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OBIHIAS XAPAKTEPUCTUKA PABOTHBI
Marucrepckas guccepranusi: 76 c., 6 puc., 10 tadm., 44 ucrounukf, 2 mpu.

MEXIYHAPOIHAA MAPKETHUHI'OBAA CPEIA, KOHKYPEHILINA,
SWOT-AHAIJIN3, PEST-AHAJIN3, HUAWEI

OO0nekT uccienoBanus — npeanpustue Huawei.

IIpenmer uccinenoBanus — BIUSHUE MEXIYHApOAHON MapKETUHIOBOM Cpelbl Ha
NEATEIbHOCTD MPEANPUATHS.

Lens padotsl — npoBect AHAJIN3 BnusiHug MEXTyHApOIHOM MapKETHHT OBOM
cpenbl Ha nesrenbHocTh npeanpusatua ' Huawel" 1 PASPABOTATH MEPOITPUATU
S 110 COBEPIIEHCTBOBAHUIO ETO MAPKETHUHI OBOM CTPATEIMH

Mertons! HccienoBaHus: O0IIeHAayYHbIE (aHAIU3a, CUHTE3a, MHAYKIIWU,
JeYKIUH, KIacCU(HUKAIIMK), CACTEMHOT'O U CpaBHUTEILHOTO aHanu3a, SWOT-
anann3, PEST-ananus.

B mpomecce BbImonHeHUS pabOThl MPOBEACHBI CIEAYIOIINE HCCIEI0BAHUS
(pa3paboTKH): PacCMOTPEHO IMOHATUE MEXKIYHAPOAHOW MAapKETUHTOBOM Cpeibl
NpEaNpPUITHS; TIPOBEACHA OLIEHKA MEKTyHAPOIHON MapKETHHTOBOW CPEbl Pa3BUTHUS
komnanuu Huawei; paspaboTaHbl HalIpaBlIeHUs! COBEPIICHCTBOBAHUS MAapKETHHTOBOM
CTpaTerny Ha MEXIyHapOJHBIX PhIHKaxX Kommannu Huawei.

DJeMEeHThl HayYHON HOBU3HBI: OIpe/elIeHbl MApKETUHIOBBIE MEPONPHUSATHUS TIO
IPOABM)KCHUIO KOMITAHWHU Ha phIHOK Pecryonuku benapycs.

O6nmacTh  BO3MOXKHOTO  MPAKTHYECKOTO  MPUMEHEHHs:  MapKETHHTOBas
JesTeNnbHOCTh KoMmanun Huawei.

ABTOp paboThl MOATBEPKAAET, YTO TMPUBEACHHBIH B padOTe pacyeTHO-
aHAJTUTUYECKUI MaTeprall 00bEKTUBHO OTPaXKaeT COCTOSHUE UCCIIEAyEeMOro Mpolecca
(pa3pabaTeiBaeMOro 00bEKTa), BCE 3aMMCTBOBAHHBIE U3 JINTEPATYPHBIX UCTOYHUKOB
TEOPETUYECKHE M METOJOJIOTUYECKUE TMOJIOKEHHUS M KOHIIETIIMH COIPOBOXKIAIOTCS
CCBIJIKaMH Ha WX aBTOPOB.

(moamucs)



GENERAL DESCRIPTION OF WORK
Master's thesis: 76 p., 6 Fig., 10 table., 44 sourcef, 2 ad;.

INTERNATIONAL MARKETING ENVIRONMENT, COMPETITION,
SWOT ANALYSIS, PEST ANALYSIS, HUAWEI

Object of research-Huawei enterprise.

The subject of the research is the influence of the international marketing
environment on the company's activities.

The purpose of the work is to analyze the impact of the international marketing
environment on the activities of the Huawei enterprise and develop areas for
improvement.

Research methods: General scientific (analysis, synthesis, induction, deduction,
classification), system and comparative analysis, SWOT analysis, PEST analysis.

In the course of the work, the following research (development) was carried out:
the concept of the international marketing environment of the enterprise is considered;
the assessment of the international marketing environment of Huawei development is
carried out; directions for improving the marketing strategy in the international markets
of Huawei are developed.

Elements of scientific novelty: identified marketing activities to promote the
company to the market of the Republic of Belarus.

Possible practical application: marketing activities of Huawei.

The author confirms that the computational and analytical material presented in
the paper objectively reflects the state of the process under study (the object being
developed), all theoretical and methodological provisions and concepts borrowed from
literary sources are accompanied by references to their authors.



