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The article is dedicated to theoretical and applied aspects of soft power as a 

component of the international system of maintaining peace and stability. The con-

cept of soft power doesn‟t have a long history but it did not lose its actuality and im-

portance nowadays. It has been established that the efficiency of foreign policy is de-

termined by many factors: professionalism of political leaders, economic stability, 

ensuring of national safety, reach cultural heritage and level of national information 

space developing. But it is stressed that country‟s reputation and positive image of 

the state in the mass public consciousness is necessary for the successful promotion 

and realization of national interests and it is one of the most important tasks of the 

foreign policy of any democratic state.  

The United States has long had a great deal of soft power. After the horrors of 

the World Wars, the arms race and nuclear proliferation, the terrorist organizations 

with global reach the acceptance of the concept of soft power or even smart power 

was a revolution in the international relations. A persuasive approach to international 

relations, typically involving the use of economic or cultural influence rather than 

military forcing was adopted by the United States. The main elements of US soft 

power and the main tools of American foreign cultural influence have been analyzed. 

The concept of soft power in the geopolitical dimension is characterized by the rec-

ognition of the importance of soft dominance as opposed to the use of «hard» means 

of influence on international relations. 
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Introduction. The potential of international influence and security 

policy is considered as a combination of the various means and resources 

that the state possesses for direct and indirect impact on the international 

environment and other states, based on their goals and interests. Means 

and resources of influence determine the power of the state in the interna-

tional system. 

American exceptionalism – the nation‟s devotion to freedom, the rule 

of law, and the practice of republican government, its openness to immi-

grants of all races and religions, its opposition to traditional power politics 

and imperialism – has had a great deal to do with the rise of the United 

States to its currently dominant global role [1, p. 61]. 

The information leadership, in the opinion of experts, enhances the 

effect of American diplomacy as an instrument of information dominance, 

enabling the use of information resources to influence the dialogue on in-

ternational information security issues with potential opponents. There are 

researches dedicated to the concept of soft power and its key components 

for supporting the US national interests in international relations, but there 

is no comprehensive consideration of the concept of soft power as an im-

portant instrument of national security policy.  

The purpose of the study is to analyze the concept of soft power as an 

important instrument of the US security policy, to identify the main ele-

ments of US soft power, to research the mechanisms of creation a positive 

and controlled image for successful promotion and implementation of na-

tional interests. 

Literature review. The theoretical basis of the study consists of 

views, ideas and opinions of the researches related to understanding the 

concept of soft power or smart power and its influence into US foreign 

policy, development of US public diplomacy, its characteristics and per-

ceptions of the world. The theory of soft power, which included political 

ideology, foreign policy, social values and information and technological 

power, was first formulated by Joseph Nye Jr. at a scientific and theoreti-

cal level to support the US national interests in international relations and 

promote the most significant achievements of American culture and social 

policy. 

Research methods. The group of general methods used in writing of 

this article include systemic and structural methods that made it possible to 

investigate comprehensively such a complex and multifactorial phenome-
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non as soft power, to identify its structural elements and connections be-

tween them. The object of study is soft power of the United States. The 

subject of study is the instruments of the US soft power and their impact 

on US security policy. 

Results of the research. A country may reach its goals in world 

politics and international relations because other countries – admiring its 

values, emulating its example, aspiring to its level of prosperity and open-

ness – want to follow it. The country‟s reputation plays a huge role in the 

process of persuasion.  

The positive image of the state in the mass public consciousness is 

necessary, first of all, for the successful promotion and realization of na-

tional interests. The problem of forming a positive image on the interna-

tional arena is closely linked to the need to ensure sufficient state presence 

in the international information space and the development of a coordi-

nated offensive information policy. 

A persuasive approach to international relations, typically involving 

the use of economic or cultural influence rather than military forcing was 

adopted by the United States. The United States chose the ability to attract 

rather than compel or use military influencing. Hard power has been the 

traditional form of foreign policy tool till the 21st Century. 

Joseph Nye Jr. as an American political scientist and one of the top 

global thinkers pioneered the theory of Soft Power.  

Joseph Nye Jr. points out that soft power is, first of all, the attainment 

of the desired goal on the basis of the voluntary participation of the allies, 

and not by coercion. The author substantiates the idea of the absolute supe-

riority of the United States not only on the indicators of military strength 

and economic power, but also on the parameters of non-power soft influ-

ence on international relations [2]. 

