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PE®EPAT

Jlutimomuas pabota: 65 c., 5 Tabi1., 52 UCTOYHUKA, 2 PUITTOKCHUS.

KmoueBbie ciioBa: MAPKETUHI'OBBIM TEKCT, MAPKETUHI OBBIN
JIMCKYPC, UT-TEXHOJIOTUH, [IEPEBO/I, [IEPEBOJUECKAS
CTPATEI'US

OO0beKT uccjiel0BaHuA. MAPKETUHTOBBIE TEKCTHI B chepe U T-TexHonorui.

MeToabl HMCCICI0BAHMS: AHAUINTHYECKUA METON, METOJ CHHTE3a U
0000I11IeHHsI, OMNHUCATEIbHBIM, CpPaBHUTEIbHO-COMIOCTABUTEIbHBIH U METOJI
KOJINYECTBEHHOT'O aHAIU3a.

Ilonydyennble pe3yabTaTbl M HMX HOBU3HA. B pabore mnpeacrasieHa
XapaKTEPUCTHUKA >KaHPOBBIX OCOOCHHOCTEW MAapKETHHTOBBIX TEKCTOB B cthepe UT-
TEXHOJIOTU. BBIsIBIEHBI OCOOCHHOCTH MAapKETHUHTOBBIX TeKCTOB B cdepe UT-
TEXHOJIOTUI Ha JIEKCUYECKOM, MOP(OJIOTHYECKOM U CHHTAKCHUYECKOM YPOBHSIX.
[Ipoananu3upoBaHbl CHOCOOBI TEpeaaur JUHTBONPArMaTHYECKUX OCOOCHHOCTEN
MapKETUHTOBBIX TEKCTOB B cdepe UT-TexHOmorui ¢ aHrauicKOro Ha pPyCCKUU
A3BIK.

IIpakTnyeckasi 3HAYMMOCTb HMCCJIEOBAHMS H 00J1aCThb NPUMEHEHMS.
Pe3ynprarel  uccienoBaHus ~— MOTYT  HaWTH  IIPUMEHEHHE B HAy4HO-
MCCJIEIOBATENbCKON ACSTENBHOCTU JJIs JalIbHEeHIed pa3paboTKu TEOPETUUECKUX
npo0ieM  CTHIMCTHYECKHX, JIEKCMKO-CEMAaHTHYECKMX M  CHUHTaKCHUYECKHUX
XapaKTEPUCTHK S3bIKAa MAPKETUHTOBBIX TEKCTOB, a TAKXKE CIEIU(PUKH X Tepeadn
Ha JPYTrHUe S3bIKH; B yUeOHOM IPOIIECCE JJIsi COOTBETCTBYIOIIMX CIEIUATBLHOCTEH
JUHTBUCTUYECKOTO mpoduis; Npu pa3paboTKe JEKIMOHHBIX MAaTepUasoB,
HAlMCaHWM YYeOHMKOB M yueOHbIX mocoOuil. Hacrosimas pabora siBisieTcs
CaMOCTOSITEJIbHBIM ~ MCCJIEIOBAHUEM, JIOCTOBEPHOCTH PE3YJIbTATOB KOTOPOTO
MOATBEPKIACTCS HAYYHO OOOCHOBAaHHOM METOJMKOMN MCCIIETOBAHMUS.



POOEPAT

JlprmutomHast mpara: 65 c., 5 tabi., 52 KpeIHIIBI, 2 TPBIKI.

KarouaBbisa ciaoBsl. MAPKETBIHI'ABBI TOKCT, MAPKETBIHI'ABBI
JABICKYPC, IT-TOXHAJIOI'IL, ITEPAKJIALl, CTPATOI'LA IIEPAKJTALY

A0'eKT gacieqaBaHHs — MaPKETHIHTaBbIs TOKCTHI ¥ cdepsl | T-TaxHanorii.

Mertaabl naciefaBaHHs. aHATITBIUHBI METaJ, METaJ CIHTe3yl abaryibHEHHS,
aricalibHbI, IapayHaIbHbBI 1 METa]l KOJIbKacTHAra aHasizy.

ATpbIMaHbIfA BBIHIKI 1 iX HaBi3Ha: Y mpauel npajacrayieHa XapaKkTapbICTbIKa
KaHpaBbIX acabiBacIsly MapKEThIHTaBBIX TAKCTay y cdepsl |T-TaxHaAIOrI.
Boissynensl acaOmiBacll MapKETBIHTaBbIX TAKCTay y cdepbl [T-ToxHamoriii Ha
JIEKCIYHBIM, Map@aariyHbIM 1 CIHTaKCIYHBIM y3poVyHsX. [IpaananizaBanbl criocaObl
nepakiaay MapKeThIHTaBbIX TIKcTay y cdepbl IT-TaxHanoriii 3 aHrmiiickaid Ha
PYCKYIO MOBY.

I[IpakThIyHasi 3HAYHACHD JacjieJaBaHHs | BoOjacub NpbIMsHeHHA. BoiHiki
JacielaBaHHsl MOTYIlb 3HAWCLI NPBIMSHEHHE Y HaBYKOBa-facjieaudaid A3erHacll
JUISL Jaliediail pacnpanoykl TIap3ThIYHBIX NpaljeM CThUIICTBIYHBIX, JIEKCIKa-
CEMAHTBIYHBIX 1 CIHTAKCIYHBIX XapaKTapbICTBIK MOBBI MApKETBIHTABbIX TIKCTAY Y
chepsl | T-ToxHaMOT, a TakcaMa croenplPpiki 1X Mepakiaay Ha IHIIbISI MOBBI; Y
HAaBYYaJIbHBIM TMpanpce [Jisl aJANaBeIHbIX CIEUbIJIBHACUAY JIHIBICThIYHArA
npodiIt0; MNPl paclpanoyIsl JeKIblifHara MaT3phIsly, HalliCaHHI maApydHikay 1
HaBy4aJbHBIX AanamMoxHikay. [lpama 3'synseinia camMacTOMHBIM AaciielaBaHHEM,
JaKJagHaclb BbIHIKAY sSKOra mMalBsApKaellla HaByKOBa aOrpyHTaBaHau
METOABIKAN naciieqaBaHHA.



SUMMARY
Degree paper: 65 p., 5 tables, 52 sources, 2 app.

Key words: MARKETING TEXT, MARKETING DISCOURSE, IT-
TECHNOLOGIES, TRANSLATION, TRANSLATION STRATEGY

Object of research — marketing texts of the IT sphere

Purpose of research: to consider linguistic and stylistic peculiarities of
translation of the marketing texts in the IT sphere from English into Russian.

Research methods: comparative analysis and synthesis, analytical method,
descriptive method and quantitative method.

The results obtained and their novelty: In the paper, genre features of the
marketing texts in the IT sphere have been described. Peculiarities of marketing
texts in the field of IT-technologies on lexical, morphological and syntactic levels
have been revealed. The ways of translating marketing texts in the field of IT-
technologies from English into Russian have been analyzed.

The practical value of the research and spheres of application. The results
obtained can be applied in scientific work for further studies in theoretical
problems of stylistic, lexical-semantic and syntactic characteristics of the
marketing texts in the IT-sphere, and also the peculiarity of their translation into
another languages. The results can be applied to the classroom instruction in
appropriate specializations of linguistic profile; to lectures’ preparation; to the
textbook and tutorial making. This work is an independent study, the results’
validity of which is confirmed by the scientifically grounded research technique.



