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JlummomHast ~ paboTa  MOCBAIEHAa  OMNpENeNeHHI0  O0COOEHHOCTE!
ucnonp30BaHusi PR-TexHomoruif B AESTENTbHOCTH COBPEMEHHOTO MPEANPHUSATHS.
OOBEKTOM HCCIICIOBaHMS B paMKax JUIUIOMHOW paboThl sBisieTcss — PR (cBs3m ¢
OOIIIECTBEHHOCTBIO), a €ro ImpeaMeroM — PR-TEXHOJOTMM B JEATEIHLHOCTH
COBPEMEHHOTO MPEANPHUATHS B COIUOIOTUIECKOM aCIEeKTe.

Ha cerogusiminuii nens PR-TexHOnmormm — Kiro4eBOMl (akTtop pa3BUTHS
TF000TO TPEeNnpUATHS: KaK BO BHEIIHEH cpene (nedcTBHsS HamnpaBiCHHBIC Ha
pa3BuUTHE JOOPOCOBECTHOM KOHKYpEHUMH H 3(P()EKTUBHOE (PYHKIMOHUPOBAHHE
TOBapHBIX PHIHKOB, HA KOTOPBIX CBOIO JESITEIHLHOCTh OCYIIECTBISET MPEANPUSITHE;
(dbopMHUpOBaHHE OTHOMIEHHH ¢ CYyOBEKTaAMU BHEIIHETO MHpPA), TaK U BO BHYTPEHHEH
(oOecrieueHre BHYTPEHHETO YIPABJICHUS Ha Pa3HBIX dTarax pPa3BUTHS).
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Thesis is devoted to determination of features of using of PR-technologies in
activity of modern enterprises. The object of study in the framework of the thesis is
— PR (public relations), and its subject — PR-technologies in the activities of
modern enterprises in the sociological aspect.

To date, PR-technologies — is a key factor in the development of any
business: as in the external environment (actions aimed at development of fair
competition and effective functioning of commodity markets in which it operates
the company; formation of relationship with the outside world) and internal
(security of internal management at different stages of development).