Joseph Nye Jr. considers power as the ability to influence the beha-

vior of others in order to get the result you want. There are different ways 

of achieving this: you can induce them with payments; you can force them 

with threats; or you can attract them to want what you want. The main idea 

of soft power is to persuade people rather than force them, getting others to 

want the outcomes you want. 

A country‟s soft power, according to Joseph Nye Jr., rests on three 

resources: «its culture (in places where it is attractive to others), its politi-

cal values (democracy, human rights, and individual opportunities), and its 



157 

 

foreign policies (when others see them as legitimate and having moral au-

thority)» [3]. 

This concept became popular all over the world with the use of this 

phrase by members of the Clinton Administration, and then by the Obama 

Administration.  

«We must use what has been called smart power, the full range of 

tools at our disposal – diplomatic, economic, military, political, legal, and 

cultural – picking the right tool, or combination of tools, for each situation. 

With smart power, diplomacy will be the vanguard of foreign policy»
1
. 

State leadership which understands the importance and the need to 

create a positive image and manages the successful promotion and realiza-

tion of national interests, actively are building and developing their soft 

power diplomacy. Popular culture and mass media are regularly identified 

as a source of soft power. Unique experience of US diplomacy in the de-

velopment of soft power allows us to understand better this phenomenon, 

see its trends in the world of international practice. 

Nowadays the concept developed by Joseph Nye is the subject of 

scientific interest and different measurements. There are some things in in-

ternational relations that are very difficult to measure and describe in terms 

of measurement: globalization, international security, information society, 

soft power... 

The first attempt to measure soft power through a composite index 

was created and published by the Institute for Government and the media 

company Monocle in 2010 [4, p. 13]. 

English media company Monocle released its sixth annual Soft Pow-

er Survey in 2015/16, ranking nations according to their soft power. Rank-

ing nations took place according to their standard of government, diplo-

matic infrastructure, cultural output, capacity for education and appeal to 

business. The list is calculated using around 50 factors that indicate the use 

of soft power, including the number of cultural missions, Olympic medals, 

the quality of a country's architecture and business brands [5]. 

There is Elcano Royal Institute Report 2015, where Elcano Global 

Presence Index ranks of 80 countries according to the extent to which they 

are currently out there, participating in and shaping the process of globali-

zation. According to Elcano Global Presence Index United States were 
                                                           
1
 Reid C. Clinton: Use «Smart Power» In Diplomacy. URL: http://www.cbsnews.com/news/clinton-

use-smart-power-in-diplomacy/ (accessed 25.10.2017). 
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leading the ranking since 1990 and the year of 2015 was not the exception. 

The Elcano Royal Institute took into consideration such points as Econom-

ic presence (energy, primary goods, manufactures, investments, services), 

Military presence (troops, military equipment) and Soft presence (migra-

tion, culture, tourism, information, technology, science, education, devel-

opment cooperation ) [6]. 

The Soft Power 30, which includes a foreword by Joseph Nye, is a 

ranking of countries soft power produced and published by the media 

company Portland in 2015. The ranking is based on «the quality of a coun-

try‟s political institutions, the extent of their cultural appeal, the strength of 

their diplomatic network, the global reputation of their higher education 

system, the attractiveness of their economic model, and a country‟s digital 

engagement with the world» [7]. 

According to the above mentioned reports, the US take first, second 

and third places in the rankings. That is high result. 

The main elements of US soft power are known all over the world. 

They are American exceptionalism; spirit of opportunity, tolerance, mutual 

respect; the nation‟s devotion to freedom, democracy; the rule of law; the 

practice of republican government; openness to immigrants of all races and 

religions and hundreds of thousands of foreign scholars and students as 

well; investment in human capital; America‟s education system; new tech-

nologies, innovation, hard work, the Silicon Valley; Hollywood; media 

diplomacy; the United States can be a partner for a security assurance. 

A new source of US soft power has come from the recent innovations 

in technology, many of which have emerged from Silicon Valley in Cali-

fornia. Millions of people want a smartphone or access to Google. Social 

media has given a voice to ordinary people and has been co-opted into fu-

eling revolutions and uprisings, even if the aims do not always chime with 

«American» values.  

