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PE®EPAT I[I/IHJIOMHOfl PABOTDI

O0bem nuIIOMHOW paboThl coctaBisier 61 crpaHun W BKIO4Yaer 2
WUTIOCTpanu, 2 TabauIel, 2 mpuiiokeHus 1 30 HCTIOIb30BaHHBIX HCTOYHHUKA.

KJIIOUEBBIE CJIOBA: TIIPOEKTHMBHBIMI METOJ], TIIPOEKIM,
ACCOLMATHUBHBIE METOAWMKHM, METOAMKM HA 3ABEPIHIEHUE
3AJAHUN, KOHCTPYUPYIOIIME METOJUKHU, DKCIIPECCUBHLIE
METOAMKH, PAHXMPOBAHUE, METOIMKA IIEPCOHU®UKALIUN U
AHTPOIIOMOP®U3MA, METOJUKA HA 3ABEPILIEHUE TTPEJIOXXEHUN,
CEMAHTUYECKUU JUODEPPEHITUAIL

OOBEKT uccaea0BaHus AUTUIOMHOM paboThl — pekiiama. [Ipeamer uccienoBanus
JAHHOW TUIUIOMHOW pabOThl — MPOECKTHUBHBIA METOJ HMCCIeI0BaHus pekiambl. Llennb
JUIUIOMHOM  pabOThl — U3YYEHHE CYIIECTBYIOIIMUX MPOEKTUBHBIX METOJUK
UCCJIEIOBAHMS PEKJIaMbl M OIpEAENICHNE BO3MOKHOCTEH (OrpaHUYEHUM) JTaHHBIX
IpyNIl METOAMK. METON0IOrMYecKyl0 OCHOBY JAMIUIOMHOM paboThl COCTaBUIH
oOLIEHAayYHbIE METOJIbI: METOJ] aHAJIW3a U CUHTE3a, METOA MHIYKUHUU U JEIYyKLIHH, a
TaK)k€ YaCTHOHAy4YHbIE METOJIbI — METOJ ceMaHTHu4yeckoro auddepeHnuana,
METO/JMKA NEPCOHU(PHUKALIUU U aHTPOIOMOPPHU3MA, METOAMKAa Ha 3aBEpILCHUE
MIPEIIOKEHHMN.

B mnponecce HanucaHusi AUIUIOMHOM paOOThl OBUIM MOJIYYEHBI CIEAYIOLINE
pe3ynbTaThl:  anpOOMpPOBAHBI ~ YACTHBIE  METOAMKM  MPOEKTUBHOTO  METOJA
(mepconndukany U aHTporoMopdus3M, METOJMKA Ha 3aBEPUICHUE MPEJIOKECHUM,
CEMAaHTUYECKUI nuddepennuan); BbIJICJICHBI OCOOCHHOCTH
(mpeumMyniecTBa/OrpaHuyEHus ) IIPUMEHEHUS MeToaa CEMAaHTUYECKOTO
mupdepeHnrana, METOAUKH MEepCOHU(PUKALMK M aHTponoMopdu3Ma, a TakKKe
METOJIMKH Ha 3aBepUICHUE MPEIIOKEHUN ISl UCCIIEOBAHUS BOCIIPUATHUS PEKIaMBbl.

HoBu3Ha moOJIydeHHBIX PE3YJIbTATOB OOYCIOBJIEHA OTCYTCTBHEM 3HAHHMM O
MPaKTUYECKOM MPUMEHEHUH MPOEKTUBHBIX METOAUK AJI UCCIETOBAHUS BOCIIPUSATHUS
peKIaMHbIX cooOmeHnid. [lomydyeHHble pe3ynbTaThl XapaKTePU3YIOTCS MIHUPOKUMHU
BO3MOYKHOCTSIMM TE€OPETHYECKOr0 M MPAKTUYECKOTO MpUMEHEHHUs. Marepuansl
JTUIUIOMHOM pabOThl MOTYT HPUMEHSATHCA B YYEOHOM IIpolLiecce, a Takke MpH
MPOBEICHUH MAPKETUHIOBBIX U PEKJIAMHBIX UCCIEAOBAHMIA.

Matepuaibl U pe3yJbTaThl TUIIJIOMHONW paOOThl OBLIM MOTYYEHbl HA OCHOBAaHUU
JIOCTOBEPHBIX HMCTOYHUKOB M CAMOCTOSITEIBHO MPOBEAEHHBIX TEOPETHUECKUX U
MPAKTUYECKUX UCCIICIOBAHUM.

PODEPAT I[I)IHJIOMHAFI PABOTbI
AG'éM pmplmioMHal paboThl ckiiagae 61 crapoHak 1 ykirouyae 2 UTHOCTpalbli, 2
Ta0Mibl, 2 npeikiagadHi 1 30 BEIKAPHICTAHBIX KPBIHILIBI.
KIIFOYABBISA  CJIOBBI:  TIPAEKTBIYHbBI METAJ, TIIPAEKIIbIA,
ACCATBIATBIYHBISA METOIBIKI, METOJABIKI HA 3ABSAPHIOHHE



SATAHHAY, KAHCTPYIOKOYbIA METO/BIKI, OKCITPOCCIYHBIA
METO/bIKI, PAHXBIPABAHHE, METO/bBIKA TIEPCAHI®IKALIBII I
AHTPAITAMAP®UIZMY, METOIbBIKA HA 3ABAPIIOHHE CKA3AY,
CEMAHTBIYHbBI IbI®EPOHIIBIAJL.

