(OpMBI KHTAHCKUX JIOTOTPaMM CIIOCOOCTBYET OoJiee yO0OKOMY MTOHMMAaHHIO TeX
00pa3oB, KOTOpbIE OBbLIH 3aJI0KEHBI B UEPOTITU(E H3HAYAIIBHO.
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IIpuHOMn ceMeifHOM TApMOHUHU B KUTAMCKOM
JIMHI'BOKYJIBTYpe U UA€0JI0TUH

Yorcan [[3victoans, acn. BI'Y,
Hayy. pyk. Oguunnuxoea A. H., kano. gunon. nayk

«CeMbs — apeHa HaIIeH KUZHI)
Cu [3unvnun [1]

OpHUM M3 IJIaBHBIX, HCTOPHUYECKUX CIIOKUBILHUXCS ITPUHIIUIIOB TOCY/IapCTBEH-
HOTO yCTpOHCTBa, BIMSIIONIMM Ha BCe Cephl )KM3HH KHTAHCKOTO OOIIEeCTBa, SIBIIS-
€Tcsl IPUHIMI rapMOHUH. B coBpeMeHHOM KnTae mpuHIHI rapMOHNY BBIXOJHUT Ha
HOBBIH ATaIl Pa3BUTHS M HAYMHAET UTPaTh ONPEEISIONIYIO POIb B (POPMHUPOBAHUH
HOBOI1 HICOJIOTHH CTpaHbl. Peanu3arys nprHIMIa rapMOHHUH BO BeeX cdepax xu3-
HEYCTPOICTBA KUTAHCKOTO OOIIECTBA SBISETCS] YHUKAIBHBIM SIBICHUEM KYJIBTYPBL.

AnHanu3 (akToB KUTAHCKOH JIMHTBOKYJIBTYPOJIOTHH TIPOBOIUTCS Ha (DOHE pea-
nuzauuu npuaiuna rapmonun (A1, FIEE) B HoBoM MaeonoruueckoM aucKyp-
ce Cu I[3unbnuna: «CemeliHas rapMOHUSI MOXKET CTaOMIM3UPOBATH OOLIECTBOY
[1]. ManHBIH 1OAXO/ MO3BOJSET PACCMOTPETh MOHSATHE CEMbH KaK 3THHYECKUH
CTEpEOTHII [2] U KaK KyJIbTYpOIOTHUECKUN (eHOMEH.

CemeiiHas TapMOHHUSI — SIBJICHHE JYXOBHOTO M COIMAJBbHOTO mopsiaka. [ ap-
MOHHSI BHYTPEHHETO MUpPa MHIMBH/yalbHa, FAPMOHHS BHEIIHETO0 MHUpa KOJJICK-
THBHA. YenoBek He MOXKET OBbITh CHACTIMB BHE CeMbU. J[aHHOE MOJIOKEHUE TOJI-
BepKaaeTcsi hpakTaMu CpaBHEHHS PYyCCKOM M KUTAWCKON JIMHTBOKYJIBTYPOJIOTHH.
Cpasuum: Pycck. 1. Aeru: Jom ¢ demomu — 6asap, dom 6e3 demeti — mozuna. He
HyJicen u Kaao, Koau oemu udym 6 1ao; 2. JIwboBb: bes n066u, kak 6e3 cornya,
V mobsu, kax y xonvya, nem xonya; Xopowiyio 1106066 u monopom He paspyouuls.
3. Xopomasi (ymHasi, 100pas) :keHa: Kpacoma — 00 6enya, a ym He obmanent;
He uwu xpacomvi, uwu 0oopomut; Jlyuiie ¢ Mope ymonumucs, yem Ha 310U Jice-
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numoca [3]. Kut. 1. Yenosek u cembsi: F A JiEEM — B opyoicuoti cemve éce
nonyuumes; 17177 FITE K UF — Boiidews uz doma, mozoa y3uaeuun, 4mo 6 ceoeil
cemve ayuwe; EZFEMTIIERE 5T — Passumue omeuecmea ces3amo ¢ KaAcoObIM
uenosexom (6 cemve); — NN, DA — Ooun noen — u 6ca cemvs coima.
2. OTHOLICHHS] MEXKAY POAMTENsIMH M aeTbMu: LFRMRZFIK, fhfTHI7ERL
K — Ymobwr noname pooumenetl, evipacmu cobemeennvix demeii; 184N H
HENBIK — Pooumenam nomozaii npu scuznu; F)LT-1E— AR A —FF
(] — U cvina, u none naoo umems ceou. 3. O THOMIEHHST MEKILY My/KeM H KEHO¥:
BEW, LFH — Myosic omeeuaem 3a snewnue dena, a scena — 3a 6Hympennue;
K, TR — Myowe — nebo acenvr; FRET — Heno ocenvr — 3abomumobcs
0 MydHce U 60CnUmMbI8ams demeil.

B kuraiickoii Tpagunun 4enoBek 6e3 CeMbU He MPECTAaBISET ICHHOCTH UL
obmiecTBa. YellOBeK HHTEPECEH TOJIBKO KaK YaCTh CBOEH CEMbH. DTO OYCHD BaXK-
HBII pe3y/bTaT CPABHCHUS: B KUTACKOM OOIIECTBE YEIOBEK BHE CEMbH HE pac-
CMaTpuBaeTCs, KaK WieH 00IIecTBa.

