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PE®EPAT I[HHJIOMHOFI PABOTbDI

[Tonueiii  o0bemM  aumiaoMHOM  paboTBl  cocTaBisger 69  cTpaHum.
bubnmuorpaduuecknii crimcok BratodaeT 40 HaMMEeHOBaHUH.

KUHOUHAYCTPUA, PR- U PEKJIAMHBIE TEXHOJIOTMX B
KMHOUHAYCTPUN, I'EOBPEH/IUHT, TEPPUTOPUAJILHBII
MAPKETHHI', PECYPCBI 'EOBPEHIMHT' A, TYPU3M, DODPEKTUBHOCTD
[MPOABWXEHNW A 'EOBPEH/IOB HA PBIHKE

OOBEKTOM  HMCCJIENOBAHMS  SIBIIETCA TE€OOPEHIMHI KaK HMHCTPYMEHT
IIPOJIBUKEHUS TEPPUTOPHH.

[TpenMeTom BBICTyIIaeT KHHEMATOrpad Kak pecypc reoOpeHIuHTa.

Heab padoTsl — H3yueHHE BO3MOXKHOCTEH KHHeMaTorpada B MOCTPOCHHU
TEPPUTOPUANBHOTO OpeH/a, aHalN3 HMEIOLUXCS MPUMEPOB TEPPUTOPUATHLHOTO
OpeHINPOBaHUS.

MeTonamMu BBICTYNHIM OCHOBHBIE TOJIOKEHUS W TMPUHLMIBI  METOJOB
HAay4YHOro O00OOUIEHUS W aHalu3a HAYYHBIX JaHHBIX, CIEUHUAIBHBIE METOJbI
(ananorus, knaccuukanus, WHIYKUMS, ACAYKIHUS, CpPaBHEHHE), a TaKxke
CHEeUalbHbIE COLUOJIOTHYECKUE METOIbI (SWOt-aHaIN3 U KOHTEHT-aHaJIu3).

[lomydyeHHble pe3yabTaTbl MU WX HOBU3HA: PACKPBIT MOTEHIHAI TaKOIo
HaIlpaBJeHUs] MPOJBUKEHUS TOCYJIapCTBA HA MHUPOBOM apeHe Kak IreOOpEHIUHT;
U3Y4YEeHbl UMEIOIINECS B TOCYIAapCTBE PECYpChl sl MPOABUKEHUS TEPPUTOPUN B
KHHeMaTorpage; MPOBENICH CpPaBHUTEJIbHBIN aHanu3 IPUMEHSAEMBIX
MapKETUHIOBBIX M PEKJIAMHBIX TEXHOJOTUU MPOABMKEHHUS KHHONPOAYKLIHH B
Halleil cTpaHe W 3a pyOexoM; MPOM3BEICHA ONTHUMHU3ALMS BO3MOXHOCTEU
Oenopycckoro kuHemaTorpada Kak pecypca reooOpeHIuHra.

HoBu3Ha paboThl 3akio4eHa B PACKPBHITUM BO3MOXHOCTEH TEeppUTOpPUI
PecniyOnuku benapych u nmocieayromneM ux reooOpeHIupOBaHUM JIsSI IPOIBHXKCHUS
Ha PbIHKE ITyTE€M MHTErpaluu B KuHemaTtorpad.

Pe3ynbpTaThl JUIIIOMHOIO UCCIEI0BAHUS UMEIOT MPAKTUYECKYI0 3HAYUMOCTb.
OHu MoOryT OBITH HCNOJB30BaHbl B pabore PR M peknaMHBIX cCrenuaaucToB B
0o0JaCTH KHUHO, CO3JaTeNIIMM KHHONPOIAYKIMH, MAapKETOJIOraMu, a Takke
NpPEenoIaBaTeNsiMyi, ACIMPAHTAMU, MATUCTPaHTAMU U CTYACHTaMH, U3y4arOolU[UMU
CBA3M C OOUIECTBEHHOCTBHIO, PpEKJIAMHbIE KOMMYHHUKAllUM, CBSI3aHHBIE C
KUHOUHAYCTPUEH.

ABTOp paboTbl MOATBEPKIAET JIOCTOBEPHOCTH MATEPUAIIOB U PE3YyJbTATOB
JTUTIIIOMHOM paboThI, 8 TAK)KE CAMOCTOSITENIbHOCTD €€ BBITIOJIHEHHUSI.

Ky3pmuncknii A. T.




PE®EPAT JABIIIJIOMHAW NPALBI

[Toyuer a0'ém aplTuIOMHAN Tpalbl ckiagae 69 ctaponak. bidmisirpagiunsl cric
yiiarouae 40 HaltMeHHSTY .

KIHAIHAYCTPBIS, PR- I PBKJIAMHBIE TOXHAJIOIT ¥
KIHAIHAYCTPbII, 'EABPOH/IBIHI, TOPBITAPLIAJIBHBI MAPKETBIHI,
POCYPCBI I'EABPOH/IBIHI'A, TYPBI3M, DOEKTBIYHACIb
[TIPACOYBAHHS TEABPEHJIAY HA PBIHKY

Ab'exktaM jgacnemaBaHHS — 3'Aynsenia TE€aOpIHIBIHT  SIK  1HCTPYMEHT
IIPAaCcOyBaHHs T3PBITOPBIN.

