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OBIIAS XAPAKTEPUCTHUKA PABOTbI

KnroueBsie caoBa: KOPIIOPATHMBHBLIE CMH, MHOI'OTHUPAXHAA
ITPECCA, KOPIIOPATHBHOE N3J1AHUE, KOPIIOPAILIN A,
COLMAJIN3ALINA, KOMMYHUKAILIMA, KOMMYHUKATHUBHAAA
PAIIMOHAJIBHOCTD, DODPEKTHUBHOCTD.

OOBEKT TaHHOTO MarkuCTepPCKOr0 MCCIEOBAaHUS — KOPIIOPATUBHOE U3JIAaHUE KaK
AKTUBHBIN CYOBEKT CUCTEMBI CPEeICTB MaccoBoit nHpopmaiu Pecryonuku benapycs.

[IpenmMer — TUMONOTHYECKHE OCOOCHHOCTH TIE€YaTHOTO KOPIIOPATUBHOTO
u31aHusl, ero QyHKIMU U TEMAaTHYECKOe pa3zHooOpasue, MpOoIecC COUMAIU3ALUU U
3 PEKTUBHOCTE.

[lenp uccnenoBaHuss — HU3YyYWTh CETMEHT NEYAaTHBIX KoprnopaTtuBHeIXx CMU
PecnyOnuku benapych v BBISIBUTH TEHJIEHLIUU B UX PA3BUTHH.

JIyis1 pelieHys MoCTaBlIEHHBIX B Pa00Te 33124 MPUMEHSIINChH CIETYIOLINE METOIBL:
OINUCATENbHBIA, AHAIUTUYECKUN, COMOCTABUTEIBHBIN, a TaKkke ObUIM TIPOBEICHBI
TUTIOJIOTUYECKUMN AHAIIN3, KOHTEHT-aHAJIMTUYECKAN aHAJIN3, AaHKETHBIA OIIPOC.

AKTYallbHOCTh HCCJEIOBaHMs OOYyCIIOBJI€HA AKTHBHBIM pa3BUTHUEM pPBIHKA
KOPIIOPATUBHOMU IIPECCHI — C OJHOU CTOPOHBI, U MaJIOM3y4YEHHOCTHIO ITOIO CETMEHTA
CMMU B 6enopycckoii Hayke — ¢ apyroil. Hayunas HoBU3HA JaHHON pabOThI COCTOUT B
TOM, YTO B HEW BIIEPBbIE B OEIOPYCCKON MPAKTUKE IJIs1 KCClieN0BaHUA 3PPEKTUBHOCTH
KOPIIOPAaTUBHOM Ia3eThl UCIIOIB3YETCA MOAXO0M, IIPU KOTOPOM M3JaHUE U3Y4aeTCs He
TOJIBKO C TOYKH 3PEHUS OTIPABUTENSA, HO U C TOUKHU 3PECHUS I10JIyYaTes.

Marucrepckas auccepranus COCTOMT U3 Tpex IyiaB. B mepBoi rIyaBe
paccMaTpUBaeTCsi PBIHOK KOPHOpaTUBHbIX u3gaHuil PecnyOnuku  benapycs,
IIPOBOJUTCS UX IOJACYET U TUIIOJOTU3auusa. Bo BTOpoil riiaBe U3y4yaroTcs OCHOBHBIE
¢ynkuun xoprnopatuBHbeiX CMMU, Ha OCHOBE KOHTEHTa Tra3eT rpajo00pa3yroIIux
NPENNPUATAA PACCMATPUBACTCA IPOLECC COLUMAIN3ALUU U ONPEHEACTCA pOjb
aHAIM3UPYEMOIr0 CETMEHTa B Pa3BUTUH MH(DPOPMALITMOHHOTO MPOCTpaHCTBa. B TpeTbeit
rJlaBe OLEHUBAaeTCs 3(P(PEKTUBHOCTh KOPIOPATUBHOM Ta3eThl «YHIBEPCITAIT» MyTEM
COIOCTAaBJICHUA ABYX HAOOPOB JIAHHBIX: MOJIYYEHHBIX B PE3YyJIbTAaTE AHKETHOTO OIpOca
Y KOHTEHT-aHAJUTUYECKOI'0 UCCIIEIOBAHUS.