Facebook and Twitter are global brands with American origins, bur-

nishing the country's reputation for creativity and transformation and pos-

sibly creating more space for free speech along the way. Soft power, via 

the internet or the cinema, is one way to persuade people that your values 

are universal values [8]. 

The main tools of American foreign cultural influence are the media, 

especially the state media, which often make up the greater financial and 

industrial empires. Currently, the US state broadcasting to foreign coun-
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tries consists of five information services. Three of them, the Voice of 

America, Office of Cuba Broadcasting (Radio and TV Marti), World net 

Television and Film Service, have the status of federal programs, while 

Radio Free Europe / Radio Liberty and Radio Free Asia is a private non-

profit corporations. The staff of these services has more than 3,3 thousand. 

Employees engaged in the preparation and production of programs in Eng-

lish and 60other languages. 

The Voice of America (VOA), a dynamic multimedia broadcaster 

funded by the US.Government, broadcasts accurate, balanced, and com-

prehensive news and information to an international audience. It started in 

1942 as a radio news service for people living in closed and war-torn so-

cieties.  

It has grown into a multimedia broadcast service. VOA now reaches 

people on mobile devices and Facebook, through Twitter feeds and call-in 

programs – using the medium that works best for specific audiences. Voice 

of America is the largest US international broadcaster, providing news and 

information in more than 40 languages to an estimated weekly audience of 

236,6 million people
 2
.  

To be effective, the Voice of America must win the attention and re-

spect of listeners. These principles will therefore govern Voice of America 

(VOA) broadcasts: 

1. VOA will serve as a consistently reliable and authoritative source 

of news. VOA news will be accurate, objective, and comprehensive. 

2. VOA will represent America, not any single segment of American 

society, and will therefore present a balanced and comprehensive projec-

tion of significant American thought and institutions. 

3. VOA will present the policies of the United States clearly and ef-

fectively, and will also present responsible discussions and opinion on 

these policies. 

Radio Free Europe/Radio Liberty (RFE/RL) is a state-run US broad-

casting organization that provides news, information, and analysis to coun-

tries in Eastern Europe, Central Asia and the Middle East «where the free 

flow of information is either banned by government authorities or not fully 

developed». The basis for RFE/RL‟s operations is that the first require-

ment of democracy is a well-informed citizenry. By promoting the free 

flow of information, RFE/RL supports the development of civil society 

                                                           
2
 Official site of VOA. URL: https://www.insidevoa.com/p/5831.html / (accessed 30.10.2017). 
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and thus makes a contribution to long-term development and stability in 

the region they cover.  

It‟s hard to imagine a more direct, effective way of supporting human 

rights and promoting democracy and the rule of law. It reaches over 26 

million people in 23 countries with a budget of about $117 million
3
. 

US Secretary of State Hillary Clinton said when she visited RFE/RL 

in April 2009: «RFE/RL is smart power. Your steadfast commitment to 

your mission and the work you do is an essential part of everything Amer-

ica stands for»
4
. 

Cultural power is America‟s greatest weapon in the era of globaliza-

tion. Hollywood is one of the greatest promoter and exporter of Ameri-

canism.  

Hollywood is going global. The international economic market for 

movies during the last three decades found Hollywood films becoming 

even more dominant globally, crowding out movies from other places and 

leaving a more concentrated market. American motion pictures are widely 

popular and contribute to America’s soft power. 

Today, the alliance between Hollywood and Washington is stronger 

than ever. Following the terrorist attacks on the World Trade Center and 

Pentagon, a group of Hollywood studio executives held meetings with 

White House officials to discuss how Hollywood movies could combat 

world terrorism [9]. Additionally, Hollywood is a huge donator for presi-

dential campaigns. President Obama held a Hollywood fundraiser aimed at 

bolstering the hopes and campaign accounts of Democrats in Congress at 

Los Angeles this year [10]. Hollywood continues to increase America soft 

power. 

But the limits of soft power are also apparent everywhere. 

But there were cases, when soft power wasn‟t enough to avert a con-

flict or military intervention. 

In fact it may be that the distinction between hard and soft power 

may be morphing into a new concept put forward by Prof Joseph Nye Jr., 

that of smart power. 