AG'ekT maciemaBaHHS ABIIIIOMHAN paboThl — pakiama. [Ipaamer maciemaBaHHS
JBITJIOMHAM TIpalbl - IPACKThIYHBI METAJT TACJIEAABAHHS p3KiIaMbl. M3Ta JbIIIIIOMHAN
paboTHl - BHIBYYIHHE ICHYIOUBIX MPACKTHIYHBIX METOJBIK JaciieaBaHHs PAIKIAMBI 1
BBI3HAYOHHE  MarysIMaclsty — (aOMexaBaHHAY)  AaA3€HBIX  IPyln  METOHBIK.
MeTtananariynyio acHOBY JBIINIOMHai pabOThI CKIIaji aryJbHAHABYKOBBIS METAaJIbl:
MEeTaJ] aHajmi3y 1 CIHTI3y, MeTaja IHAYKIBI 1 JPAYKIBI; a TakcamMa MeTaj
CeMaHThIYHAra IbleprHIBITY, METoJAbIKa mepcaHidikambll 1 aHTpanamapdizmy,
METO/IbIKa Ha 3aBApII’HHE CKa3ay, SKis BBIKAPBICTOYBAIOLA IpPbl IpaBsiI3€HHI
calblsUIariYHbIX 1 MAPKETHIHTaBbIX J1ACIICJaBaHHSIX.

VY mpatpce HamicaHHs ABIIUJIOMHAM Mpaibl ObUTl aTpbIMaHbl HACTYIHBISI BBIHIKI:
anpaOaBaHbl MPBIBATHBII METOJABIKI MPAeKTBIYHBIX MeTany (mepcaHidikaubi 1
anTpanamap(izmy, METObIKA Ha 3aBSIPIIPHHE CKa3ay, CEMaHTHIYHBI AbIPEPIHIIBISLN);
BbUIy4YaHbl acaOmiBacui (mepaBari / aOMe)kaBaHHI) BBIKAPBICTABHHS METaly
CeMaHThIuHara Jbl()epIHIbIIIa, METOJBIKI NepcaHidikanpll 1 aHTpanamapdizmy, a
TakcamMa METOJbIKI Ha 3aBApUIdHHE CKas3ay JA3eis JacielaBaHHS YCIpbIMAHHS
POKJIAMBI.

Hagi3Ha aTphIMaHbIX BbIHIKAY a0yMOYJIEHA aJCyTHACLIO Belay a0 MpaKThIYHBIM
BBIKAPBICTAHHI MPAEKTHIYHBIX METOJIBIK JJIs AAaciIelaBaHHs YCIPhIMAHHS PAKIAMHBIX
naBeJaMJICHHSY. ATpbIMaHbIsl BBIHIKI XapaKTapbI3YIOLIA IIBIPOKIMI MardbiMacismi
TIApIThIYHAra 1 MpaKThlYHAra BbIKAPBICTAHHS. MaT3phIsibl JBIINIOMHANH PabOThI
MOTYLb BBIKAPBICTOYBAIIllA ¥ HAaByYaJIbHBIM IIpaldce, a Takcama MIpbl MpaBsI3€HHI
MapKEThIHTABBIX 1 PIKJIAMHBIX J1aciieaBaHHsY .

MaTapbisiabl 1 BBIHIKI ABIIUJIOMHAN Mpanbl ObUIl aTpbIMaHbI Ha MaJICTaBe
JMAKJIAIHBIX KpBIHIL 1 caMacTOWHa NpPaBEA3EHBIX TIAPATHIUHBIX 1 MPaKTHIYHBIX
JlaclIeIaBaHHSY .

GRADUATE THESIS SUMMARY

This thesis consists of 61 pages and includes 2 illustrations, 3 table, 2
Appendixes and 30 sources.

KEYWORDS: PROJECTIVE METHOD, PROJECTION, ASSOCIATIVE
TECHNIQUES, TECHNIQUES FOR THE COMPLETION OF TASKS,
CONSTRUCTS TECHNIQUES, EXPRESSIVE TECHNIQUES, RANGING,
TECHNIQUES OF PERSONIFICATION AND ANTHROPOMORPHISM,
TECHNIQUE FOR  COMPLETION OF PROPOSALS, SEMANTIC
DIFFERENTIAL.



The object of the thesis research is the advertising. The subject of the research is
the projective advertising research method. The aim of the thesis is to examine
projective techniques and to determine its capabilities. Methodological basis of the
thesis was constituted by general scientific methods (the method of analysis and
synthesis, induction and deduction method), and methods wused in
sociological/marketing ~ research  (techniques  of  personification  and
anthropomorphism, technique for completion of proposals, semantic differential).

In the course of writing this thesis following results were obtained: we have
tested a projective techniques (techniques of personification and anthropomorphism,
technique for completion of proposals, semantic differential); we have identified the
possibility of using projective techniques (techniques of personification and
anthropomorphism, technique for completion of proposals, semantic differential).

The scientific novelty of the results of thesis is detection of the lack of
knowledge of the practical application of projective techniques for the study of
perception of advertising messages. The obtained results are characterized by ample
opportunities for theoretical and practical application. Materials of the thesis can be
implemented in the educational process, as well as in the development of marketing
and advertising research.

The materials and results of the thesis were obtained on the basis of reliable
sources and independently carried out theoretical and practical research.