O0BbeM MarucTepckou AUCCEpPTAllMU COCTABIsET 72 CTpaHUIBI U BKIOYaeT 2
puiokeHus U 50 UCTIOJIb30BaHHBIX UCTOYHUKOB.

Pe3ynbraThel Maructepckod paOOThl OBUIM TOJYYEHbl HA OCHOBAHHHU
JOCTOBEPHBIX HMCTOYHHUKOB MU CAMOCTOSATENIBHO IIPOBEACHHBIX TEOPETUYECKUX U
MPaKTUYECKUX UCCIEA0BaHMI. MaTepuansl 1uccepTaluy MOTYT ObITh MCIIOJIb30BaHbI
B IPAaKTUKE pabOThl penakuuii kopnopatuBHbix CMMU, a Taxxe B yueOHOM mpolecce
Ha (haKyJbTeTe )KYPHATUCTUKU.



AT'YJIBHAS XAPAKTAPBICTBIKA ITPAIIBI

Kmrouassist  cimoel:  KAPITAPATBIVHBIS CMI, ILIIMATTBIPAXKHAS
IIPOCA, KAPITAPATBIYHAE BBIJIAHHE, KAPITAPAIIBIS, CALIBISJII3ALIBIA,
KAMVYHIKAILBIA, KAMYHIKATBIVHAS PALBIAHAJIBHACLD,
DOEKTBIYHACIID.

AOG’eKT naa3eHara maricrapckara JacieiaBaHHs — KaphapaTblyHae BbIJaHHE K
aKTBIVHBI Cy0’€KT CICTAMBI CpoJikay macaBail iHdapmaiibii Pacny6iiki benapyce.

[IpagmeT — ThINanariuHpls acadiiBacll IpyKaBaHara KaprapaTblyHara BbIJaHHS,
Aro (pyHKIBI1 1 TAMATBIYHAS pa3HACTalHACIb, IPALC CalbIsII3albll 1 3PEKThIYHACIb.

MbhTta nacnenaBaHHS — BBIBYUBIb CETMEHT ApPyKaBaHbIX KapnapatblyHbsix CMI
PacnyGiki benapych 1 BBISBIIb TOHIHIIBI Y 1X pa3BiIILli.

JIst BBIpaIIdHHS MAacTayJIeHbIX Y Mpalbl 337a4 BBIKAPHICTOYBAIICS HACTYIHBISA
METaJbl: anicajbHbl, aHANITBIYHBI, CYNACTAyIsUIbHBI, a Takcama ObLIl MpaBe3eHbI
ThINAJIATIYHBI aHAJ13, KAHTIHT-aHAJITHIYHBI aHAN13, aHKETHAE allbITAaHHE.

AKTyanpHacup JacienaBaHHs aOyMOyJieHa aKThIYHbIM pa3BILLEM PBIHKY
KaprapatblyHai MPAChl — 3 aHaro 00Ky, 1 MaJlaBbIBy4aHacIto ratara cermenta CMI ¥y
Oenapyckail HaBylbl — 3 Apyrora. HaBykoBas HaBi3HA JaJ3eHail mpaibl § ThIM, IITO ¥
€l ynmepumibiHIO Y Oelapyckail TpakThIbl JJisl  JaciieiaBaHHA dA(PeKThIYHACII
KaprapaTblyHail Tra3eTbl BBIKApbICTOYBAeIlla MaJbIXOA, MpPbl AKIM BBbIJIAHHE
BBIByYaelllla HE TOJbKI 3 MyHKTY IJIEJKAaHHS aANpayHika, aje 1 3 MyHKTY IJeIKaHHs
aTpbIMaJbHIKA.

