MHUHUCTEPCTBO OBPA30BAHUA PECITYBJIMKU BEJIAPYCb
BEJIOPYCCKUHN I'OCYJAPCTBEHHbLIA YHUBEPCUTET
®AKYJBTET COUOKYJbTYPHBIX KOMMYHUKALIUA

Kadenpa MeHezKMEHTA M IKOHOMHMKH COLMAJIBHOM cepbl

CEPI'EEBA
Kpucrtuna AnekcannpoBHa

OPI'AHU3ALIMA U YIIPABJJEHUE MAPKETUHIOBOM
AEATEJABHOCTBIO B CUCTEME MEHE/KMEHTA
OPI'AHU3AIIUU ( HA HIPUMEPE OOO «MACTEP MAPKET»)

AHHOTaIMs K TUIVIOMHOU K paboTe

HayuHb1i1 pyKOBOAUTEND:
KaHAUIaT CEIbCKOXO03SMCTBEHHBIX
HayK,
noueHt P.P. baiitacos

Jlomyiena k 3amure

« » 2016 .

3aB. kadeapoit MeHeHKMEHTa U SKOHOMHUKHU COLUATIBHOU cepbl,
KaHAUJIaT S3KoHOMU4YecKkuX Hayk, qoueHt M.C. TTononuk

Mumnck, 2016



AHHOTALIMSA

HunnomHuas padora: 82 ctp., 14 puc., 23 Tadi., 38 HICTOYHUKOB, 4 TpHUJL.

MAPKETHHI, YITIPABJIEHUE OPT AHM3AILUEN, OYHKIMA
MEHE/DKMEHTA, TIIOJIMTUKA TIIPOABMXEHUA, MAPKETHUHI OBASA
JNEATEJIBHOCTD, CRM, COBEPIIEHCTBOBAHUE, DOOEKTUBHOCTD

O0bexTom uccaenoBanus sisisiercss OO0 «Mapker Macrtep».

IIpenmer wucciaenoBaHusi — MapkeTuHronasi aesiteabHOCTh OOO «Mapker
Macrep».

Henr aumiioMHoOi padoThl — aHAIM3 MAPKETHHIOBOM JEATEIbHOCTH U
pa3paboTka MeporpusaTuii o ee coBepiieracToBanuio B OO0 «Mapketr Mactepy.
Metoabl  uccjel0BaHMA:  OOIICHAYYHBIE  METOJABl  HCCIEAOBAHMI:

JMAJEKTUYECKUE, CUCTEMHBIE, AaHATMTUYECKUE, CTATUCTUYECKUE, MAPKETUHTOBBIE.

B paboTe ncnonp30BaHbl yueOHbIE MATEPHAIIBI IO MAPKETUHTY, KOMMEPUYECKON
NEeSATEIbHOCTH, MApPKETHHTOBBIM HCCJIEIOBAHMIM, a TaKXe MaTepualbl CPEICTB
MaccoBOil MH(pOpMAIMK, CTAaTUCTUYECKUE JaHHblE OOBEKTAa HCCIECIOBAaHUS U
cOOCTBEHHBIE pa3pabOTKU aBTOPA.

HccaenoBanuss u pa3padOTKH: pPACCMOTpPEHA CYyIIHOCTb, 3HA4YCHUE U
OpraHU3allil0 MApPKETHUHTOBOM JI€ATEIbHOCTH OpTraHHM3alyd; NPOBEJICH aHaIHU3
MapkeTuHroBo nearenbHocTh OOO «Mapker Macrtep»; onucaHbl HaIllpaBIICHUS
COBEPULICHCTBOBAHUSI MapKeTHHroBou nesrenbHocTH OOO «Mapker Mactep» wu
paccurTana 3pPEKTUBHOCTb 3TUX MEPONPHUSIITHIA.

TexHNKO-IKOHOMHUYECKAS. W COUMAJIbHAA 3HAYUMOCTH IPOBEJIEHHOIO
HCCJIeIOBAHMS 3aKIIIOYAETCA B TOM, YTO MPUMEHEHHUE €r0 Pe3yabTaTOB Ha MPAKTHKE
MOKET MOBBICHUTh IKOHOMHYECKYIO 3(ppexTuBHOCTh AesTenbHocTh OO0 «Mapker
Mactep».

ABTOp paboOThl TOATBEPKIAET, YTO MPUBEICHHBIH B HEH pacyeTHO-
aHAIMTUYECKUI MaTepual MpPaBWIBbHO M OOBEKTHUBHO OTPAXaeT COCTOSHUE
UCCJIENyEMOT0 MpOLECcca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYpPHBIX M JPYrUX
VMCTOYHUKOB TEOPETHUECKHME W METOJOJOTMYECKUE TOJOXKEHUSI W KOHUEMUUH
CONPOBOKJIAFOTCS CCBUIIKAMM Ha UX aBTOPOB.
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MARKETING, ORGANIZATION MANAGEMENT, FUNCTION OF
MANAGEMENT, POLICY PROMOTION, MARKETING ACTIVITIES, CRM,
IMPROVING EFFICIENCY

The object of the research is of the LLC «Market Master».

Subject of research — the marketing activity of the LLC «Market Master».

The aim of the thesis — the analysis of marketing activity and development of
actions for its improvement in the LLC «Market Master».

Research methods: general scientific methods of research: dialectical,
systematic, analytical, statistical, marketing.

The study used educational materials in marketing, commercial activities,
marketing research, and media, the statistics of the object of research and own
development of the author.

Research and development: the nature, importance and organization of
marketing activities of the organization; analyze the marketing activities of the LLC
«Market Master»; describes the directions of improvement of marketing activities of
the LLC «Market Master» and is designed the effectiveness of these measures.

Technical, economic and social importance of this study is that the use of its
results in practice can increase the economic efficiency of activities of the LLC
«Market Master».

The author confirms that there are settlement the analytical material correctly
and objectively reflects a condition of researched process, and all borrowed from
literary and other sources of theoretical and methodological principles and concepts
are accompanied by references to their authors.



