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GENERAL CHARACTERISTICS OF THE STUDY 

The topic of the master's thesis: "Improvement of the system of corporate 

communications of a modern organization (on the example of a higher education 

institution)". 

It contains 99 pages of text material, 23 tables, 63 illustrations, bibliography of 

51 titles. 

Keywords used: CORPORATE COMMUNICATIONS, COMMUNICATION 

MANAGEMENT, CORPORATE REPUTATION, CORPORATE IDENTITY, 

BRAND, LOGO, INTERNAL COMMUNICATIONS, CRISIS 

COMMUNICATIONS, INTRANET, SOCIAL MEDIA, STRATEGY, EFFICIENCY. 

SWOT, PEST, SNW-ANALYSIS. 

The purpose of the study: to study theoretical aspects of improving the corporate 

communications system in a modern organization and based on that to develop a 

strategy for the development of a corporate communications system in a higher 

education institution, as well as practical recommendations for its implementation. 

Objects of the study: corporate communications in the management system of 

the organization. 

Subjects of the study: strategy for the development of the corporate 

communications system (taking as an example a higher education institution). 

Research objectives: 

1. Study modern approaches to determining the essence, structure and functions 

of the organization's corporate communications system. 

2. Analyze the model of corporate communications and the personnel 

management system of a modern organization (taking as an example a higher education 

institution). 

3. Develop a strategy for development of a corporate communications system in 

an institution of a higher education and practical recommendations for its 

implementation. 

The methodological basis of the study is the theoretical and empirical methods 

of scientific knowledge, namely: dialectical, logical, analysis, including comparative, 

synthesis, induction and deduction, expert interviews, as well as accepted in world 

marketing practice and communication science: content analysis, SNW- analysis, 

PEST, SWOT analysis. 

The results of the study may be applied both as a theoretical and practical basis 

in the organization of any form of ownership and business areas. 

  



Г Я Ы Ы  Ы 

 і  і: «  і  ў  
і   і і (   ў   

і)». 

 99   , 23 і , 63 і і, 
і і і   51 . 

 : Ў  І І, 
І  , Ў  , 

І  , , ,  І І, 
І  І І, І ,  , 

 Ў, Ў .  
 :   ў ў  

і  ў  і    і і і ў   
  іі і  і  ў  і   ў  

 і,       ў і. 
'  : ў  і і ў і  і і 

і і. 
 : і  і  і  ў  

і  (   ў   і). 
 : 

1.      і,  і 
 і  ў  і  і і.  

2. і   ў  і  і і  
і    і і (     

і). 
3.  і  і  і  ў  
і   ў   і і  і   

ў і. 
і    ' ў   і 

і    ,  і : , і , 
і ,   і , ў , і , і  і ,  

і ' , - ; ,  ў   
 і :  і , SNА- і , PEST, SАOT-

і .  
і і     ў і  ,  і 

  ў і і   ў і і і і . 


