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PE®EPAT

«[IponBrkeHNE TYPUCTUYECKUX CaUTOB Ha MH(OpMaMOHHOM phiHKE benapycn»
CypranoBoit FOnuanuel BrnagncinaBoBHbI

O6bem paboThl — 62

KomuuecTtBo Tabmuiy — 2

KonuuectBo nuarpamm — 4

KonmnuecTBo UCIOIb30BaHHBIX UCTOYHUKOB — 40

KiroueBbie CJIOBA: TPOBEJI-KYPHAJIMCTHUKA, MEJIMABU3HEC,
TYPUCTUUYECKUE ITOPTAJIBI, [TIPOABMKEHUE CAMTOB, MEHE/DKMEHT
CPEJJCTB MACCOBOM MTHOOPMAIUN.

OOBEKTOM HCCIIEOBAHUSl SIBISICTCS  JCSITEIBHOCTH Oenopycckux travel-
MOPTAJIOB B KOHKYPEHTHOU Cpeie.

Llenp uccnenoBaHus — PACCMOTPETh COLMAIBHO-?PKOHOMHYECKUE (AKTOPBI,
BIUSIOIINE HAa Pa3BUTHE MPOPECCUOHANBHBIX TYPUCTUYECKUX MEIUAPECYPCOB H
OINPEJEINTh HAMPABIICHUE UX PAa3BUTHUS B U3MEHSIOIINUXCS YCIOBUAX MEIUAPbIHKA.

AKTyanbHOCTh BBIOpAaHHON TeMbl OOYCJIOBJIEHA TE€M, 4TO OOHAPYKUBAETCS
HEJ0CTATOK MPO(eCCUOHATBHOU MOATOTOBKH TPIBEN-KYPHAIUCTOB U TEOPETUUECKOM
0a3bl IO U3y4aeMOMY BOIIPOCY, & POCT TypU3Ma, KaK BaKHON OTpaciu S3KOHOMUKH,
00yCIIaBIMBAET NOTPEOHOCTh B KAUECTBEHHBIX MH()OPMAIIMOHHBIX PECYPCAX.

PesynpraTomM mnponaenaHHOl paboOThl cTana pa3zpaboTaHHas MapKETUHIOBAas
CTpaTerus pa3BUTHs OETOPYCCKUX TYPUCTUUECKUX TTOPTAJIOB.

B kadecTBe OCHOBHBIX METOJIOB MCCIIEOBaHUA OBUIM HCHOJIb30BAHBIL:
CPAaBHUTEIBHO-COMIOCTABUTENbHBIA METOJl, METOJ, HAy4YHOI'O ONHUCAHUs, 0000IIEeHUE,
MOJIeJIMpOBaHuUE, HAOIO/IEHNE, CPABHEHUE, AHAJIOTHS.

CdopMynnpoBaHbl pPEeKOMEHAALMHU MO YIYYIIEHUIO KOHTEHTa, OpraHu3aliu
YIOPABJICHUS pEJAKIMEe 1 MPUBICYEHUSI HHTEPECA Ay AUTOPUH K TPIBEI-MEIUA.

Jist popmMupoBaHMs TEOPETHUECKOW YacTH padOThl ObLIa MPOaHAIU3UPOBAHA
y4e0HO-METOINYECKAs, CIIPABOYHAS U HAYYHAs JUTEPATypa, a TAKXKE KYPHATUCTCKUE
CTaThbU U BUACOCIOKETHI HA TAHHYIO TEMY.

CreneHb CaMOCTOSITEIBHOCTH — JaHHas paboTa TpeAcTaBisieT Cco0oi
CaMOCTOATENbHO TMPOBEAEHHOE AaBTOPOM HCCIEAOBAHUE M HOCUT MPAKTUUYECKUN
XapaxkTep.

IO. B. Cypranosa




PODEPAT

«IIpacoyBanHe TypBICTBIYHBIX caiiTay Ha iH(GapMalbIMHBIM PHIHKY bemapyci»
Cypranasaii FOnbsiHbl Y aa3iciaBayHbl

AO'ém mparisl - 62

Konbkacip Tadmir - 2

Konpkacup npisirpam - 4

Kombkaciib BRIKaphICTaHBIX KpbIHII - 40

KmrouaBeist  cinoBel:  TPOBEJI-KYPHAJIICTBIKA, MEJIBIABIZHEC,
TYPBICTBIYHBISL TTAPTAJIBI, IPACOYBAHHE CAWTAY, MEHEJDKMEHT
CPOJIKAY MACABAI IHOAPMAIIBIL.

