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PE®EPAT

JunjomHasi pabora cogep:kut: 52 cTpaHuibl, 30 HUCTOYHUKOB, 5
PUIIOKEHHM.

ITepeyeHb KIKOYEBBIX CJI0B: B3AHMO,Z[EI>1CTBI/IE, BU3VYAJI, ®OPMBI,
®OPMATBI, CMU, MEINA.

OO0beKT uccjeg0BaHuA — MyOJMKAMU KyJbTypHOU TeMaTHKU B oHnaitH-CMU
IIpenmer uccieqoBaHMsA — HMHHOBAIIMOHHBIE (DOpMaThl Kak HOBBIE (HOPMBI
B3aMMOJIEHCTBUS C ayAUTOPUEN B paMKax KyJbTYPHOU KYpPHAIUCTUKH.

Henp padorel — paccMOTPETh U MPOAHAIM3HPOBATH HOBBIE IPHEMBI
B3aMMOJICUCTBUSL C ayAUTOpUEH, a TakKe HOBbIE BH3yalbHbIE (OpPMATHI
npencTasienus nadopmanuu 8 CMU.

Metoabl wuccieI0BaAHMA: aHAIW3 KilacCUYecKuXx (OpMaToB Ha OCHOBE
UCCJEIOBaHU OENOPYCCKMX W HMHOCTPaHHBIX AaBTOPOB, AaHAINU3 OEIOPYCCKUX U
3apyoexubix CMU.

IHosyyeHHble pe3yabTaThl M MX HOBU3HA: Ha JIaHHBIH MOMEHT HET
AKTyaJIbHOTO M JIOCTYITHOTO MCCIIeIoBaHUs Ha TeMy B3aumoxaeicteuss CMU u
ayIUTOPUU HA OCHOBE Oejopycckux u3aaHui. Takxke B HACTOSUMA MOMEHT
npoucxoaut ¢opmupoBanus HoBoro szpika CMU. B Bemapycu stor mponecc
3aMenJIsieTCsl B BUly HEKOTOPBIX MPOOJIEM, OMIMCAHHBIX B JUIIJIOMHOM MPOEKTE.

HoBuzna pa0orbl 3aKi04acTCs B KOMIUIEKCHOM HCCIIEIOBAHUM BOMPOCA
B3aumozeiicteuss CMUW u ayautopun. HccnegoBanue dvacTUYHO Oazupyercs Ha
JUYHOM OIbITE, a TaKXK€ BBIACISIET MPOOJEMbI, CBOWCTBEHHBbIE OTEYECTBEHHOMY
cermenty CMI.

Oobs1acTh BO3MOKHOI0 NMPAKTHYECKOr0 NMPHMMEHEHHMs: COBEPIICHCTBOBAHUE
OTEUECTBEHHBIX BEO-pECypcoB, Marephan i MPaKTHYECKOTO M TEOPUTHUUYECKOTO
W3Y4YEHUs TaHHOTO BOMPOCa.

ABTOp paboOThl MOATBEPXKIAET JOCTOBEPHOCTh MAaTEpUAJIOB M PE3YJIbTaTOB
JIUIUIOMHOM paboOThI, a TAKXKE CAMOCTOSATEIbHOCTh €€ BbII OJTHEHHUSL.

A.B. llanak




PODEPAT

JpIIIoMHAast mpana 3msim4ae: 52 craponki, 30 KpbIHil, 5 1agarak.

Iepanik kmwuaBbix ciaoy: Y3AEMAJBEAHHE, BI3YAJL, ®OPMHEI,
OAPMATLI, CMI, MEJIBIA.

AG'eKT 1acyiefaBaHHs — MyOJTiKalbl KyJIbTypHAH TAOMATBIKI ¥ IHTIpHAIT-CMI

I[Ipagmer npacjenaBaHHsl — 1HaBaUbIMHBIA (apMaThl SK HOBBIS  (DOPMBI
y3aemMaa3esiHHS 3 ayIBITOPBIS Y paMKaX KyJIbTypHal KypHaIICThIKI.

MbsTa npanbl — pasrieasenp 1 npaaHasizaBalb HOBbIS IPBIEMBI Y3aeMaa3esHHS

3 ayJABITOPBISIH, a TaKcaMa HOBBIS Bi3yasbHbIS hapMaThl MpajcTayieHHs 1HdapMalibli
y CML

MeTtaabl JaciegaBaHHs: aHali3 KIaciuHbIX (apmaray Ha  acHOBE

JlaciieJaBaHHsy OelapycKiX 1 3aMEXHBIX ayTapay, aHalll3 Oelapyckix 1 3aMeXHBIX
CML

ATpbIMaHbIs BbIHIKI i iX HaBi3HA: Ha JaJ3€HBl MOMAHT HsIMa akTyajbHara i
JacTymHara JacliiefjaBaHHi Ha TMY y3aeMamzessHHs CMI 1 aynpITopblli HA acHOBE
Oemapyckix BblaHHsY. Takcama ¥ campayaHbl MOMaHT afObiBaelia ¢hapMipaBaHHE
HoBail MoBbl CMIL V¥ benapyci raThl mpanpc 3amaBojibBaelllla 3-3a HEKaTOPBIX
npabJyieM, ammicaHbIX y JBITUIOMHBIM TIPASKIIE.

HagpizHa npaunbl 3akiroyaenia Yy KOMIUIEKCHBIM JaciieaBaHHl TbITaHHS
y3aemanzesnHss CMI 1 ayasiTopeli. JlaciaemaBaHHe dYacTKOBa TpyHTyellla Ha
aca0iCTBIM BOIIBIIIE, A TakcaMa BbUIy4ae mpalbiieMbl, YIACLIBbIA allYbIHHAMY
cermeHTy CML

Bob6saacub MarybiMara npakThIYHATa NPbIMSIHEHHS: MAJSIIINHEE alYbIHHBIX
BI0-pacypcay, MaTIphIsl JUIsl TPaKThlUHAra 1 TCOPUTHUYECKOTO BBIBYYIHHS J1a/[3eHara
TIBITAHHS.

A¥yTap mpanbl manBspikae JakiIaJHACIb MaTAIpbIsiay 1 BbIHIKAY JBIMUIOMHAM
mparpl, a TaKkcaMma caMacTONHACIb sie BRIKaHAHHS.

A. Y. llanak
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ABSTRACT

Diploma work contains: 52 pages, 30 sources, 5 applications.

A list of key words: INTERACTION, VISUAL, FORMS, FORMATS,
MEDIA.

The object of the research — publication cultural issues in online media

Subject of research — innovative formats as new forms of interaction with the
audience in the context of cultural journalism.

The aim of the work is to consider and evaluate new methods of interaction
with the audience, as well as new visual information presentation in mass media.

Research methods: analysis of the classical formats on the basis of studies of
Belarusian and foreign authors, analysis of Belarusian and foreign mass media.

The results obtained and their novelty: there is currently no relevant and
available research on the topic of interaction between media and audience on the
basis of Belarusian editions. Also at the moment it is the formation of a new media
language. In Belarus, this process slows down in mind some of the problems
described in the thesis project.

The novelty of work consists in complex research of the interaction between
media and audience. The research is partially based on personal experience, and
highlights the problems inherent in the domestic segment of the media.

The area of possible practical applications: improving the domestic web
resources, material for practical and theoretical study of this issue.

The author confirms the accuracy of the materials and results of the thesis and
the independence of its implementation.

A. V. Shalak






