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PE®EPAT JJUIIJIOMHOM PABOTHI

Junnomuast pabota comepxkut 64 crpanuusl, 4 puc., 49 UCTOYHHUKOB, 7
IIPUIIOKECHUM.

KOMMYHUKATUBHASA  CTPATETUSA, KOMMYHUKATHUBHBIE
TEXHOJIOTMHX, UMHUIX, PEKIIAMHAA KOMMVYHUKALUA, PR,
LEJIEBBIE AYIUTOPUU

OObeKT wuccienoBaHUsI — MAapKETHMHIOBash KOMMYHHUKAIUs OpTraHH3aIlfii
Majoro OusHeca.

[Ipenmer ucciaenoBaHusi — KOMMYHHUKATUBHBIE TEXHOJIOTUU TPOJIBUKEHUS
opranuzanuii cepsl Majaoro 6u3Heca.

[ens paboTel — chOpMyIUPOBATh PEKOMEHJALMK IO MOCTPOEHUIO
KOMMYHHKATHBHOW CTpaTeTMH C MPUMEHEHHEM KOMMYHHKATHBHBIX TEXHOJIOTHMA
OpraHu3aluii MaJIoro Ou3Heca.

MeTtop! vccaenoBaHus: aHAIINW3, CUHTE3, ACAYKIIUs, CPABHEHHE, IKCIIEPTHOE
WHTEPBbIO, AHKETHBIN OMPOC, TTyOMHHOE WHTEPBBIO.

[lomyueHHnble pe3ynbTaThl W WX HOBHU3HA: JIaHa XapaKTEePHCTHKA
OpraHu3alysIM MaJloro Ou3Heca; BbIACICHB ocoOeHHOCTH PR- u peknamuoi
KOMMYHHKAIIMM Ha TPEANPUATUAX MaJoro Ou3Heca; OmpeAesieHbl OCOOCHHOCTH
KOMMYHHKAIIMM Majoro OW3Heca B MEPUOJA PACIPOCTPAHEHHUS KOPOHABUPYCHOM
uHQEKINY; TpoaHAIM3UpPOBAaHA KOMMYHHKAIMOHHASA JIEATEIHHOCTh MAalloTo
Ou3Heca B OoQuiailH M OHJIAH peXXUMax; ONpelesieHbl HauOojee pesieBaHTHbIE
KOMMYHHUKATHBHBIC TEXHOJIOTUU JJII MAJoro OW3HEeca; MpEeACTaBIEHbl OCHOBHBIC
KOMMYHHKATHBHBIE  CTpaTerMd  ansi  Ou3Heca B pa3HBIX  (opmarax;
copMyIUPOBAHBI PEKOMEHIALINH 110 TIOCTPOSHUI0 KOMMYHHUKATUBHBIX CTpaTEruid
JUTSL pa3IMYHBIX MPEACTaBUTENEH cepbl Manoro Ou3Heca.

HoBusHna pa0oThl 3akirouaercs B omnpeaesieHnH Hanbosee 3¢ EKTUBHBIX
KOMMYHHUKATHBHBIX TEXHOJIOTUA © (POpMHpOBAaHMM Ha UX 0a3e OCHOBHBIX
KOMMYHHKATHBHBIX CTpaTernid ¢ yderoM crnenuduku Ou3Heca u ¢opmata
B3aMMOCHCTBHsI. Pe3yiabTaThl TUIIJIOMHOTO MCCIEIOBAHUS UMEIOT MPAKTUIECKYIO
3HaYUMOCTh. OHH MOTYT OBITH MCIIOJIb30BaHbI MPEACTABUTEISIMU MAJIOTO OM3HEca
JUIS  TIOCTPOEHUS COOCTBEHHOM KOMMYHUKATHBHOM CTpaTeru, a TaKke
CTHCIIMATUCTAMH KOMMYHHUKAIIMK B Tpoliecce padOThl C MPEANPUATHSIMUA Majoro
Ou3Heca, y4YEHBIMHU-HCCIIEIOBATENIIMA JaHHOW TMPOOJIEMBI, TPENoAaBaTeIsIMH,
CTYACHTaMH, aCTUPAHTAMHU ¥ MaruCTpaHTaMHU.

ABTOp pabOTHI MOATBEPKIAACT JOCTOBEPHOCTh MATEPHAIIOB M PE3yJIbTATOB
JTUTUIOMHOU paboThI, a TAK)KE CAaMOCTOSITETbHOCTh €€ BHITIOTHEHHUS.

Kpacakosa A. A.




PO®EPAT JABIIVIOMHA MPALBI

JlpimomMHast para 3msinrdae: 64 crap., 4 man., 49 xpeiHin, 7 gamarkay.

KAMYHIKATBIVHAS CTPATOI'LA, KAMYHIKATBIVHBIA
TOXHAJIOT'IL, IMIZXK, POKIIAMHASA KAMVYHIKAILBISA, PR, MOTABBIA
AV IBITOPBII

AOG'eKT macnenaBaHHS — MapKeTbIHTaBasi KaMyHIKallblsl apraHi3aliblii Majiora
013HACYy.

[Mpagmer nacnenaBaHHS — KaMYHIKATBIYHBIS TIXHAJIOTII TAITyJIsIpbI3allbil
aprasizanslii cepsl Manora 0i3HICY.