AG'exktam nacnemaBaHHs 3'syisellia q3eMHacib Oenapyckix travel-napranay y
KaHKYPIHTHBIM acsipoJI3i.

Mbra nacnenaBaHHs - pasriien3ellb CallblsuibHa-2KaHAMIYHBIS (haKTaphl, SKis
VIUTBIBAIOIh HA Pa3Billll€ MpaeciiHbIX TYPBICTBIYHBIX MEABIAPICYPCaY 1 BHIZHAYBIID
KIpyHaK iX pa3Billllsl Ba YMOBaxX 3MEeHAY Ha MEJBISIPBIHKY.

AxTtyanpHacip aOpaHail TOMbI a0yMOYJieHa ThIM, IIITO BBISYIIACIIIA HEIAAXOM
npadeciiiHall TaJAPbIXTOYKI TPIBEN-KypHAIICTAY 1 TIApIThIYHAM 0a3bl Ma TITHIM
NBITaHHI, & POCT TYPbI3MY, SIK Ba)KHAW TaJliHbI SKaHOMIK1, a0yMoYyJiiBae maTp30HacIb
y SIKaCHBIX 1H(apMaIlbIiHBIX pPICypCax.

BriHikam mpaBen3eHail pa®OThl CcTajia pacrpaliaBaHas MapKeThIHTaBas
CTpATaris pa3Bililst OeTapyCcKiX TYPBICTBIUHBIX IMapTajay.

Y gkacui acHOVHBIX MeTaday JaciefaBaHHsS ObLIl  BBIKAPHICTAHBI:
napayHajibHa-CynacTayJsjabHbl METaJl, METaJl HaByKOBara amicaHHs, abaryJibHEHHE,
MaJpIIsIBAaHHE, Ha3ipaHHe, MapayHaHHe, aHAJIOT1sl.

CdapmynsBanbl piIKaMEHJAIbll Tla MAJSANIIPHHIO KAHTAIHTY, apraHi3allbli
KipaBaHHSI PIJIAKIIBISAH 1 IPBILATHEHHS IIKaBaCIll ayAbITOPHI1 1a TPIBEI-MEIbIS.

st dapmipaBaHHsS TIapAThIYHANW 4YacTIbl paOOThl ObUIA MpaaHali3aBaHa
Byud0Ha-MeTaJbIuHas, JaBeJauHas 1 HAaByKOBas JTaparypa, a Takcama >KypHaIiCIKis

apTHIKYJIBI 1 BII2ACIOKATHI HA TAJI3EHYIO TOMY.

Crynenb camMacToWHacIi - JJaja3eHas Tpama Vysayise cabod camacToitHa
paBej3eHae ayTapam JaciaeaBaHHe 1 Mae MPAKThIYHbI XapakTap.

IO. V. Cypranasa




ABSTRACT

«Promotion of tourist sites in the information market of Belarus»

Yulianna Surganova Vladislavovna

The size of work - 62

Number of tables - 2

Number of diagrams - 4
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SITES PROMOTION, MASS MEDIA MANAGEMENT.

The object of the research is Belarusian travel sites in the competitive media
space.

The main purpose is to examine the socio-economic factors influencing the
development of professional tourist media resources and to determine the direction of
their development in the changing conditions of the media market.

The relevance of the chosen topic is due to the fact that there is a lack of
professional education for travel journalists and the theoretical basis for the issue, and
the growth of tourism, as an important branch of the economy, determines the need
for high-quality information resources.

The result of this work was a marketing strategy for Belarusian tourist portals
development.

The following methods were used as the main research methods: method of
scientific description, generalization, modeling, observation, comparison, analogy.

Recommendations for improving content, organizing editorial management and
attracting audience interest to travel media are formulated.

A level of self-working — this work is an independently conducted by the
author.

Yulianna Surganova




