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KYJIbTYPHASI TPAMOTHOCTD WJIN YTO JOJI)KEH 3HATH KAXKJIBIN CTYJIEHT

Kocméposa H. A., cmapwuii npenooasamern,
Yepneukan H. H., cmapwuii npenooasameis

Bce mpenonaBateny HHOCTPaHHBIX S3BIKOB YK€ TABHO yOSIUITUCH, UTO MPETOAaBaHUE U U3y4e-
HUE JTI000T0 SI3bIKa HEBO3MOXKHO 0€3 COIMOKYJIBTYPHON KOMIETEHTHOCTH. 110 MHEHUIO aHTIIOS3bIY-
HBIX CIICUAIIMCTOB, TaHHAS KOMIIETEHTHOCTh BKJIIOUAET B ce0st «cultural literacy, shared knowledge,
sackground information» (KynasTypHasi TpaMOTHOCTb, oOmIue 3HaHUs, poHoBas mHbopmanws). 1o
MHEHHIO TIpodeccopa Ipuka XupIia, o1 3TUM MOpa3yMeBaeTCs IIacT HH(YOPMAIIMU, KOTOPBIM 00-
JaJIal0T BCE KOMIICTCHTHBIC YNTATEIIH.

B cBoem Gectcemnepe «KynbTypHas rpaMOTHOCTh WJIM YTO JOJDKEH 3HATh KaXKIBIA aMepuKa-
HeI OH OOBSICHSET 4TO 3TO (POHOBAsE MHPOPMAIIHSI, XPAHSIIASICSI y HUX B TAMSTH U ITO3BOJISIFOIIIAS
aJICKBaTHO IIOHUMATh TEKCTHI B KHATaX M CPEJICTBAX MAaCCOBOM MH(OPMAIINH, YSICHITH CYyTh HAITMCAH-
HOTO, YJIaBIMBATh TO, YTO HE HAIMCAHO, HO MOPa3yMEBAETCsI, COOTHOCS TEKCT, KOTOPBIH OHH YUTAIOT,
C IUCKYPCOM, T. €. COIIMOKYJIETYPHBIM U COIIMOTICUXOJIOTUIECKHM KOHTEKCTOM, — U3 Yero COOCTBEH-
HO W CKJIJIbIBACTCS MTPABUIBLHOE TIOHMMAHUE JII00O0TO TEKCTA.

K coxxanenuto, B HaIMX MporpaMMax mpenojaBaHusl HHOCTPAHHOTO sI3bIKa B HESI3BIKOBBIX BY-
3aX Pa3BUTHUIO U BOCIUTAHUIO KYIBTYPHOU TPAMOTHOCTH HE YACNSIETCS JODKHOTO BHUMaHUS. [Ipu-
YMHA U3BECTHA: HE XBaTaeT 4acoB. K ToMy e miid npernonasaress aclekra «/[enoBoi aHNIMACKUN»
(B nanpHeitmem J{A) «oOuue 3Hanus 1 GoHOBAsI HHGOPMAIIHS — 3TO B OCHOBHOM JIaHHBIE O 3apy-
OeXHBIX KOMIaHUAX U OpeHnax. Ho nake rpaMMaTHYeCcK M JIGKCHYECKH HECIIOKHBIC CTaThH U3 Pa3-
nena «Business» B aHTIOS3BIYHBIX M3MAHHUSX MPEICTABISCT U3BECTHYIO TPYIHOCTD JUIsl TOHUMAHUS
cTyneHToB. CpeiHeCTaTUCTHUECKOMY CTYACHTY HEe NU3BECTHBI HE TOJIBKO COITMOKYIIBTYPHBIE peanu U
MEPCOHAXH COBpeMEeHHON BennkoOpuTanuu, HO ¥ 3HAKOMbIE OOJILITMHCTBY OOPAa30BAHHBIX AHTJIHIA-
CKHX YHTaTele Kpblaarbie ()pa3bl, TOTOBOPKH, KIIHIIE, UCIOIB3yEMbIE B BBIMICYIIOMSIHYTHIX CTa-
TBSIX. A 3TO YK€ BOIPOC IEMEHTAPHOW «KYJIBTYpHOU TPAMOTHOCTH». Tak, Hampumep, adCOIOTHO
HEBO3MOXKHO «paciin(poBaTh» U OLIEHUTh YyBCTBO IOMOpA aHIIMYaH, IPOYUTAB CIEAyIomee 00bsIB-
JICHHE aJIMUHUCTPALIUY OJTHOUM U3 KoMMaHuit: « Where there s smoke, there's firedy», ecnu vl He 3Hae-
me u38ecmuoll anenutickol no2ogopku « Where there'’s smoke, there's firey.

