX apraHi3anblii.

IIpaomem oacnedasannsi — HampaMKi pa3Billlsl CICTOMbI MapKETHIHTaBBIX Ka-
MyHiKaubli  caHatopeis» Coneunbl Oepar «PVYII  «BbiTBOpuae ab'saHan-
He»benapycunadra'.

Mbma oacneoasanus — aHami3 Y3pOYHIO Pa3Billllsl CICTAMBI MAapKETHIHTaBbIX
KOMM-HIKaI[plii CaHATOPHA-KYpPOPTHBIX apraHizalblii 1 BBIIPAlOYKa p3KaMeHAallblid
na sie YackaHaJIeHHI.

Memaovl Odacredasannsi: TapayHAIBHBI aHAJI3, TIOIIYKaBbl OCHYMApPKIHT,
SWOT-anaii3, cTaTbICTBIYHBI aHAI3

Ampuvimansia ebiHiki i ix Hagi3Ha. Y Tpalbl pa3rieaXaHbl CYyTHACIlb MAPKETHUH-
rOBBIX KAaMYHIKalplii CcaHaTOpHA-KypOpTHAi aprasizanbli, a Takcama (OpMbl 1
nayHaTa iX BBIKApbICTaHHS OeNapycKiMi caHaTopbisiMi. IIpakTeiuHast HaBi3HA pabOTHI
3aKJIroyactiia ¥ pacnpaioyisl 1 MardbIMacili YKapaHeHHs pIKaMEHIAIbIi Ma yaacka-
HaJEHH1 CICTAMBI MapKETBIHTaBbIX KaMyHIKalbld y caHaTopbll «CoHEYHbI Oepar»
PVII «BeiTBOpuae abd'sananne «bemnapycnadray.

Haknaonacyb mamaspuianay i 6viHIKaA)y ObINIOMHAU npaybl. BbIKapplCTaHbI
MaT3pPBISIIBI 1 BBIHIKI JBITJIOMHAN Mpalibl 3'SyJsronia gakiaaabimi. [Ipara BeikaHaHa
CaMacCTOMHA.

Poxamenoaywli na evikapvicmanni eviHikay npaysi. BBIHIKI Tpaibl MOTYIb
ObILlb BBIKAPHICTAHBI ¥ sIKACILl MPBIKIAAY alPHKI MayHaThl 1 ¢hopmay NPbIMSHEHHS
AIIEMEHTay MapKEThIHTaBbIX KaMyHIKallblil y cpepbl caHaTOPHA-KYPOPTHBIX MACHYT, Y
MpaKThIYHANW JA3€HHACIl aJj3eja MApKETBIHTY 1 calplsiIbHAra pasBills CAHATOPBIS
«Coneunsl 6epar» YCA PVYII «BeitBopuae ab'sananne «bemnapycuadray.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents, a
list of abbreviations and symbols, diploma work summary, introduction, 6 illustra-
tions, 25 tables, a list of references and sources used. Total scope of work is 71 pages.
The list of the used sources and references occupies 6 pages and includes 69 posi-
tions.

2. Keywords

Marketing communications, integrated marketing communications, basic and
synthetic elements of marketing communications, search benchmarking, digital mar-
keting, marketing of medical SPA organizations.

3. Summary text

The object of the study — the system of marketing communications of medical
SPA organizations.

The subject of the study — the directions of development of the marketing
communications system of medical SPA "Solnechny Bereg" RUE "Production Asso-
ciation "Belarusneft".

The purpose of the research is to analyze the level of development of market-
ing communications system of medical SPA organizations and to work out recom-
mendations on its improvement.

Methods of research: comparative analysis, search benchmarking, SWOT-
analysis, statistical analysis.

The results of the work and their novelty. The paper considers the essence of
marketing communications of health resort organizations, as well as the forms and
completeness of their use by Belarusian medical SPA organizations. Practical novelty
of the work consists in the development and possibility of implementation of recom-
mendations to improve the system of marketing communications in the sanatorium
"Sunny Beach" RUE "Production Association "Belarusneft".

Authenticity of the materials and results of the diploma work. The materials

used and the results of the thesis are reliable. The work was done independently.
Recommendations on the usage. The results of the work can be used as an ex-

ample of assessment of completeness and forms of appliance of elements of market-
ing communications in in the sphere of medical SPA services, in the practical work of
the marketing and social development department of the medical SPA "Solnechny
Bereg" SFM RUE "Production Association "Belarusneft".



