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Результаты эксперимента на публицистических текстах показывают, что со-
став ассоциативных полей, особенности распределения в них частых ответов, 
ассоциативный фон и ассоциативный ореол текста проявляются в разных жан-
рах, однако их количественное и качественное наполнение будет различаться. 
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COGNITIVE PROCESSING OF MEDIA DISCOURSE
In the process of cognitive processing of media discourse the image of an infor-

mational product created is based on cognitive models and their projection on real 
situations. These models are dual in their essence. Firstly, they may be based on 
the examination of a single episode to reveal its intrinsic characteristics and then to 
extrapolate them on similar phenomena. Secondly, only with the help of social ex-
perience and other cognitive models an individual is able to link separate fragments 
into a system, thus resulting in their wholeness. One can affirm that a journalist cre-
ating a text as well as an addressee perceiving information should not use facts but 
concepts and narrative formulas, which reveal a system of social organization of 
publicistic speech. To construct texts in accordance with these models is a creative 
task for a journalist.

Cognition of the world splits into two dichotomous parts of the whole one: 
substantial (objective, denotative, emotive) and imaginary (referent, significative, 
intellectual). The first one conditions the second one while the second part comes 
from the first one. When cognitive processing of discourse occurs, the imaginary 
aspect prevails because a reader (a listener, a viewer, an Internet user) does not only 
recognize social contexts, frames and their components but also compares, analyses 
and summarizes the actions that occur within them. 

The representative model of the world can dominate the substantial one, thus an 
imaginary picture is created. This picture does not include the fact because it is a 
subject of typology. For example, both in the press of the past and in modern media 
the representations of the following type are very frequent: “Officers of the spe-
cial police unit for the protection of the automobile plant detained the worker M., 
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who stole from the native enterprise 30 kilograms of copper (“Vecherniy Minsk”, 
07.04.1993).

A particular model is described. Due to its communicative predetermination 
this model generalizes, marks the social experience, analogizes it according to the 
scheme: the subject X is the maker of the action Y which is identified pejoratively 
in the society and is typified as the result of “the life style” of Z. A verbal strategy is 
created: X + Y = (X ... ~ X) Z, which is from the point of view of the intralinguistic 
situation gives way to the cognitive coreference of the situation.

The mental episode synthesized in the sintagma “stole from the native enter-
prise” is noteworthy. Using the lexeme native is perceived as a reoriented primary 
meaning from the paradigmatic level. Compare a valid scheme: a native (my own) 
father (related by blood), a native (home) town (place of birth), a native (dear) per-
son (dear to heart) and appeared: a native party, a native collective farm, a native 
enterprise. Desemantization of the word native leads to the case under consider-
ation. Otherwise, it would be impossible for a language speaker to imagine how 
you can steal something from your (native) company. Another significant factor 
may be the specification – 30 kg of copper. 

Speech taken in the event aspect as “speech is a purposeful social action” in 
the discourse concept is an area of specific socio-cultural activity. Therefore, inter-
pretation of the action takes place on the basis of structures-scenarios developed by 
the practice of communication in the process of experience of interaction with the 
media acquired by society. In this case, the discourse is presented as a set sequence 
rather than a continuous speech continuum. 

Understanding of semantic coherence of the world depends on the knowledge 
about this world which is (knowledge) reflected in macro- and microstrategies. Ac-
cording to their functional purpose, mass media are aimed at their target audience 
which is stratified on different signs. In fact, the mediatext represented in televi-
sion reports, print media and internet media, radio broadcasting demonstrates ideas 
about events and life itself implemented into reality: politics, war, economy, cul-
ture, education, etc. Perception of this or that media event is based on the existence 
of certain frame structures which we have in our consciousness (or subconscious-
ness). The addressee adapts his / her understanding of what they have seen, heard 
or read to these structures. 

Keeping to these ideas, discourse (as a text organization) appears to be a com-
plex of communicative phenomenon, including not only intralinguistic factors of 
construction but also representing a motley picture of organization of pragmatic 
conditions and which provides a conceptual framework for considering a language 
according to establishing necessary links between statements both as linguistic ob-
jects and social actions of a native language speaker.


