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ABSTRACT 

 

The purpose of the graduate thesis is to consider strategies for positioning 

brands of Belarusian decorative cosmetics.  

The object of the research work is the positioning of the brands of Belarusian 

decorative cosmetics. The subject of the research work is the perception of the 

positions of brands of Belarusian decorative cosmetics. The methodological basis of 

the graduate thesis work was made by general scientific methods: the method of 

analysis and synthesis, the descriptive method and comparison method, as well as the 

particular scientific methods used in carrying out sociological research (the survey 

method). 

In the process of writing the graduate thesis , the following results were 

obtained: the concept of positioning and positioning strategy was considered; the 

main stages of positioning are defined; the methodology and methodology of the 

commodity position analysis is described; the advertising materials of the brands of 

Belarusian decorative cosmetics are analyzed; positions of brands of the Belarus 

decorative cosmetics are defined. 

In the framework of the graduate thesis, a survey was conducted using the 

method. In the course of the study it was possible to identify the perception of brands 

of Belarusian decorative cosmetics by students of the Faculty of Philosophy and 

Social Sciences. 

The novelty of the results is due to the lack of information about the current 

positioning of brands of Belarusian decorative cosmetics among potential consumers. 

The materials of the graduate thesis work are characterized by the potential for 

further theoretical and practical application, primarily for the brands of Belarusian 

decorative cosmetics. 

The results of the graduate thesis were obtained on the basis of reliable 

materials and independently conducted theoretical and practical studies. 

Key words: positioning, market, market segmentation, marketing complex, 

positioning strategy, differentiation, repositioning, perception, perception map, 

decorative cosmetics. 

 


