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Pegepar

Jurmomuast pabora: 66 ctpanui, 10 pucynkos, 12 Tabnun, 88 HCTOYHUKOB,
| mpunoxenue.

MHTEPHET-MAPKETUHI, MHTEPHET-PEKJIAMA, BEB-CAMT, E-
MAIL MAPKETHUHI, SMM, SEO, ITPOABWXEHUE, DO®PEKTHMBHOCTD,
MAPKETHUHI'OBBIE KAHAJIbI KOMMYHUKALIUN, MAPKETHUHI'OBAA
JIEATEJIBHOCTH, CAHATOPHO-KYPOPTHBII TTPOJYKT, CAHATOPHO-
KYPOPTHAA OPI'AHU3ALIMA, PBIHOK CAHATOPHO- KVYPOPTHBIX
YCIIVT.

Obvexkm uccrnedoganuss — VIHTEpHET-MapKETHUHI CaHATOPHO-KYPOPTHBIX
YCIIYT.

Llenv pabomwi — aHanmu3 pa3BUTUA VIHTEpHET-MapKETHHIa CaHATOPHO-
KypOpTHBIX yciyT B PecniyOnuke benapyce.

N3ydeHsl OCHOBHBIE BHJbl HWHTEPHET-MAPKETUHIA W HANPABICHUS HX
WCIIOJB30BaHUS B  MApPKETHMHIOBOW  JIEATENBHOCTH  CaHATOPHO-KYPOPTHBIX
OopraHu3anui. PaccMOTpeHbl METOIbI U3YyUEHHSI MHTEPHET-aKTUBHOCTH CaHATOPHO-
KYPOPTHBIX OpraHu3alui B ceTu. V3yueHa AMHAMHKa W CTPYKTypa CaHATOPHO-
KYpOPTHOTO OOCIY>KMBaHUSI MIPOBEIEH aHAIW3 CTPYKTYPbl MPEII0KEHUS
CaHATOPHO-KYpPOPTHBIX YCIyI B pa3pe3e OTAENbHBIX 3ApaBHUL. l3yueHa
BO3MOXHOCTb ~ HMCHOJIb30BaHUsl IHTepHETa B TMOJYyYEHHMM MapKETHHTOBOM
uHpopMaIu 0 MOTPEOUTENSAX CAHATOPHO-KYPOPTHBIX yciyr. [lpoBenén anamus
colepKaHusi W (PYHKIHMOHAJIBHBIX  BO3MOXKHOCTEM CalWTOB  OEIOPYCCKUX
caHatopueB. Pa3paboTaHbl peKOMEHIAIMU MO NPOJABUKEHUIO YCIYT 3ApPaBHUIL
benapycu B cetu MIHTEpHET.

[IpakThueckass 3HAYMMOCTb  JUIUIOMHOM  paboThl  3aKiloyaercs B
BO3MOXHOCTH NPUMEHEHMS MPEIJIOKEHHBIX PEKOMEHIAUNKA MO NPOJIBHKEHUIO
CaHAaTOPHO-KYPOPTHBIX YCIyT B ceTu MHTEpHET.



Pa¢gepar

JlpimioMHast mpana: 66 craponak, 10 mamonkay, 12 taGmin, 88 kpeiHii, 1
IPBIKJIaTaHHE.

THTDOPHIT-MAPKETBIHT, THTDOPHDT-POKJIIAMA, BDB-CAUT, E-
MAIL MAPKETBIHT, SMM, SEO, TIPACOYBAHHE, D®EKTBIYHACIID,
MAPKETBIHTABBIE KAHAJILI KAMYHIKAITLI, MAPKETHIHTABAS
JBEMHACITh, CAHATOPHA-KYPOPTHBI TIPAJIVKTHl, CAHATOPHA-
KYPOPTHASI APTAHIBAITLIS, PBIHAK CAHATOPHA-KYPOPTHBIX
TTACJIVT.

Ab'ekm Oacnedaeanns - IHTIPHAIT-MAPKETHIHI CaHATOPHA-KYPOPTHBIX
HacIyT.
Mbma pabomwr - aHamiz pas3Biuusd [HTIPHAIT-MApPKETHIHTY CaHATOpHA-

KypOpTHBIX naciyr y Pacmy0Ominst benapycek.

BbiByyaHbl aCHOYHBIS BiJbl IHT3PHAT-MApPKETBIHTY 1 HampaMKi 1X
BBIKapBICTAHHS ¥ MapKeThIHIraBail J13eiHacIli CaHAaTOPHA-KYPOPTHBIX apraHizailblid.
Pasrnemkanbl MeTajbl BBIBYUSHHS I1HTIPHAT-AaKTHIYHACI CaHATOPHA-KYPOPTHBIX
apraHizanplii y ceTki. BolByyaHa JplHaMmiKa 1 CTPyKTypa CaHaTOpHa-KypopTHara
aOCllyroyBaHHsA 1 TMpaBen3€Hbl aHali3 CTPYKTypbl MPANaHOBbl CaHATOpPHA-
KYpPOPTHBIX TAaciyr Yy pa3p33€ acoOHBIX 31payHill. BbiBydaHa wmarysimMacib
BBIKAPBICTAaHHS [HTIpHATY ¥ aTpbIMaHHI MapKeTblHraBai 1H(apmanbil ab
CHaXbIyIlaX CaHaTOpPHA-KypOpTHBIX maciayr. IlpaBea3eHnl aHami3z 3MecTy 1
(yHKUBISHATIBHBIX MardbIMaclsay cailtay Oenapyckix caHatopbisy. PacnpanaBanbl
pAKaMeH Al T1a TpacoyBaHHI Maciyr 3apayHil benapyci ¥ ceTipl IHTIpHAT.

[IpakThiuHasi 3HAYHACIL JBIIJIOMHAN TMpalbl CKIajaelia ¥ MardbiMacil
NPBIMSIHEHHS MpanaHaBaHbIX pAKAMEHJAlbIi MMa MpacoyBaHHI CaHATOpHA-
KYPOPTHBIX MACIYT Y CETLbI [HTIpHAT.



Abstract

Thesis: 66 pages, 10 figures, 12 tables, 88 sources, 1 application.

INTERNET MARKETING, INTERNET ADVERTISING, WEB SITE, E-
MAIL MARKETING, SMM, SEO, PROMOTION, EFFICIENCY, MARKETING
COMMUNICATION CHANNELS, MARKETING ACTIVITY, HEALTH-
RESORT PRODUCTS, HEALTH-RESORT ORGANIZATION, MARKETING
OF HEALTH-RESORT SERVICES.

The object of the study is the Internet marketing of health-resort services.

The aim of the thesis isto analyze the development of Internet marketing of
health-resort services in the Republic of Belarus.

The main types of Internet marketing and directions of their use in
marketing activities of health-resort organizations are studied. The methods of
studying the Internet activity of health-resort organizations in the network are
considered. The dynamics and structure of health-resort studied and the structure
of the offer of health-resort services in the context of individual health resorts
analyzed. The possibility of using the Internet in obtaining marketing information
about consumers of health-resort services studied. The analysis of the contents and
functional capabilities of the sites of the Belarusian health-resortsr carried out.
Recommendations about promotionof health resorts services in Belarus on the
Internetare developed.

The practical significance of the thesis is that it is possible to apply the
proposed recommendations for promoting of health resort services on the Internet.



