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PE®EPAT

HNunnomuast padora: 73 c., 20 puc., 14 tabin., 45 HCTOYHUKOB, 5 MPUIL.

PEKIIAMHASA  AEATEJIBHOCTb,  PEKIIAMHAA  KAMIIAHUA,
IIJTAHUPOBAHUE PEKJIAMHOM JESTEJIBHOCTU, MAPKETUHI'OBBIM
[IUIAH, OHEHKA DO®EKTUBHOCTH, BUJ1bI PEKJIAMBI

O0mbekT uccaenopanusa — OO0 «<HEKJIO».

IIpenmer wucciienoBaHUsi — MApPKETUHIOBass M pPEKIAMHas JEATEIbHOCTD
komnanuu «HEKJIO».
Heanr pabdoTrbl — pa3paboTka pEeKIaMHOW KaMIaHWUU Uil OpTaHHU3aIlvH,

paborarorieii B cepe nHPOPMAITMOHHBIX TEXHOJIOTUH.

MeToabl Hcc/ieq0BAaHMSA: METO/IbI AHATIN3a U POTHO3UPOBAHUS, O0LIICHAYYHbIE
METO/Ibl: CUCTEMHBIE, aHAIUTUYECKUE, CTATUCTUYECKHUE U MAPKETUHTOBbIC.

B pabGote wucnonb3oBaHbl y4deOHble MaTepHalibl [0 MApKETUHTY, peKaMme;
JaHHbIE, pa3MelleHHble B ceT VHTepHeT; JaHHbIE MHCTPYMEHTOB BeO-aHAIUTUKH;
JaHHbIe 00BEKTA UCCIEA0BAHUS U COOCTBEHHBIE pa3pabOTKU aBTOpa.

HccnenoBanusi 1 pa3padoTKu: MPOBEICH aHAIN3 OCHOBHBIX MHCTPYMEHTOB
IPOABMXEHUS TOBAPOB M YCIYT B ceTU VIHTepHET; MpoBeeH aHaJIU3 MapKETUHIOBOM
nestenbHoctn  kommanuu — «HEKJIO»;  paspabGoranbl  mpemjioxeHuss 1O
COBEPUICHCTBOBAHUIO UCTIOJIb30BAaHUS HHCTPYMEHTOB MPOABMKEHUS TOBAPOB U YCIIYT;
olieHeHa 3(PGEeKTUBHOCTh MPEAJIOKEHHOM peKJIaMHON KaMITaHUH.

O0JacTh MPAaKTHYECKOr0 NMPUMEHEHUsI: IMPEJI0CTaBICHUEe MAapKETUHTOBOTO
IUTaHa U CTpaTeruu pa3paboTKu peKIaMHON KaMIIaHUU Ha paCCMOTPEHUE PYKOBOJICTBY
000 «HEKJIO».

ABTOp TUIUIOMHON pabOThI MOATBEPKIAET, YTO MPUBEACHHBIE B HEW pacuéTHO-
AHAIUTUYECKUE U TEOPETUYECKUE JaHHbIE OOBEKTUBHO OTPAXKalOT COCTOSTHUE UCCIIe-
IyeMOTo 00BbEeKTa, a BCE 3aMMCTBOBAHUS COMTPOBOXKAAIOTCS CChUIKAMH Ha UX aBTOPOB.



ABSTRACT

Thesis: 73 p., Figures 20, Table 14., 45 sources, 5 app.

ADVERTISING ACTIVITY, ADVERTISING CAMPAIGN, PLANNING
PROMOTIONAL ACTIVITIES, MARKETING PLAN, PERFORMANCE
EVALUATION, TYPES OF ADVERTISING

The object of study — LLC «NEKLO».

Subject of research — marketing and advertising activities of the company
«NEKLO».

The aim of the work — is to develop an advertising campaign for the
organization working in the field of information technology.

Research methods: methods of analysis and forecasting; general scientific
methods: system, analytical, statistical and marketing.

The paper uses educational materials on marketing, advertising; data posted on
the Internet; data of web analytics tools; data of the research object and the author's
own developments.

Research and development: the analysis of the main tools for the promotion of
goods and services on the Internet; the analysis of the marketing activities of the
company «NEKLO»; developed proposals to improve the use of tools to promote
goods and services; evaluated the effectiveness of the proposed advertising campaign.

Field of practical application: providing a marketing plan and strategy for the
development of an advertising campaign for consideration by the management of LLC
«NEKLO».

The author of the thesis confirms that the calculation, analytical and theoretical
data given in it objectively reflect the state of the object under study, and all borrowings
are accompanied by references to their authors.



