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PE®EPAT

JlurniomHas pabota: cTpaHul — 62, ICTOYHUKOB — 60, MpUIoKeH — 7.

UMUK, XAPAKTEPUCTUKU UMUIXKA, UMUK PYKOBOJUTEJIA
OPI'AHM3ALINY, CTPYKTYPA HMUJKA PYKOBOIAUTEJIA, MMUJIK
OP'AHM3ALIMM, ®OPMUPOBAHUE HMHUKA  OPI'AHU3ALNN,
BHEIIHUM W BHYTPEHHUN UMUK, BJIUIHUE WMHIKA
PYKOBOIUTEJIA HA OPTTAHU3ALIUIO.

OOBEeKT WUCCIENOBaHUSA: B3aUMOCBSI3b HMHUJKA OpraHu3alud U eé
PYKOBOJMTEIIS.
[Ipeamer wuccnegoBaHWs — CHOCOOBI BIUSHUS HWMHJKA PYKOBOAMUTENS Ha

UMUK OpTaHU3aI1H.

[lenr maHHOW pabOTHl — H3YYUTh BIMSHUE HMHUKA PYKOBOJMUTENS Ha
OpraHU3alii0, KOTOPYIO OH BO3TJIABIISACT, Ha TIPUMEPE JEATCILHOCTH HW3BECTHOTO
pecroparopa Baguma I[Ipokonnena.

Metoasl HCCleNOBaHUS: aHAU3, HAOMIOACHUE, WHIYKUUS, JEIyKIIUs,
Kiaccu(ukaiys, cpaBHEHNE, MOHUTOPUHT, OTIPOC.

[Toy4deHHBIE pe3yabTaThl U MX HOBH3HA: PaCCMOTPEHBI MOHATHE WMHUKA U
MOJXO/ABl K €r0 WHTEPHpPETAINH, U3yYeHbl OCHOBHBIC XapaKTEPUCTHKHA HMHIKA,
PacCMOTPEHBI MOHATHE KOPIOPATUBHOI'O UMHUKA U CIIOCOOBI €ro (hOpMUPOBAHMS,
MIPOAHATIM3UPOBAHA B3aUMOCBSI3b UMUK PYKOBOJUTENS U KOMIIAHUHU, KOTOPYIO OH
BO3TJIABJISIET, PACCMOTPEHA CTPYKTYypa UMHIKA To-MeHekepa. [IpoBenen ananus
CTPYKTYpbl UMHUJKa MHHCKOTO pectopaTopa Bamuma IIpokxombeBa, u3zydyeH ero
BHEIIIHWN ¥ BHYTpeHHUN UMUK, [Ipoananu3upoBana 1eaTeIbHOCTh CO3/IaHHBIX UM
saBenenuit: «Grand Café», «News café», «Bistro de Luxe», «Mai Thai», «Tapas
Bary», x1y0 «Blondes and Brunettes» — Bce 3aBe/ieHUs SBIISIIOTCS €r0 MPOSKTAMHU.
CrenaH BBIBOJ O B3aMMOBIIMSIHUHA UMHJIKA PECTOPATOPa M €T0 3aBEICHUM.

HoBu3Ha TeMbI 3aKiTI0YaeTCs B aHAIHM3E BIUSHUS UMHUKA PYKOBOAUTEINS HA
OpraHU3alii0, KOTOPYIO OH BO3TJIABIISACT, HA TIPUMEPE NEATCILHOCTH U3BECTHOTO
pecroparopa Baguma I[Ipokonnesa.

OO0ymacTb BO3MOXHOTO TPAKTUYECKOTO TMPUMEHCHHS: PE3YNbTAaThl JaHHOMN
JUIUJIOMHOM pabOThl MOTYT CTaTh TEOPETUYECKOM M MpaKTHUYecKoW Oa3oil s
JMaMbHEHIIEr0 WCCIENOBAHUS TOHATHM «UMHUK OpraHu3alum» W «UMUIK
PYKOBOJIUTETIS», a TAKXKE UX BIUSHUS JPYT HA JIpyTa.

ABTOp paboThl TOATBEPKAAECT JOCTOBEPHOCTH HCCICIOBAHUS, a TaKKe
00BEKTHUBHOCTH CCHUIOK HA HCTOYHUKH, UCTIOJIb30BAaHHBIE B padoTe.

[Toroauna A.B.




PODEPAT

JlpiruioMHas mpara: crapoHak — 62, kpbeiHil — 60, nagatkay — 7.

IMIJK,  XAPAKTAPBICTBIKI  IMIJDKY, IMIJDK — KIPAVHIKA
APT'AHI3AIIBII, CTPYKTVYPA IMIJIKY KIPAVHIKA, IMIJDK APTAHI3AIIBII,
®APMIPABAHHE IMIJI)XY APTAHI3AILIBII, 3HEIIHII YHYTPAHBIX IMIJIK,
VIUIBIY IMIJIKY KIPAVHIKA HA APTAHIZALIBIO.

