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PE®EPAT

JumomHuas padora: 64 c., 12 tabi., 14 puc., 30 ucTOUHUKOB, | IPHIIOKEHUE.

Kirrouesie cioBa: BEB-TEXHOJIOI' MU, YIIPABJIEHHUE IT-ITIPOEKTAMU,
KOHKYPEHTOCIIOCOBHOCTb, ITPOJIBMDKEHUE, BEB-CAWT

OO6mbekT uccnenoBanus — aestenbHOCTb [TYIT «E-Bukny.

[Ipenmert uccienoBanust — BeO-CalT OpraHu3alum.

[enb paboThl — pa3paboTKka BeO-caiiTa aiist | T-koMnaHuu, ¢ 1EIbI0 TOBBIICHUS
€€ KOHKYPEHTOCITIOCOOHOCTH Ha pbIHKe | T-ycmyr.

Meronasl nccaeaoBaHUs: ONUCATENbHBIE, CUCTEMHBIE, aHATUTHYECKUE, METOJ
CpPAaBHEHUS, CTATUCTHYECKHE.

HccnenoBanuss u pa3pabOTKU: MNpPOAHATU3UPOBAH OOBEKT aBTOMATHU3AllNH;
nposeneH SWOT-aHaiM3 M 3KOHOMHYECKH aHaIUM3 OpraHU3alyd; MPOBEIEHO
IUIAHUPOBAHKUE MO BHEAPEHHUIO KOPHOPATUBHOIO CaiiTa KOMIAHUU U ONTUMHU3ALMH
UCIIOJIb30BaHUs BEO-TEXHOJIOTU 111 aBTOMATU3ALUU ACSITEIbHOCTH KOMIIAaHUH.

O065acTh BO3MOXHOIO MPAKTUYECKOTO MPUMEHEHHsI: pa3paOOTaHHbIN BeO-caiT
MOJKET OBITh HCIIOJIb30BAaH IS AaJIbHEHIIEr0 (PYHKIIMOHUPOBAHUSA B OpraHHU3allU
ITYII «E-BuxH», Takske BO3MOXKHO €ro BHeApeHue 1 apyrux [ T-kommanui.

TexHUKO-3KOHOMUYECKAs], COLMaIbHAas 3HAYUMOCTh: CO3/JaHHE W BHEJIPEHUE
BeO-caiiTa, opraHuzanuu OyJIeT CIoCOOCTBOBATh MPUBICYCHUIO KIUEHTOB MU
MOBBIIICHUIO I0BEPUS K OpeHTY.

ABTOp pabOThl TOJATBEPXKIAET, 4YTO MPHUBEACHHBII B HEH pacyeTHO-
aHAJIMTUYECKUI MaTepuad OOBEKTHBHO OTPAXKaeT COCTOSHUE HCCIIeIyeMOro
npolecca, a BCE 3alMCTBOBAaHHBIE W3 JIUTEPATYPHBIX M JIPYTHX HCTOYHUKOB
TEOPETHUYECKHE, METOJOJIOTMYECKME M METOJWYECKHE IOJIOKEHUS W KOHLEHIUU
COMPOBOXK/IAFOTCS CCHIJIKAMH HAa UX ABTOPOB.



POD®EPAT

Jpimuiomuas padora: 64 c., 12 tabun., 14 mai., 30 kpeixin, 1 qagaTak.

KmrouaBeist cinoBel: BOB-TOXHAJIOI'T, KAHKYPOHTA3JOJIbHACIIB,
KIPABAHHE IT- [TIPAEKTAY, IIPACOYBAHHE, BOB-CAUT

AO'exT max3enara gacienaBandsa — a3erHacb [TV «E-Bixa».

[Ipanmet nacnenaBaHHsl — BIO-CalT apraHizalibli.

Mbta paboThl — pacnpaiiaBailb B30-caiT jis | T-kammnanii, 3 MATai MaBbIIIHHS
s€ KaHKYPIHTA340JIbHACIII.

Meranpel gacinenaBaHHs: amicalbHbIA, CICTAMHBIS, aHAJITBIYHBISA, MeETal
napayHaHHsI, CTaTbICThIYHBIS.

JlacneqaBanHi 1 pachnparoyki: IpaaHajizaBaHbl a0'eKT ayTaMmaThI3allbli;
npaBen3eHbl SWOT- anani3 1 3kaHaMI4HBI aHaJli3 KaMIlaHil; IpaBe/3eHa MJIaHaBaHHE
na yKapaHeHH1 KaprapaTbhlyHara caita KaMIlaHii 1 anThIMi3allbli BRIKAPBICTAHHS B30-
TIXHAJIOTIH JIJIs ayTaMaThI3allbli A3eHHACII apTraHi3allbli.

Bo0Gnacip MardbiMara mpakThluHara MpbBIMSIHEHHS: pacipaliaBaHbl BI0-CaiT
MOa OBITh BBIKAPBICTAHBI JIJIs Aajieiara pyHkipisHaBanus ¥ apranizansii [TYIT "E-
Bixu", Takcama mardeiMa siro ykapaneHHe s iHmbIx [T-kammnaHii.

TrxHika-3KaHaMi4Has, callblsJIbHAs 3HAYHACIb: CTBApIHHE 1 YKapaHeHHE B30-
caiita, apraHizalipli Oy3€¢ CIpbIAllb IPBIISITHEHHIO KIIEHTaY 1 TaBBIIIIHHIO 1aBepy Ja
OpaHIy.

A¥Tap mpausl nmauBsipjkae, IITO TPbIBEI3EHBI ¥ €M pasiiikoBa-aHATITHIYHbBI
MaTaIpBISIT TIpaBUIbHA 1 a0'eKThIYHA aJTFOCTPOYBae CTaH JOCeaHara Impamjcy, a yce
3ama3bluaHbls 3 KPBIHII TIAPATBIUHBIA 1 METaJajaridyHblsl MaJTaKdHHI 1 KaHIDIIbI
cymnpaBaJiKarola crachblIkami Ha 1X ayTapay.



ABSTRACT

Thesis: 64 pp., 12 tables, 14 pictures, 30 sources, 1 appendix.

Key words: WEB TECHNOLOGIES, COMPETITIVNESS, IT-PROJECT
MANAGEMENT, PROMOTION, WEB SITE

The object of research — activity of the PUE «E-Vision».

The subject of research — the web-site of the company.

The purpose of the work is to develop the web-site to the IT-company in order
to increase its competitiveness.

Methods of research: descriptive, system, analytical, comparison method,
statistical.

Research and development: object of automation; carried out SWOT- analysis
and economic analysis of the company; planning for the introduction of the corporate
website of the company and optimizing the use of web technologies to automate
activities of the company.

Area of possible practical application: the developed website can be used for
further operation in the company PUP "E-Vision", it is also possible to implement it
for other IT companies.

Technical, economic, social significance: the creation and implementation of
the website, the organization will help to attract customers and increase brand
confidence.

The author of the paper confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under
investigation, and all theoretical and methodological positions and concepts
borrowed from sources are accompanied by references to their authors.