Mbsta paboThl — mpamaHaBalb YHIBEPCATbHBIS KaMyHIKATBIYHBISI CTpATarii
JUTS apraHizarplii Maora 0i3Heca.

Mertaapl nacneaaBaHHs: aHAJ3, CIHT33, NapayHaHHE, JPAYKIbIA, SKCIIEpTHAE
IHTIPB'I0, AHKETHAE albITaHHE, TJILIOIHHAE IHTAPB'TO.

ATpbIMaHbIA BBIHIKI 1 1X HaBi3HA: Ja/J3€HA XapaKTapbICThIKa apraHi3alblsaM
Majora Oi3Hecy; BbUTydaHbl acaOmiBacui PR- 1 poknaMHail KaMmyHIKalplli Ha
IpaanpbleMcTBaX Majora Oi3HeCy; BbI3HAuaHbl aca0iiBacll KaMyHIKalbll Majora
Oi3Hecy ¥ TephIs]] paciayCroKBaHHs KapaHaBipycHal iH(EKIbIl; TpaaHali3aBaHa
KaMyHIKalplifHas A3edHacup Majora Oi3Hecy y aduaiiH 1 OHJAH pPKbIMAaX;
BbI3HAYaHbl HAWOOJBII P3JIEBAHTHBIS KaMYHIKATBIYHBIS TAXHAJIOTIl ISl Majiora
013HeCy; MpaJICTayJICHbl ACHOYHBIS KaMYyHIKATBIYHBIA CTpaTarii g Oi3Hecy ¥
po3HbIX (papmaTax; chapmyisBaHbI pIKaMeHalbll Ma Madyg0Be KaMyHIKAThIYHBIX
CTpATArii JAJI PO3HBIX MPaACTayHIKOY chephl Masiora Oi3HECY.

Hagizna mnpampl 3akiroydaeniia ¥y BbI3HAUYPHHI HAHWOOJbII 3(PEKTHIYHBIX
KAMYHIKaTBIYHBIX ~TAXHaAJIOril 1 (¢apmipaBaHHI Ha 11X ©0a3e acCHOYHBIX
KaMyHIKaTBIYHBIX ~ CTpaTarid 3 yiikam crenbldiki  Oi3HdCy 1 dapmary
y3aeMan3esiHHA.

BbIHIKI JBITJIOMHAra jaacieaBaHHd Marollb MPAaKTHIYHYIO 3HAYHACIb. SIHBI
MOTYLb OBbIllb BBIKAPBICTAHBI MpajJCTayHIKami Mayiora Oi3Hecy sl NadyJIOBBI
VnacHall KamMyHIKaThIyHAll CTpaTArii, a TakcaMma CIHelbisuIicTaMl KaMyHIKalbl ¥
aryJbHai mparbl 3 mpaanpbleMcCTBaM1 Majiora 013HACy, HaByKOYIlaMi-aacieaublkami
nan3eHail mpabiieMbl, BBIKIAIUbIKaMi, CTYA?HTaMI, acllipaHTaMmi 1 MaricTpaHTami,
KISl BBIBYYarOllb MApKETHIHTABbIS KaMYHIKallbll 1 Mpandc MmadyAdoBbl IMIIKY s
PO3HBIX apraHi3alblii, y ThIM JIIKy Majora 0i13H3CYy.

A¥Tap mpaubl nanusapipkae MAIYHACHb MATAPhIsIay 1 BbIHIKAY JBITNIOMHAN
npaiibl, a TakCcamMa CaMacTOMHACID i€ BbIKAHAHHS.

Kpacakosa A. A.




SUMMARY OF THE DIPLOMA THESIS

The thesis contains 64 pages, 4 pic., 49 sources, 7 applications.

COMMUNICATIVE STRATEGY, COMMUNICATIVE
TECHNOLOGIES, IMAGE, ADVERTISING COMMUNICATION, PR,
TARGET AUDIENCE

The object of the research is marketing communication of entrepreneurship.

The subject of the research is communication technologies entrepreneurship
for promotion.

The aim of the research is to formulate recommendations for small business
to build a communication strategy using communication technologies.

The used methods are analysis, synthesis, comparison, deduction, survey,
expert interview.

The results obtained and their novelty: the characteristics of small business
organizations are given; the features of PR and advertising communication at small
businesses are highlighted; specifics of communication of small businesses during
the spread of coronavirus infection was given; we analyzed the communication
activities of small businesses in offline and online modes; identified the most
relevant communication technologies for small businesses; presented the main
communication strategies for business in different formats; formulated
recommendations for the construction of communication strategies for various
representatives of the small business sphere.

The novelty of the work lies in the determination of the most effective
communication technologies and the formation on their basis of the main
communication strategies, taking into account the specifics of the business and the
format of interaction.

The results of the diploma thesis have practical significance. They can be used
by PR and communication specialists for the information support of rebranding,
scientists, researchers of this problem, teachers, graduate students, undergraduates
and students who study marketing communications and the process of forming an
image for various organizations, including small business.

The author confirms the authenticity of the material and the results of the
thesis and the originality of the research.

Krasakova A. A.
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