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Junnomuas pabora: 101 c., 38 puc., 12 tabin., 30 UCTOUHUKOB, 4 IPUIL.

MAPKETUHI, MAPKETUHI'OBAA HAEATEJIBHOCTb; MHTEPHET-
MAPKETUHT; BEB-PECVYPC; BEB-CAIT; NHOOPMAILIMOHHBIE
TEXHOJIOI' 1N,

[{enpro qUIIIOMHOM paboTHI sSBJIsIeTCs aHATU3 WeD-caiita kak HHCTpyMeHTa
WHTEPHET-MApKETUHIAa C LEJIbI0 JaJbHEHIIEro MpPOEKTHUPOBAaHUA W pa3pabOTKU
yIOOHOTO W MPAKTHYHOTO B UCIOJIB30BaHUU Web-caiita Il COBEPIICHCTBOBAHMUS
MapkeTuHroBoi nesareasHocT OO0 «ButaueHTpy.

B paMkax AOCTHKEHHs IMOCTaBJIECHHOW LIEM aBTOPOM OBLIM MOCTaBIICHBI
CJIEIyIOIIUE 3aJauu:

e O3HaKOMUTbCS C JACATENbHOCTBIO OpPraHU3ALMH, €€ CTPYKTYpOH,
OpraHu3alyend yIpaBICHHs NPEIITPUITHEM.

e N3yunth OpraHu3alOHHO-3KOHOMHUYECKYIO XapaKTEPUCTUKY
TPEIIPUSTHUS.

e OCBOUTH METOJBl W CPEIACTBA MOJYYEHHUs, XpaHEHU U O0OpabOTKU
HKOHOMHUYECKON U yIpaBIeHUYECKON HHPOPMALUU PEATPUATHS.

e (O3HaKOMUTBHCS C KOHKPETHBIMHU MPOEKTAMHU PA3IUYHBIX TPOrPAMMHBIX U
MH(OPMAIIMOHHBIX CUCTEM B OpraHU3alIUH.

e [IpoBecT aHamMM3 W OUEHKY UCIOJIb30BaHUS HMH(POPMALIMOHHBIX
TEXHOJIOTUIA B OpraHu3aliu.

e [IpoBecTu aHaNM3 U OLIEHKY MAPKETUHTOBOM AESITEIIbHOCTA OpPraHU3aLINH.

e [IpoBecTn aHanM3 UCHOJNB30BaHUS BeO-caliTa KAk WHCTPYMEHTa
MapKETHUHTa B OpTraHU3ALH.

e [IpoBecTH JIOTUKO-CTPYKTYPHBIN aHAIU3 IPOEKTA.

Pazpabotats OM3HEC-MOIE€Ib TPOEKTA.

Pa3paboTaTh TEXHUYECKYIO KOHILIETIIHIO TPOEKTA.

CrpoeKkTupoBaTh 1 pa3padoTaTh yCOBEPIICHCTBOBAHHBIN BEO-CaNT.
[IpoBecT aHayu3 3KOHOMUYECKOW A(PhEeKTUBHOCTH pa3pabOTKU BeO-

caura.

OOBeKT uccienoBanus — MapkeTuHToBas AesitebHocTh OO0 «ButaneHTpy.

[Tpenmer uccienoBanus — Web-caliT kak HHCTpYMEHT HHTEPHET-MapKETHHTA
B OO0 «BurarieHTp» (ceTh Me4aTHBIX IEHTPOB «Dopmaty).

Mertoasl uccnenoBanus. ananusz, SWOT-ananu3, cpaBHEHHE, ACTYKIHUA,
HaOJII0/ICHNE, UHTEPBLIOUPOBAHUE, OTIPOC U AaHKETUPOBAHHUE.

O6acTb BO3MOKHOTO MpakTuyeckoro npumenenus: B OO0 «BurtaueHTpy.

ABTOp paOOThl TOATBEPXKIAET, UYTO TMPUBEACHHBIN B HEW pacyeTHO-
aHAJUTUYECKUN MaTepuan TpPaBWIbHO U OOBEKTUBHO OTPa)XKaeT COCTOSIHUE
HCCIIEYEMOTO MPOIECCa, a BCE 3aMMCTBOBAHHBIC M3 JIMTEPATYPHBIX U JPYTHUX
HMCTOYHHMKOB COMPOBOXKIAIOTCSA CChUIKAMU HA UX aBTOPOB.



Graduation work: 101 p., 38 fig., 12 tab., 30 sources, 4 adj.

MARKETING, MARKETING ACTIVITY; INTERNET MARKETING;
WEB RESOURCE; WEBSITE; INFORMATION TECHNOLOGY.

The purpose of the thesis is to analyze the web site as an Internet marketing
tool in order to further design and develop a convenient and practical web site for
improving the marketing activities of Vitacenter LLC.

Within the framework of achieving this goal, the author set the following
tasks:

e (et acquainted with the organization's activities, its structure, and the
organization of enterprise management.

o To study the organizational and economic characteristics of the enterprise.

e Master the methods and means of obtaining, storing and processing
economic and managerial information of the enterprise.

e (et acquainted with specific projects of various software and information
systems in the organization.