[TpanMeram BeicTymae kiHemaTorpad sk pacypc readpIHAbIHTA.

MbdTa paboThl — BBIBYYIHHE MardbIMacisly KiHemaTtorpada ¥ madymoBe
TApBITapblsUIbHAara OpoHIa, aHami3 HasgyHBIX TMPBIKIAAAy TIPBITApbIsJIbHATA
OpaH/1aBaHHS.

MeTtagami  BBICTYNUII AaCHOYHBISI MaJlaXXdHHI 1 TMPBIHLBIIE  MeTaaay
HaBYKOBara a0aryJabHEHHS 1 aHaJ13y HaBYKOBBIX JaJA3€HBIX, CIIEUbISUIbHBIA METAIbI
(anasoris, kiacipikaupls, IHIYKUbISA, JPAYKIBIA, [apayHaHHE), a Takcama
CIICHBISUIBLHBIS CallbIsIaridHbII METa bl (SWot-aHalli3 1 KaHTIHT-aHali3).

ATpbpIMaHbld BBIHIKI 1 1X HaBI3HA: PACKPBITHI MATAIHUBLUI TAKOra HaNpaMKy
IpacoyBaHHs [3p’KaBbl HA CYCBETHAMl apaHE SK TIeaOpIHIBIHT; BbIBYYaHbI
ICHYIOUBIS ¥ J3SIp’KaBe PACYPChI A MPACOyBaHHS TAPBITOPBIN y KiHEMarorpade;
IpaBeA3€Hbl MapayHalIbHbl aHAJI3 YKBIBAOUBIXCS MApPKETBIHIABBIX 1 PIKIAMHBIX
TIXHAJIOT1H pacoyBaHHA KiHAMIPaaAyKIbll ¥ HAllail KpaiHe 1 32 MSDKOM; ITpaBe3eHa
anThIMI3allblsl  MaryeIMacusy Oemapyckara KiHematorpada sk  pacypcy
reaOpIH/IbIHTA.

HagizHa mpanbsl ckiaag3eHa ¥  packKphllill  MardybIMacusy TIPBITOPHIN
PacnyOmiki benapych 1 HacTymHBIM 1X reaOpsHAaBaHHI JJIs TPAacOyBaHHS Ha
PBIHKY LIUISIXaM 1HTArpanpeli ¥ KinemaTtorpad.

BbIHIKI JbITUIOMHAra JaciefaBaHHs Marollb MPAKTHIYHYIO 3HA4HACLb. SHbBI
MOTYLb OBbILlb BBIKapbICTaHbl ¥ mpaibl PR 1 pakinaMHBIX crieuplsutictay y rajiiHe
KIHO, CTBapajibHiKaMi KiHampaayKIibll, MapKeToaraMi, a TakcaMa BBIKJIaUbIKami,
acmipaHTami, MaricTpaHTami 1 CTyJISHTaMl, SIKid BbIBy4YalOlb CyBS3l1 3
rpaMaJiCKacIlto, p3KJIaMHbI KaMyHIKallbli, 3BSI3aHbIs 3 KIHAIHAYCTPBISIA.

A¥Tap mpaupl manBspAKae IMAYHACHh MaTIpbIsiay 1 BbIHIKAY JbITUIOMHAN
npaiibl, a TaKCamMa CaMacTOMHACHD i€ BbIKAHAHHS.

Kysbmincki A. T.




SUMMARY OF THE DIPLOMA THESIS

The total volume of the thesis is 69 pages. Bibliographic list includes 40
names.

FILM INDUSTRY, PR- AND ADVERTISING TECHNOLOGIES IN THE
FILM INDUSTRY, GEOBRENDING, TERRITORIAL MARKETING,
GEOBRENDING RESOURCES, TOURISM, EFFECTIVE GEOBREND
MARKET PROMOTION

The object of the research is as a tool to promote territories.

The subject of the research is film industry as a geobranding resource.

The purpose of work is to study opportunities in the cinema building
territorial brand and the analysis of existing examples of territorial branding.

The methods were the main provisions and principles of the methods of
scientific generalization and analysis of scientific data, special methods (analogy,
classification, induction, deduction, comparison), as well as special sociological
methods (swot-analysis and content analysis).

The results and their novelty: the potential of geobranding advancement
direction of the state on the international arena was revealed; resources that was
available in the state to promote the territories in the film were studied; a
comparative analysis of applied marketing and advertising technologies to promote
film production in our country and abroad was made; a special optimization of
capacity of the Belarusian cinema as a resource of geobranding has been made.

The novelty of the work lies in discovering the possibilities of the Republic of
Belarus and their subsequent geobranding to promote on the market through the
integration into the film industry.

The results of the diploma studies have practical significance. They can be
used in the work of PR and advertising professionals in the field of cinema, the
creators of the film production, marketing, and also by graduate students,
undergraduates and students of public relations, advertising communication related
to the film industry.

Author confirms the authenticity of the materials and the results of the thesis,
as well as the independence of its implementation.

Kuzminsky A. T.