Jns mpenonaBarens [lA npeacraBisieTcss MHTEPECHBIM BMECTE CO CTYJICHTaMU COCTAaBUTH CITH-
COK TIOCJIOBHI] X MJIIOM, CEMAaHTUYECKH CBSI3aHHBIX C pasesioM «Business» M, IO Mepe BO3MOXKHO-
CTH, aKTHBHO UCITOJIb30BATh Ha 3aHATHUAX. DTO MOXKHO JIeJIaTh B KAYECTBE «warming up activity» B Ha-
yasie 3aHATUiH. Kakaplii CTyIeHT BBIOMpAET OIHY TIOCTIOBHILY HIIM UAHOMY, UCKIIFOYast BCEM M3BECT-
HBIC HJTH UMEIOIINE OJTM3KHE SKBUBAJICHTHI B PyCCKOM SI3BIKE, U 00yMBIBACT JJ0Ma, KaK OOBSICHUTH €€
3HAYeHHE Ha aHTTIUICKOM, KaKUe Mo100paTh MPUMEPHI €€ UCTIONH30BAHMS, YTOOBI OHA ObLIAa TOHSTHA
oCTaJIbHBIM. Eclii 3HaUueHUE OCTANIO0Ch HETOHSATHBIM, 3TO OIICHHBACTCS MUHYCOM IS OOBSICHSIBIIIC-
ro. A Bce, KTO B CBOMX OTBETaX B T€UCHHE ONMHKAUIINX HEIENb MPABUIIBHO €€ UCTIONB3YIOT, IoyJa-
10T JIOTIOJTHUTEIbHBIC IUTIOCHI. HYbke MPUBOIUTCS TIPUMEpP MOTOOHOTO CIUCKA UIAMOM C KITFOUYEBBIMH
cloBaMHM «business, money, cashy.

1. Get down to business — get serious about something, especially after a time of social talk.
Let’s get down to business and decide what alternative is the best for us to choose.

2. The business end of sth — the part of tool or weapon that performs its particular function.
Never pick up the knife by the business end.

3. It’s business as usual — things continue normally, despite difficulties or disturbances. It was
business as usual at the office yesterday, in spite of all business work going on.

4. Drum up business — to influence others to buy one’s product or service. If the furniture
shop want to survive this recession, it will have to drum up a lot more business.

5. Do a land-office business — to be highly successful; do a large amount of business in a short
time. Since hiring a new manager, the restaurant is doing a land-office business.

6. Hard cash — real money, not shares, cheques, etc. How much is it worth in hard cash?

7. In cold cash — direct payment in currency. I paid for the car in cold cash

8. Get or have your money s- worth — get good value for the money you have spent. I don’t feel
I have had my money’s-worth. The match was awful.

9. Money down the drain — a waste of money. My further spending on the project would be just
pouring money down the drain.

IIpakTHKa HIpenojaBaHNA HHOCTPAHHBIX A3BIKOB Ha ¢aky/ibTeTe MeKIyHAPOXHBIX OTHOIIeHui BI'Y:
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10. A good run for the money — a) more than enough, but not total satisfaction or pleasure
from sth; good value for sth. I’ve had a good run for my money as director of this company, but now
it’s time someone younger took my job. ) strong and satisfying competition, opposition. They may
not beat your team but they will certainly give you a good run for your money.

11 Money talks — if you have a lot of money you can persuade people to do things, get special
treatment, have more power, etc. Of course he’ll get what he wants. Money talks, doesn’t it?

K cocraBienno mogoOHBIX CIIMCKOB MOXHO MOIXOIUTH TBOpUeck. Hampumep, ncmonbp30BaTh
JUIs To00pa UAMOM HE CJI0BA, a KIIIOYEBBIE TIOHATHS, YTO AejaeT paboTy CloXKHEe, HO HHTepecHee.
HyxHO 0TMETHTB, YTO JIF000M BUI IOJOOHOM pabOThI BCET/Ia BEI3BIBACT )KUBOK HHTEPEC y CTYICHTOB.
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