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COMMUNICATIVE STRATEGIES IN BUSINESS DISCOURSE
(BASED ON THE CASE OF APPLE AND MICROSOFT COMPANIES)

Effective communication strategies are crucial to any organization’s success. This article examines
the communication strategies used by two influential IT companies, Apple and Microsoft, in the context of
business discourse. Both companies prioritize clear and concise language, visual communication, emotional
connection, transparency, and collaboration in their communication. They use these strategies to build their
brands, establish trust, and promote cooperation. However, when it comes to crisis communication, Apple
remains silent, while Microsoft takes a proactive approach. By analyzing the companies’ strategies, this
article highlights the importance of effective communication and demonstrates how it can contribute to
an organization’s success.
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KOMMYHUKATUBHBIE CTPATEI'UM B JTEJIOBOM JJUCKYPCE
(HA IPUMEPE KOMITAHUM APPLE U MICROSOFT)

DghpexmueHvle KOMMYHUKAMUBHbIE CIMPAMe2Uy UMEIOM peuilaioujee 3HadeHue 0l ycnexa oot opeanu-
s3ayuu. B oaunoii cmamve paccmampugaiomcs KOMMYHUKAMUGHbIE CIMpame2uu, UCNOIb3yembvle 08YMs G1U-
amenvuvimu 1T-xomnanuamu, Apple u Microsoft, ¢ koumexcme Oenosoco ouckypca. Obe Komnanuu omoarom
npuopumem 4emKomy U JAKOHUYHOMY SA3bIKY, BU3VATbHOMY OOWEHUI0, IMOYUOHATLHOU C843U, NPO3PAYHOCTHU
u compyonuyecmsy 8 oowenuu. OHu UCNOBL3YIOM dMU cmpamezuu 05 CO30AHUsL CBOUX OPeH008, YCmaHose-
Husl 0ogepus u pazeumus compyonuuecmea. OOHaAKo, Ko20a 0e10 00X00um 00 KPUUCHOU KOMMYHUKAYULU,
Apple xpanum monuanue, a Microsoft 3anumaem axmugnyio nosuyuro. Ilymem ananuza cmpame2uii KOMIAHULL
6 9MOU cmamve NOOHUePKUBAEMCI 8ANCHOCb IDPEKMUBHOU KOMMYHUKAYUU U OEMOHCTHPUPYEMCS, KAK OHA
MOdICem CnocobCMBO6ams YCnexy opeaHu3ayui.

Knrwouesvie cnosa: koMMyHuKayus, KOMMYHUKAMUGHbIE cmpamezuu, 0e1080U OUcKypc, 1T-komnanuu, a3vix,
COMPYOHUUECMBO, KPUSUCHASL KOMMYHUKAYUS

Business communication is an essential part of any organization’s success. Effective communication
strategies are vital to building relationships, establishing trust, and promoting cooperation among
employees, clients, and stakeholders. This article deals with communicative strategies used in business
discourse in the context of two famous IT companies, i. e. Apple Inc. and Microsoft Corporation.
We will discuss how these companies use various communication strategies to achieve their goals, build
their brands, and promote collaboration among their stakeholders.

Apple and Microsoft are two of the world’s most valuable and influential companies. Both
companies are leaders in the technology industry and are known for their innovative products, such
as the iPhone, iPad, and Mac (Apple), and Windows operating system and Office suite (Microsoft).
Both companies have a strong brand image and are recognized globally. The communication strategies
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used by these companies are aimed at maintaining their brand images and effective communication
with their stakeholders [1].

Both Apple and Microsoft use clear and concise language in their communication to ensure that
their message is easily understood by their audience. The companies’ marketing materials, such as
product descriptions and advertisements, use simple language and focus on the benefits of their
products. This approach helps Apple and Microsoft connect with their customers and establish
themselves as companies that prioritize user experience.

Both Apple and Microsoft are also known for their visual communication strategies. The companies’
product designs are simple, elegant, and visually appealing. Both companies also use visual aids in
their communication, such as infographics and videos, to convey complex information in a simple and
engaging manner. This approach has helped both companies differentiate themselves from their
competitors and create a unique brand image [2]

Both Apple and Microsoft’s marketing and communication strategies focus on creating an
emotional connection with their audience. The companies’ advertisements often evoke emotions such
as happiness, excitement, and awe. For example, Apple’s Shot on iPhone campaign features user-
generated photos and videos that demonstrate the capabilities of the iPhone camera. Similarly,
Microsoft’s Empowering Us All campaign features people with disabilities using Microsoft technology
to achieve their goals. This approach helps both companies create a loyal customer base and strengthen
their brand images [3]

Both Apple and Microsoft’s communication strategies prioritize transparency. Both companies are
known for their commitment to privacy and security, and they communicate this to their customers and
stakeholders through various channels. For example, Apple’s website includes a privacy page that
explains how the company collects and uses user data. Similarly, Microsoft has a dedicated Trust
Center webpage that explains its approach to privacy, security, and compliance. This approach has
helped both companies build trust with their customers and stakeholders and maintain their reputation
as responsible corporate citizens.

Both Apple and Microsoft’s communication strategies also emphasize collaboration. Both
companies work closely with their suppliers, developers, and partners to create innovative products
and services. Apple also encourages collaboration among its employees, and its open office layout
fosters teamwork and communication. Similarly, Microsoft has a strong focus on collaboration, with
products such as Teams, which enables remote teamwork and communication. This approach helps
both companies maintain their position as leaders in the technology industry and create a culture of
innovation and collaboration.

In the context of crisis communication, both companies have different strategies. Apple usually
responds to crises by remaining silent and letting the event run its course. The company’s strict control
over its messaging and image means that it is reluctant to engage in discussions that could harm its
brand image. In contrast, Microsoft usually takes a proactive approach to crisis communication. The
company often releases statements and engages with stakeholders to address concerns and issues. This
approach helps Microsoft maintain its reputation as a responsible corporate citizen and builds trust
with its customers and stakeholders [3]

Thus, the results of the brief analysis of the companies’ strategies show that these two global
companies use the same communication strategies in terms of language of communication, visual and
marketing communication strategies, prioritize privacy, security and collaboration. The only difference
in strategies that we observe is in crisis communication. In this case Apple is usually not involved in
discussions due to reluctance to do harm to its brand image, while Microsoft is very active in its
communicating and discussing sensitive issues with its customers and stakeholders.
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