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OBILIAA XAPAKTEPUCTHUKA PABOTHBI

Marwucrepckas auccepramnus: 54 c., 5 puc., 2 Tab:1., 63 6uo. Ha3B. 48, 0 TpwHIL.
Knouesbie ciaoa: MHJYCTPUSA TYPU3MA, TYPUCTUUYECKUI
PBIHOK, JIEJIOBOM TYPU3M, KOPIIOPATUBHEBIE MEPOITPUATHS, MICE,
SWOT-AHAJIN3, MAPKETUHI, [TIPOJABXEHUE JEJIOBOI'O TYPU3MA.

Obvexkm uccnedo6anus — MapKETUHIOBAs JEATEIBHOCTh B cepe JeI0BOro

Typu3Ma.

IIpeomem uccnedosanus — VHHOBaLIMOHHBIE pa3paboTku «Cannu Tpasen» B
cdepe MpoABMKEHHUS ASIOBOTO TypH3Ma.

Llenv  pabomwi: mOKazaTh mnoreHnwan Pecnybnukm  bemapych, ee
COBPEMEHHOE COCTOSIHHE, MEPCIEKTUBbI Pa3BUTUSA JJI1 OOCIIY)KMBAHUS JEIOBBIX
TYpUCTOB Ha IpUMeEpE JIeATeNbHOCTH KoMnaHun«CanHu TpaBem».

Memoowr UCC1e006aHUs: MECTOA CHUCTCMHOIO, JJOT'H4YCCKOI'o u
CPAaBHHUTCIIbHOT'O aHallu3a, MCTOJ BKCHepTHOﬁ OLOCHKH, MCTOAbI CTPATCTUYICCKOIO
MCHCIIPKMCHTA 1 MAPKCTHUHI'OBBIX I/ICCJIGI[OBaHI/Iﬁ.

HOJZyLleHHble pesyiomanmosl U UX HOBU3HA: PACCMOTPCHBI TCOPCTHUYCCKUC U
MCTOAOJOINYCCKHC ITOJIOKCHU L I10 TEMC, OLICHCHA ICPCIICKTUBHOCTD
MNPOABMIKCHUA ACJIOBOIO TYpHU3MaA, ITPOAHAIIM3UPOBAHBI IICPCIICKTUBLI 1 TCHACHIIUA

pa3BUTHS AEIOBOTO TypHU3Ma.
Pezynomamer mazucmepckoii ouccepmayuuMoryT OBITh HCIIOJIB30BaHbl B
y4eOHOM Mpolecce.

ABTOp paboThl MOATBEPXKAAET, YTO NPHUBEACHHBIA B HEH AHAIUTUYECKHUM
MaTepuasg IMPaBWIBHO M OOBEKTUBHO OTPAXKAET COCTOSHUE HCCIEAYEMOTO
IIPOIIECCA, 4 BCE 3aUMCTBOBAHHBIE W3 JIMTEPATYPHBIX M JPYTHUX HCTOYHUKOB
TEOPETUYECKUE U AHATMTUYECKUE MATEPHAIIBI COITPOBOKAAKOTCA CChUIKAMU HA MX
aBTOpoB. Pa0oTa BBINOJHEHA CaMOCTOSITENIBHO M ObUIa NMPOBEPEHA Ha CalTe
antiplagiat.ru.



AT'YJIBbHASA XAPAKTAPBICTBIKA PABOTHBI

Maricrapckas asicepTansisi:S4 c., 5 mai., 2 Tabmn., 63 6i671. Ha3B.48, 0 nagaTkay

KmwuaBbis  caoBpl:IHIYCTPBISA  TYPBISMA, TYPBICTBIYHBI
PbIHAK, A3EJIABBI TYPHI3M, KAPITAPATBIYHbBIA MEPAIIPBIEMCTBBI,
MICE, SWOT-AHAJII3, MAPKETHIHI, ITPAIABDKOHHE JI3EJIABOT'A
TYPBI3MY.

Ab'ekm oOacnedasanns — MapKeTBhIHTaBas J3eMHaAcb y cdephl a3eiaBora
TypbI3Ma.

IIpaomem oOacnedaséannsa — 1HaBalbIiHBIA pa3paboTki«CanHi Tpasem» y
cepsl MPaABIKIHHS A3€TaBOTA TyPhI3MY.

Mbsma npaywr: nakazanb naT3HIBEUT PacyOumiki benapyce, siecydacHsl cTaH,

MIEPCTIICKTHIBBIPA3BIIIIIS TUTSE a0CITyroyBaHHSAI3€JIaBBIXTYPBICTAY Ha
npbikiaa3en3eitnacikammnanii «Canni Tpasem».
Memaowi 0ac1e0a8ants: MeTan ciCTAMHara, JariyHara 1

napayHajibHara asaji3dy, MeTaJl SKCIEpTHal alPHKi, METajbl CTpaTiTiyHara
MEHE[PKMEHTY 1 MAPKETHIHT'aBbIX JJaciieIaBaHHsY .

Ampvivansiss  6blHIKI [ IX HAGI3HA: PA3TJEIKaHbl TIAPITHIYHBIA 1
MeTaJalariyHblsl MajaXd HHI Ma TOMe, alPHEHas MEPCIEeKThIYHACIb MPaJABIKIHHS
J3e7laBora TYyphI3My, I[IpaaHadi3aBaHbl TIEPCIEKTHIBBI W TOHIIHIIBIIPA3BILIIIS
JI3€J1aBOTa TYPBI3MY.

Buinixi  macicmapckati  Ovicepmaysii  MOTYIb  OBIIIb  BBIKAPBICTAHBI ¥
HABYYaJIbHBIM TTpardce.

A¥Tap mpalibl mansspjpKae, mTo NpbIBEI3eHBI ¥ €l aHATITBIYHBI MaTIPhIST
nmpaBibHA 1 a0'eKThIYHA aIIOCTPOYBae CTaH JocleaHara mparpcy, a yce
3ama3pluaHblsl 3 JITApaTypHBIX 1 1HIIBIX KPBIHII] TIAPITHIYHBIA 1 aHATITHIYHBISA
MaTIPBIIIBI  CyIpaBapKaroIIa crhachlikami Ha 1x ayrtapay.llpama BbikaHaHa
camacToiHa 1 OblIa IpaBepaHa Ha caifiie antiplagiat.ru.



GENERAL DESCRIPTION OF WORK

Master's thesis: 83 p., 53fig., 10tables,48 references, 0 appendices

Keywords:TOURISM INDUSTRY, TOURISM MARKET, BUSINESS
TOURISM, CORPORATE EVENTS, MICE, SWOT-ANALY SIS, MARKETING,
BUSINESS TRAVEL PROMOTION.

Object of research—marketing research in the area of business travel.

Subject of research—innovations of the company “Sunny Travel” in the area
of promotion of business travel.

Purpose:is to show the potential of Belarus, it’s current status and prospects
of development the business travel on the example of “Sunny Travel”.

Methods of research: a systematic, logical and comparative analysis, expert
evaluation method , methods of strategic management and marketing research.

The results obtained and their novelty: the comparative analysis of current
state of market of hotel services of the Republic of Belarus and the Republic of
Poland; developed proposals for the development of hotel market of the Republic
of Belarus with the positive experience of the Republic of Poland.

The results of the diploma thesis can be used in the educational process.

The author confirms that analytical material is correct and objectively
reflects the state of the process under investigation, all theoretical and analytical
materials taken from the literature and other sources are accompanied by the
references to their real authors.The work was written independently and was
checked on web-site antiplagiat.ru



