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JHunnomuas padota: 81 c., 36 puc., 9 Tabmn., 52 uctouHuka.

NHTEPHET-MAPKETHHTI, NHCTPYMEHTBI NMHTEPHET-
MAPKETHUHI'A, KOHTEKCTHAS PEKJIAMA, SEO, TAPTETUPOBAHHASA
PEKJIAMA.

Llenpr0 AMIUIOMHOM pabOTHI SIBISIETCS PAaCCMOTPEHUE HHCTPYMEHTOB
WHTEPHET-MApPKETUHIa W BBISBICHUE HAIPABJICHUN COBEPIICHCTBOBAHMS HX
Mcronbp30Banus Ha mpumepe komnaann 000 «TYT BAM MEJTA».

[IpeameTr wuccnenoBaHUs — WMHCTPYMEHThl HHTepHeT-mMapketuHra B OOO
«TYT BAU MEJIUAY.

OOBeKT nccae10BaHus — MHCTPYMEHTB HHTEPHET-MapKETHUHTA.

Metoapl MCCENOBaHUS: aHAIN3, pacyeTHO-aHanuThueckuii, ABC-ananms,
SWOT-ananus.

UccnenoBanust u  pa3paOOTKH: HA OCHOBE H3YyYEHUS TEOPETHUYECKUX
MaTepUaloB IO TOBOJY MHCTPYMEHTOB HHTEPHET-MAPKETHHIA OMNPEIEICHBI
CYLIHOCTb, MHCTPYMEHTBI, TE€XHOJIOTMH, MOKA3aTeIu OLIEHKU PE3YJIbTATUBHOCTH
WHCTPYMEHTOB MHTEPHET-MAPKETHUHIa, U3y4YE€Hbl OCHOBHBIE TEHJICHLIUU PA3BUTHUS U
HOPMATHBHO MPaBOBOE PETYJIMPOBAHHE MHTEPHET-MApKETUHIA, IPOBEJACH aHAJIU3
MHCTPYMEeHTOB MHTepHeT-MapkeTnara 000 «TYT BAUW MEJIUA», naHa oneHka
pEe3yNbTaTOB MNPUMEHEHHS WHCTPYMEHTOB HHTEPHET-MAapKETWHra OpraHU3ALMH,
pa3paboTaHbl NPENJIOKEHUS MO TMOBBIMIEHHIO 3(P(EKTUBHOCTH M PacCUUTaH
PKOHOMHUYECKUH 3((PEeKT OT BHEAPEHHUS MNPEJIOKEHUNW [0 MOBBILICHUIO
3 (HEKTUBHOCTH MHCTPYMEHTOB UHTEPHET-MAPKETHHT A.

DneMeHThl Hay4YHOM HOBU3HBI: IPEJIJIOKEHBI 1 000CHOBAHBI MPEJIOKEHUS 110
pasButhio YouTube kaHama opraHM3alMM, CO3JIaHHIO IMOJKACTOB M 4aT-00Ta B
Telegram u BHeApEHNIO KOHTEKCTHON PEKIIaMBI.

O6mactb BO3MOMKHOIO MPAKTUYECKOTO NPUMEHEHUS: NPAKTUYECKH B
TIAHUPOBAHWH MapkeTuHrosoii crpaternn OO0 «TYT BAU MEJIUA» u apyrux
MH(OPMAIMOHHO-HOBOCTHBIX pecypcax.

ABTOp pabOThl TOITBEPXKAAET, UYTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTUYECKUI Marepuan NpaBWIbHO M OOBEKTHUBHO OTPAXAET COCTOSIHHE
UCCJIEIyeMOT0 Tpoliecca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYPHBIX M JPYTUX
MCTOYHHUKOB COMPOBOK/IAIOTCS CChIJIKAMU Ha UX aBTOPOB.



Dissertation: 81 p., 36 fig., 9 tab., 52 sources.

INTERNET MARKETING, INTERNET MARKETING TOOLS,
CONTEXTUAL ADVERTISING, SEO, TARGETED ADVERTISING.

The purpose of the study: to consider the tools of Internet marketing and
identify areas for improving their effectiveness on the example of the company
«TUT BUY MEDIA».

The subject of the study: Internet marketing tools using the example of
TUT.BY.

The object of the research: Internet marketing tools.

Research methods: analysis, computational analysis, ABC analysis, SWOT
analysis.

Research and development: based on the study of theoretical materials on
Internet marketing tools, the essence, tools, technologies, indicators for evaluating
the effectiveness of Internet marketing tools are determined, the main trends in the
development and regulatory regulation of Internet marketing are studied, the
analysis of Internet marketing tools of «TUT BUY MEDIA» is carried out, the
results of the use of Internet marketing tools of the organization are evaluated,
proposals for improving the effectiveness of Internet marketing tools have been
developed and the economic effect of implementing proposals for improving the
effectiveness of Internet marketing tools has been calculated.

Elements of scientific novelty: proposals for the development of the
organization's YouTube channel, the creation of podcasts and a chatbot in Telegram
and the introduction of contextual advertising are proposed and justified.

Scope of possible practical application: practically in planning the marketing
strategy of «TUT BUY MEDIA» and other information and news resources.

The author of the work confirms that the computational and analytical
material presented in it correctly and objectively reflects the state of the process
under study, and all borrowed from literary and other sources are accompanied by
references to their authors.