Maricrapckasi apicepTalplsl CKJIajaeniia 3 Tpox Iay. Y mepinail riase
pasriisiaaeliia pelHaKk KaprnapaTblyHbIX BelaHHAY Pacny6uiki benapycs, mpaBo3inia
1X MaaJiiK 1 ThIDajarizambig. Y JApyro riaBe BbIBydYalolllla aCHOVHBIS (YHKIIbII
kapnaparslyHbix CMI, Ha acHOBE KaHTOHTY Ta3eT TIOpaJayTBapPaJbHbBIX
MpaanpbleMCTBaY pasrisaaceiiia mpamdc calblsuli3albll 1 BbI3HaYaea poJis CErMeHTa,
AK1 aHaJli3yelua, y pa3Bilui iHpapManbliiHaid IpacTopbl. Y TPAISH I1aBe allPHbBACIIIA
3(eKTBHIYHACHb KaprapaThlyHall ra3eThl « Y HIBEPCITATY LUISXaM CyNacTayJIeHHsS ABYX
HaOopay [aa3eHbIX: aTpbIMAaHbIX Y BBIHIKY aHKETHara amnbITaHHS 1 KaHTIHT-
aHaJIThIYHAra JacjaeaBaHHs.

AG’ém maricTtapckail JpicepTalpll cKianae 72 cTapoHKI 1 YKkirodae 2 JafaTki i
50 BBIKapBICTAHBIX KPBIHILI.

BriHiki MaricTapckail mpaiisl ObLIl aTpbIMaHbl Ha MaACTaBe JaKIaAHbIX KPBIHII]
1 camacToiiHa MpPaBEI3EHBIX TIAPATHIYHBIX 1 TMPAKTBIUYHBIX Jaciie/laBaHHSY.
MaT3pbIsiiibl AbICEPTALIBII MOTYIIb OBILb BRIKAPBHICTAHBI § MPAKTHILBI pA0OTHI P3IAKIIbINA
kaprnapatelyHbix CMI, a TakcamMa ¥ HaBy4albHBIM Mpandce Ha (axkyibTaLe
KYPHAJICTHIKI.



ABSTRACT OF THE WORK
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COMMUNICATION, COMMUNICATIVE RATIONALITY, EFFICIENCY.

The object of this master’s research — the corporate edition as the active subject
of the system of mass media of the Republic of Belarus.

The subject — typological features of the printing corporate edition, its functions
and a thematic diversity, the process of socialization and efficiency.

The purpose of the research is to study the segment of print corporate media of
the Republic of Belarus and to identify trends in its development.

The following methods were applied to the solution of the work tasks:
descriptive, analytical, comparative and also the typological analysis, the content
analytical analysis, the questionnaire was conducted.

The relevance of the study is determined by the active development of the
corporate press market, on the one hand, and the low-study of this segment of media
in the Belarusian science, on the other. The scientific novelty of this work is that for
the first time in Belarusian practice the approach to study the effectiveness of the
corporate newspaper approach at which the edition is studied not only from the point
of view of the sender but also from the point of view of the recipient is used.

The master’s thesis consists of three chapters. In the first chapter, the market of
corporate publications of the Republic of Belarus is considered, its counting and
classification were carried out. In the second chapter, the main functions of corporate
media are studied, on the basis of content of newspapers of the city-forming enterprises
process of socialization is considered and the role of the analyzed segment in
development of information space is defined. The third chapter assesses the
effectiveness of the corporate newspaper The Universitet by comparison of two data
sets 1s estimated: received as a result of the questionnaire and a content analytical
research.

The volume of the master’s thesis is 72 pages and includes 2 applications and 50
used sources.

The results of the master's work were obtained on the basis of reliable sources
and independently conducted theoretical and practical studies. The materials of the
thesis can be used in the practice of editorial work of corporate media, as well as in the
educational process at the Faculty of Journalism.