B crarbe «Cu L[3UHBIIMH paccKasbiBaeT 0 ceMbe i obmecTe» (= IT-Fik K
JE 5%E4Y) npeacTaBnen TpagWIMOHHKIH B3MIAM Ha KHTaifcKyio cembro. Cemeii-
Hasl TApMOHUS (MEXAYy POTUTEISIMU U JETHbMH, MEXKIY MY>KEM M KEHOI) MOXKET
CTabIITI3HPOBATh OOMIECTBO, a «CoNManbHas muBmmm3anms (L2 ) ects
«cemeitHas musumm3anuay (KL SCH) [1].

B npemaraeMoMm ¢parMeHTe aBTOPCKOTO MEPEBOa YKA3aHHOU CTAThbU aK-
HOECHTUPYETCA BHUMAHHC Ha JYXOBHO-COIIMAJIbHOM ITOHMMAaHUHN MHCTUTYTa CEMbU.
CeMbsl — 9TO MAJICHBKOE TOCYAapPCTBO, TOCYAAPCTBO COCTOUT M3 MHOTUX CEMEI.
OOBIYHO BCS CEMbsI JKUBET B OHOM JIoMe. JIFOIH POKIAFOTCS, BBIPACTAIOT U CTa-
petoT B cembe. CeMmbsl — apeHa Haiel )xu3Hu. JItonu Ha 3TO# apeHe elisiT, MbIOT
U OTIBIXAIOT; CEMbsSI — 3TO Hallla IyXOBHAs OMOPa, BCE SMOLUH MPOSIBISIOTCS
B cembe. basuc, ocHoBa ceMbr — J1000Bb. CeMeiiHasi rapMOHUsI O3HAYAET COLH-
abHYI0 cTabmiIbHOCTh. CeMeiiHast rapMOHUS CIIOCOOCTBYET BOCIUTAHHUIO B Jie-
TSIX XOpOIINX npuBbrdek. [1ycTh metu yuarcst 6parh Ha ce0si OTBETCTBCHHOCTb
1 3a00TUTHCS ApYT 0 apyre. Korma oHM BCTYISAT B OTHOIICHHUS C JPYTHMHE JIFOb-
MU B OOJBIIOM MHUpE, OHHM OyayT Oosiee yBepeHHBI B cebe, B 00mIecTBe OymyT
pa3yMHO pearupoBaTh Ha CTOJKHOBEHHsS M TpyaHOCTH. COIIaCHO CTAaTHCTHKE,
cBbime 70% npecTyrieHui cpein HeCOBEPIICHHOIETHUX CBSI3aHbl C BBIXO/IIA-
MH M3 HErapMOHHYHBIX CeMeil. ['apMOHHYHBIC CEMBH MMEIOT MHOTO OOIIEro:
TOTOBHOCTb JIAJAUTH APYT C APYTOM, TOTOBHOCTb YCTYNAaTh H TOTOBHOCTh BMECTE
o0cyxkaare npooiaems [1].

Takum 00pa3oM, IpUBEACHHbIEC IPU3HAKY FAPMOHUYHOI CEMbH BBIIEISIOTCS
CI/I I_[3I/IHLHI/IHOM Ha OCHOBC KOHCTPYKTUBHOTO IOAX0Aa K aHAJIU3Y MEKINIHOCT-
HBIX OTHOILICHHHN. PelieHrne BHYTPEHHUX TIPOOIEM CEMbH MTO3BOJIUT PEIIUTH BHY-
TpeHHHEe TPobIeMbl 00IecTBa U OYIET CIIOCOOCTBOBAThH YCTAHOBICHHUIO rapMO-
HHU BHEUIHMX OTHOLICHHI TOCYIapCTBa.
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Modern business communication

Hlxanuy A. I1., cmyo. [ k. BT'Y,
nayu. pyx. Hacetiweunu Y. H., cm. npen.

Over the past decade, Belarus has seriously advanced along the path of economic
and political reforms: the social institutions necessary for the normal functioning of
a modern market economy have appeared and are actively developing. Political and
economic openness gave impetus to the expansion of various business areas. Accord-
ingly, the intensity of business communication has increased, without which it is im-
possible today to imagine the normal work of commercial and state structures.

Business communication represents an independent management function,
which comes down to an effective interaction with the environment through the
means of information exchange. Its origins lie in public relations: sustainable
business success depends on the people and business relations that these people
create, maintain and develop. The effective implementation of this function is pos-
sible only with a professional approach. Practice shows that the model of business
communication is the best way to enhance the reputation and positive image of a
company, since it combines all the advantages of working with target audiences:
marketing, advertising, PR.

While creating a marketing strategy, many businesses are overlooking the im-
portance of maintaining their online connection to consumers. The survey below
provides the information about people’s preferences. [1]

The purpose of the company’s business communication is to create a positive
corporate image that works to increase its competitiveness in the market. Image
helps bring the company closer to its target audiences and make it more open.
What should the corporate image of the company be to meet the expectations of
the target audiences? There are several signs of a good corporate image:

» The image is based on objective marketing and subjective symbolic charac-
teristics of the company: trademark, logo, consumer audiences, territorial loca-
tion, amount of capital, etc.
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