¢ Analyze and evaluate the use of information technology in the organization.

¢ Analyze and evaluate the marketing activities of the organization.

¢ Analyze the use of the website as a marketing tool in the organization.

e Conduct a logical and structural analysis of the project.

e Develop a business model for the project.

e Develop the technical concept of the project.

e Design and develop an improved website.

e Analyze the cost-effectiveness of website development.

The object of the research is the marketing activity of Vitacenter LLC.

The subject of the study is a web site as an Internet marketing tool in
Vitacenter LLC (a network of «Format» print centers).

Research methods: analysis, SWOT analysis, comparison, deduction,
observation, interviewing, survey and questionnaire.

Scope of possible practical application: in Vitacenter LLC.

The author of the work confirms that the computational and analytical
material presented in it correctly and objectively reflects the state of the process
under study, and all borrowed from literary and other sources are accompanied by
references to their authors.



Heimmomuas nipama: 101 c., 38 man., 12 tadsn., 30 kpbiHiI, 4 TPbIM.

MAPKETBIHI, MAPKETBIHTABAS JI3EMHACIb; IHTAPHOT-
MAPKETBIHTI; B3b-POCYPC; BOB-CAUT; THOAPMAIBIMHBIA
TOXHAJIOI'IL.

MbTail apImyIoMHAN Tpaibl 3'syisernia aHaii3 web-caiita Sk 1HCTpyMEHTa
THTAPHAT-MAPKETHIHTY 3 MATal ajeiara mpackTaBaHHsI 1 pacpaIioyKi 3pyJHara i
IpaKkThlYHAara y BbIKapbICTaHHI web-caifta g ynackaHaleHHs MapKeTbIHTaBan
n3erinacii TAA «BitaipHTp.

Y pamkax JacsSrHEHHS TMacTayieHail MAITHl ayTapaM ObUIl TOCTaBICHBI
HACTYMHbIA 3a1a4bl:

e A3HaéMmilla 3 J3€MHACII0 apraHi3albli, sie CTPYKTypail, apraHizaublsi
KipaBaHHS MPaANPbIEMCTBAM.

¢ BriByubllb apraHizalpliiHa-3KaHaMIYHYIO XapaKTapbICTHIKY
paanpbIeMCTBA.

e AcCBoillb MeTaabl 1 CpPOAKI aTphIMAHHS, 3aXOYBaHHA 1 ampanoyki
PKaHaMIYHaM 1 KipayHIlUKail iH(papMalpli mpaanpbleMCTBa.

e A3HaéMmilnla 3 KaHKPATHBIMI MpaeKTaml pO3HBIX MparpamMHbIX 1
1H(apMalbIIHBIX CICTAM Yy apraHi3alibli.

e [IpaBecui aHami3 1 aPHKY BBIKAPHICTAHHS 1H()APMALIBIMHBIX T3XHAJIOTIH Y
aprasizarpli.

e [IpaBecui aHai3 1 alPHKY MapKeTbIHIaBal A3€WHACIIl apraHi3alpbli.

e [IpaBecii aHasi3 BEIKAPBICTAHHS BY0O-caiiTa sIK IHCTPYMEHTAa MAPKETHIHTY ¥
aprasizarpli.

e [IpaBecii JOTiKa-CTPYKTYPHBI aHAJI3 MIPAEKTA.

e PacmpanaBaiis 613H3C-MadJ1b MPACKTA.

e PacnpanaBailb TOXHIYHYIO KaHLILBIIO MTPACKTA.

e CrpaekTaBallb 1 pacnpaiiaBallb yJackaHajleHbl BYO-CalT.

e Ilpagectii aHai3 skaHamMiuyHal d(PEKTHIYHACIII paclpaloyki B30-caiiTa.

AO'eKT gacienaBaHHs — MapKeThIHTaBas a3eiiHacib TAA «BitapHTpy.

[Mpagmer nacienaBanHs — WeD-CalT K IHCTPYMEHT IHTIPHAT-MapKEThIHTY ¥
TAA «BitampuTp» (ceTKa IpyKaBaHbIX IPHTpaAY «Dapmaty).

Meranbl nacnenaBanfs: aHami3, SWOT-anani3, mapayHaHHe, IDIyKIIbIS,
Ha3ipaHHe, IHTAPB'I0, allbITAHHE 1 aHKETaBaHHE.

Bo6nacis marusimara npaktblyHara npeiMsiHeHHs:: y TAA «BitampHTpy.

A¥Tap mpatibl nauBsipJiKae, IITO MPbIBEA3EHBI Y €1 pa3iiikoBa-aHAIIThIYHBI
MaT3pBIsI MpaBiibHA 1 a0'eKThIYHA aNTFOCTPOYBAe CTaH J0cieIHara mparjcy, a Bce
3ama3bluaHblsl 3 JITApaTypHBIX 1 IHIIBIX KPBIHIL CyNpaBa/Karolllla ClachbuIkaMi Ha
X ayTapay.