AO'ekT macnenaBaHHs: y3aeMacyBsI3b IMIJKY apraHizaiibli 1 sie KipayHika.

[Ipaagmer nacnenaBaHHs —. crocaObl YIUIBIBY IMIDKY KipayHika Ha 1MIIK
apraHizarpli.

MbTa mparel: qacienaBaib YIUTBY IMIIDKY KipayHika Ha apraHizalplio, Ky EH
y3HaualibBae, Ha MpbIKJIaA3€e I3eiHactl Bsgomara pactapatapa Bangzima [Ipakor'esa.

MeTtaapl macneBaHHs: aHATI3, Ha3ipaHHE, IHIYKIIbIA, I3 AYKIbIA, Kiaacidikallbis,
napayHaHHe, MAaHITOPBIHT, allbITAHHE.

ATpbIMaHBIS BBIHIKI 1 1X HaBI3HA: pa3rieKaHbl MAHATII IMIJDKY 1 TTaJBIXO/IbI 1a
Ar0 IHTIPIIPATALIbI, JaciieJaBaHbl ACHOYHBIS XapaKTapbICTBIKI IMIIXKY, pa3rieaKaHbl
NaHAII KapraparblyHara iMiIKy 1 crmocaObl siro ¢apmipaBaHHs, MpaaHaii3aBaHa
y3aemacyBs3b MKy KipayHika 1 KammaHii, sKyro €H y3HayalbBae, pasrie/KaHa
CTPYKTypa IMIJKYy TON-MeHepkapa. [IpaBen3eHbl aHalli3 CTPYKTYPBI IMIIKY MiHCKara
pacrapatapa Bamzima Ilpakom'eBa, BBIByYaHBl SITO 3HEMIHI 1 YHYTpaHbl 1MiJUK.
[TpaananizaBana n3elHacib CTBOpaHbIX iM ycraHoy: «Grand Caféy, «News caféy,
«Bistro de Luxe», «Mai Thai», «Tapas Bar», kny6 «Blondes andBrunettes» — yce
YCTaHOBBI 3'SYISIONIA AT0 MpaekTami. 3pobieHa BHICHOBA TIpa Y3aeMayTiIbly 1MiIKY
pacTaparapa 1 siro ycTaHoy.

HagizHa THoMBI 3akiroyaenua y aHajize VYIUIbIBY IMUIKY KipayHiKa Ha
aprasi3alblio, SIKyIo €H y3HayalbBae, Ha MPBIKJIaJ3e A3eHacIll BioMara pacrapaTapa
Banzima IIpakon'esa.

Bob6nacis MmargsiMara nmpakThlyHara NpbIMSTHEHHS: BBIHIKI JaJA3€Hal IbIMIOMHAN
Ipallbl MOTYIIb CTAllb TYAPAIThIYHAH 1 MpaKThIYHAN Oa3ail UTst Janeiiara qacieaBaHHsl
NaHALLAY «IMUIK apratizansi 1 «IMUIK KipayHika', a Takcama 1X yIUIbIBY aJI31H Ha
aJHaro.

ITaromsina A.Y.




THE ABSTRACT

Diploma work: pages — 62, sources of information — 60, applications — 7.

IMAGE, CHARACTERISTICS OF IMAGE, IMAGE OF THE LEADER OF
THE ORGANIZATION, STRUCTURE OF THE IMAGE OF THE LEADER, IMAGE
OF THE ORGANIZATION, FORMATION OF THE IMAGE OF THE
ORGANIZATION, EXTERNAL AND INTERNAL IMAGE, INFLUENCE OF THE
IMAGE OF THE LEADER ON THE ORGANIZATION.

The object of research: correlation of the image of the organization and its leader.

The subject of the study is the ways the image of the leader influences on the
image of the organization.

The purpose of this work is to explore the influence of the image of the leader on
the organization, which he heads, on the example of the famous restaurateur Vadim
Prokopiev.

Methods: analysis, observation, induction, deduction, classification, comparison,
monitoring, survey.

The obtained results and their novelty: the concept of image and approaches to its
interpretation, the main characteristics of the image are considered, the interrelated
image of the head and the company he heads, the structure of the image of the top
manager are examined. The structure of the image of the Minsk restaurateur Vadim
Prokopiev is analysed, its external and internal image are studied. The activities of the
establishments created by him: "Grand Caf¢", "News café", "Bistro de Luxe", "Mai
Thai", "Tapas Bar", club "Blondes and Brunettes" - all establishments are his projects -
are analyzed. The conclusion is made about the mutual influence of the image of
restaurateurs and his establishments.

The novelty of the topic is to analyze the influence of the image of the leader on
the organization, which he heads, on the example of the famous restaurateur Vadim
Prokopiev.

The area of possible practical application: the results of this thesis can become a
theoretical and practical basis for further research on the concepts of "image of the
organization™ and "image of the leader", as well as their influence on each other.

The author of the paper confirms the reliability of the research, as well as the
objectivity of references to sources used in the work.

Pahodzina A.V.




