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PE®EPAT

O6vem auruioMHOM pabdoTel 82 c., 13 puc., 31 Tabn., 55 ucrounukos, 1 npu-
JOXK.

MAPKETHUHI'OBAS CTPATEI'MA, KOHKYPEHTHBIE ITPEUMVYIIECTA,
CTPATEIMYECKHNI AHAJIN3, CPEJIA OPT AHU3AITUN

O6nexrom uccienosanus SBisieTcss OO0 «AnbhacnexTpy.

[IpenmeTom nccnen0BaHus SABIASETCS MAPKETUHTOBAS CTPATETHUS TIPETPUITHUS.

[lear  gunaOMHOW  pabOTHI —  pa3pabOTKa  pPEKOMEHAANUN 10
COBEPIIEHCTBOBAHUIO MAPKETUHTOBOI CTPATErMK OpraHU3aIIHH.

B x0ne BemOmHEHUS  pabOTBI  M3YyYEHBI  TEOPETHUYECKHE  ACHEKTHI
MApPKETHHTOBOM  CTPATETWW  NPEANpHUSATHS, NPOBEAEH  AHAIM3  TEKYIIEH
MapkeTHHroBOoil ctparerun OO0 «AnbdacnexTp», NPEATOKEHbl HANPABIEHUS H
nyTH MOBBILIEHHUS COBEpIIIEHCTBOBAHUSA MapKETHHTOBOA CTpaTeruu
000 «AnbdacnexTpy.

[Ipu  BbIMOMHEHWMM  PAOOTHl  HWCMOJB30BAHBI  METOIBI  HCCIEIOBAHMSA:
CUCTEMATU3ALMHA W JIOTMYECKOr0 OO0OOIIEHMs, TAOJIMYHBIA U rpadUyuecKuii METOx,
CPABHUTEJIBHOTO aHAIN3d, SKCIIEPTHBIM.

Pesynprarer  pabOTBI  MOTYT  OBITH  WCHONB30BAHBI  PYKOBOACTBOM
00O «AnbdhacnexTp» B AESITEILHOCTH MPEATIPHUSITHS.

TexHuKO->KOHOMHUYECKAs, COUUAIbHAS H(WIM) SKOJIOTHYECKAS 3HAUYUMOCTH:
BHEJIDEHUE pa3pad0TOK NOBBICUT 3(P(HEKTUBHOCT, MAPKETHHIOBOM CTPATETHH
IPEINPUITHS, YTO TTOBIEYET MOBHIMIEHUS Y3PPEKTUBHOCTH JIEATENHHOCTH.

ABTOp pabOTHl TOATBEPKIAET, 4YTO TPUBEAEHHBIW B HEH pacUETHO-
AHATUTUYECKUM MATEpUANT TPABWIHBHO W OOBEKTUBHO OTPAKAET COCTOSTHUE
UCCIeAYyEMOr0 TpOIeccd, a BCE 3aUMCTBOBAHHBIE U3 JIMTEPATYPHBIX M APYTHX
UCTOYHUKOB TEOPETUYECKUE, METOAMYECKHE TOJOKEHUA W KOHUENIHHU
COMPOBOXKIAIOTCST CCHUTKAMH HA UX aBTOPOB.



PO®EPAT

AG’eM npImOMHAN padoTsl 82 ¢., 13 maur.., 31 tab:., 55 kpeix., 1 gam.

MAPKETBIHT'ABASA CTPATOI'TA, KAHKYPOHTHBIA TIEPABAIT,
CTPATOI'TYHBI AHAJI3, ACAPOAA3E APTAHIZALIBII

Ao'extam nacnenasanss 3'synsenia TAA «AnsdacnekTpy.

[IpagmeTam  pacnenaBaHHs — 3'ayiIs€nua  MApKEThIHTaBAs  CTPATATis
PaANPHIEMCTBA.

Mbra aplmIoOMHa| pabO0Thl — pacmparoyka pIKaMEeHIANbIN Ma yaacKaHUIEHH]
MapKeThIHTaBaN CTPATATI1 apraHizaipbli.

Y  xO0m3e  BbIKAHAHHS ~ PaOOTHI  BBIBYYAHBI  TIAPATHIUHBIS  ACHEKTHI
MApKETBIHTABAN  CTpPATAril  NPaANPBIEMCTBBI, MPABEA3EHBI  AHATI3  Osrydait
MapkeTbiHTaBail crpararii TAA «AnbdacnexTp», nparnaHaBaHbisl HAMPAMKI 1 MIISAXI
NABBIIIIHHS YIACKaHAIEHHS MapKeThIHraBau crpararii TAA «AnbdactekTpy.

[Ippt  BhIKAHAHHI ~ pa0OOTHI  BBIKAPBICTAHBI ~ METAABI  JACIIEAABAHHS:
CiCTAMATHI3AIKGI 1 JAriyHara aoaryiapbHEHHS, TaO’iuHbl 1 TpadiuHbl METa,
napayHabHara aHai3y, SKCIIEPTHBHI.

BpoiHiki pabOoThI MOTYLIb OBILIb BBIKAPBICTAHBI KipayHIlTBaAM
TAA «Anbdacnektpy y A3€HHACI MPATITPHIEMCTBA.

ToxHika-okaHaMmiuHasA,  cauplsuibHas  1(a00)  JKamariyHas  3HAYHACI:
YKApAHEHHE YKAPAHEHHE pachpanOBaKk MABBICIIL IPEKTHIYHACIH MAPKETHIHTABAM
CTpAaTaril IPAANPHIEMCTBA, IITO TPHIBSII3E /18 MaBBIIIIHHS d(EKTHIYHACIT A3EHHACIII.

A¥yTap palbOThl manBspakae, MTO MPHIBEI3EHBI ¥ U pa3iiKOBA-aHATITHIYHBI
MaTAIPBISIT TPABLIBHA 1 80'€KTHIVHA a/UTFOCTPOYBAE CTAH AOCIEaHAra mparpdcy, a yce
3arma3pluaHblsl 3 JITAPATYPHBIX 1 I1HIIBIX KPBIHIIL TIAPITHIYHBIS, METAIBIYHBIS
CTAHOBIIIYA 1 KAHIPIIIIBI CYIPABAIKAIOIIIA CITAChIIKaMI Ha 1X ayTapay.



ABSTRACT

The volume of the thesis 82 p., 13 Fig., 31 tab., 55 sources 1 app.

MARKETING STRATEGY, COMPETITIVE ADVANTAGE, STRATEGIC
ANALYSIS, ENVIRONMENT OF THE ORGANIZATION.

The object of the study is «Alfasport».

The subject of the research is the marketing strategy of the company.

The aim of the thesis is to develop recommendations to improve marketing
strategy of the organization.

In xoge perform work studied the theoretical aspects of marketing strategy,
analysis of the current marketing strategy of LTD «Alfasport» proposed directions
and ways of improvement of improvement of marketing strategy of
LTD «Alfasporty.

When performing methods used in research work: systematization and general-
ization of logical, tabular and graphical method, comparative analysis, expert. The
results can be used by the management of OOO«Alfasport» in the enterprise.

Techno-economic, social and(or) ecological significance: the implementation
of developments will increase the efficiency of marketing strategy, which will im-
prove performance.

The author of work confirms, that given her settlement the analytical material
correctly and objectively reflects a condition of researched process, and all borrowed
from literary and other sources of theoretical, methodological concepts are accompa-
nied by references to their authors