US‟s success in world politics is best achieved through the use of 

smart power – a combination of both hard power and soft power. Hard 

power and soft power are distinctive but in some situations, they overlap. 
                                                           
3
 Official site of RFERL. URL: https://pressroom.rferl.org/p/6091.html/ (accessed 15.11.2017). 

4
 Clinton H.: «RFE/RL is smart power» URL: https://pressroom.rferl.org/a/1604641.html/ (accessed 

30.10.2017). 
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It would be crucial for America to use soft power to form alliances and 

garner support while at the same time be firm and use hard power when 

the situation calls for it [11]. 

Smart power refers to the combination of hard power and soft power 

strategies. It is defined by the Center for Strategic and International Stu-

dies as an approach that underscores the necessity of a strong military, but 

also invests heavily in alliances, partnerships, and institutions of all levels 

to expand American influence and establish legitimacy of American ac-

tion. 

Governments seem to value it even though soft power alone won‟t 

prevent wars or silence your critics – although it may help to win support 

for your point of view. For now, US soft power, remains pre-eminent, 

America continues to succeed in selling us its culture, its ability to inno-

vate and its way of life. But there are competing economic powers and 

competing ideologies, all demanding to be heard, all wanting to persuade 

you to see it their way [8].  

Discussion of the results. The leading idea of soft power policy in 

modern theoretical and applied researches is to take into account all con-

structive initiatives, philosophical and political principles, moral and ethi-

cal values, religious and social norms of various civilizations in ensuring 

the existence and life of humanity.  

Concepts highlight such components as political, economic, informa-

tional, military, humanitarian, environmental, antiterrorist, taking into con-

sideration that the number of these components and their importance and 

priority for international cooperation are transformed in accordance with 

the state of peace, social development, science and technology progress, 

the experience of international integration, the definition of a new typolo-

gy of threats to the international community. 

Conclusion. Soft power is interpreted as a policy aimed at achieving 

preferences as a result of the use of informational and psychological influ-

ences of diplomacy, political propaganda and socio-cultural policy. The 

concept of soft power in the geopolitical dimension is characterized by the 

recognition of the importance of soft dominance as opposed to the use of 

hard means of influence on international relations, which involves coer-

cion and imposition of their own interests against other actors through 

economic and military forces, in particular, using high technology. The 

emergence of the concept of soft power is due to changes in all areas of in-
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ternational cooperation and the new laws of the formation of a modern in-

ternational system and innovations in international interaction. 

Americans are unified in wanting to improve their country‟s image in 

the world and their own potential for good. Specifically, the United States 

should focus on five critical areas: 

 Alliances, partnerships, and institutions: Rebuilding the foundation 

to deal with global challenges; 

 Global development: Developing a unified approach, starting with 

public health; 

 Public diplomacy: Improving access to international knowledge 

and learning; 

 Economic integration: Increasing the benefits of trade for all 

people; 

 Technology and innovation: Addressing climate change and ener-

gy insecurity [12]. 

Machiavelli said it was safer to be feared than to be loved. Today, in 

the global information age, it is better to be both. Soft power is America’s 

greatest weapon in the era of globalization. 
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МЯГКАЯ СИЛА КАК ВАЖНЫЙ ИНСТРУМЕНТ 

ПОЛИТИКИ БЕЗОПАСНОСТИ США 

О. Н. ФРОЛОВА 
Институт международных отношений 

Киевского университета имени Тараса Шевченко, Украина 

 

Статья посвящена теоретическим и прикладным аспектам мягкой силы 

как компонента международной системы поддержания мира и стабильности. 

Концепция мягкой силы не имеет длинной истории, тем не менее, она актуаль-

на и важна в настоящее время. Установлено, что эффективность внешней поли-

тики определяется многими факторами: профессионализмом политических ли-

деров, экономической стабильностью, обеспечением национальной безопасно-

сти, достижением культурного наследия и развитием национального информа-

ционного пространства. Подчеркивается, что репутация и позитивный имидж 

государства в массовом общественном сознании необходимы для успешного 

продвижения и реализации национальных интересов, и это одна из важнейших 

задач внешней политики любого демократического государства. Соединенные 

Штаты приняли убедительный подход к международным отношениям, заклю-

чающийся в использовании экономического или культурного влияния, а не во-

енного воздействия. Проанализированы основные элементы мягкой силы США 

и основные инструменты американского культурного влияния.  

 

Ключевые слова: мягкая сила; внешняя политика; политика безопасности; ум-

ная сила; влияние; убеждение. 
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