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PE®EPAT I[I/IHJIOMHOfl PABOTbI

Ob6beM muIUIOMHONW paboOThl cocTaBisieT 58 CTpaHUIl W BKIIOYaeT 2
WJUTIOCTPAIlUU, 2 TPUIOKEHUS U 42 UCTIONB30BaHHBIX UCTOUYHHKA.

KIJIFOUEBBIE CJIOBA: KOPIIOPATHBHAA COILIMAJIBHAA
OTBETCTBEHHOCTbH, COLHAJIbBHASA OTBETCTBEHHOCTBH BU3HECA,
TPAHCHAITMOHAJIPHASL  KOPIIOPAIIMS, COIUAJIBHBIN UMUK,
COLMAJIBHBIE MEJIMA, PEIIPE3EHTAIIMA B COLUWAJIBHBIX ME/UA,
CIIOHCOPCTBO, BJIATOTBOPUTEJIBHOCTD, COILINAJIBHAA
OTYETHOCTHb.

OOBEKT HccheOBaHUS JUIUIOMHONW PabOThI — COIMATbHAsI OTBETCTBEHHOCTH
TpaHCHAIIMOHAIBHBIX Kopropauuid. [IpenmeT uccnenoBanusi AUIIOMHOM pabOThI —
OCOOCHHOCTH pENpe3eHTANK MTPoOIeMaThKu colranbHOM oTBeTcTBeHHOCTH THK B
colMaibHbIX Menua. llenp AumIOMHOM pabOThl - BBISBIEHUE OCOOCHHOCTEH
pernpe3eHTanuu npoodieMaTuku couuranbHol oTBeTcTBeHHOCTH THK B conmanbHbIX
Menra. MeToI0JI0OTHYECKYI0O OCHOBY JUIIJIOMHON pabOThl COCTaBUIIM OOIIEHAYYHBIC
METO/Ibl, TAKWE KAaK AHAIN3 U CUHTE3, UCTOPUUYECKUN METOJ, a TaKkKe YacCTHO-
HAYYHBIW, UCIIOJIB3yEMBbIM MPU MPOBEACHUNA COLMOJIOTHYECKUX UCCIIETOBAHUM, METO
KOHTEHT-aHaIu3a.

B mporiecce HanucaHus AUIUIOMHOW paOOThl OBUIM TMOJYYEHBI CIICIYIOIINE
pe3yJIbTaThl: BBIACIECH PSAJO MNOHATHM, TMOJAXOAOB M YPOBHEM COLMAJIBbHOU
OTBETCTBEHHOCTH, OOO3HaueHa MpoOJieMaThKa PpEeNnpe3eHTalud  COLUAIbHOU
orBeTcTBeHHOCTH THK B coruanbHbIX Meaua, 0003HAY€HO BO3MOKHOE PEIICHUE IS
pEellIeHUsI BOINPOCA PENPE3CHTAMM COUHAIbHOM oOTBeTcTBeHHOCTH THK B
COLMAJIBHBIX MEHA.

AKTyaJIbHOCTh ~ TOJYYEHHBIX  pPE3yJbTaTOB  OOYCJIOBJIEHA  OTCYTCTBHEM
pacCMOTpPEHUS penpe3eHTauu counanbHou oTrBeTcTBeHHOCTH THK B conmanbHbIX
MeJlia B KauecTBE BaXXHOTO (hakTopa B (HOPMUPOBAHUM TOJIOKUTEIBHOTO MUMUIKA
komnanuu. [lomydeHHbIe pe3ynbTaThl XapaKTEPU3YIOTCS IIUPOKUMH BO3MOKHOCTSIMU
TEOPETUYECKOTO U TMPAKTUYECKOr0 MPUMEHEHUs. Marepuainbl TUILIOMHON pabOThI
MOT'YT TPUMEHATHCS B Y4EOHOM IIpoIlecce, a TakkKe Npu pa3pabOTKe CTpaTeruu
MPE3EHTAIMU COLMATIbHONM OTBETCTBEHHOCTH B COLIMAIBHBIX MEHNA.

Marepuanbl W pe3yiabTaThl JAUIUIOMHOM paboThl OBUIM TOJYYEHBI Ha
OCHOBAHUW  JIOCTOBEPHBIX HUCTOYHUKOB W  CaAMOCTOSITEJIbHO  MPOBEIACHHBIX
TEOPETUYECKUX U TPAKTUUYECKUX UCCIICIOBAHUM.

PODEPAT I[I)IHJIOMHAﬁ PABOTbI
AG'éM gpimioMHai paboThl ckilafae 58 crapoHak 1 ykitoyae 2 uTocTpanbli, 2

NPBIKJIAaHHI 1 42 BBIKAPBICTAHBIS KPBIHILIBI.
KJIFOYABBIA CJIOBA: KAPITAPATBIYHAS CALBIAJIBHAA
AJJIKA3HACILD, CALBIAJIBHAA AJIKA3HACLb BI3HOCY,



TPAHCHAUBISIHAAJIBHAA ~ KAPITAPALIBIA, CAUBIAJIBHBI  IMIJTK,
CALBISJIBHBISA MEJBISA, PRIIPA3EHTALIBISA ¥V CALBISJIBHBIX MEJIBIA,

CIIOHCAPCTBA, JABPAYBIHHACIID, CALBIAJIBHASA
CITPABA3JJAYHACIIb.
AG'ekT macrmenaBaHHS JABITJIOMHAW pabOThI - calbsUTbHAS — ajKa3HACIlh

TpaHCHAUBISIHAIBHBIX Kaprnapaipslid. [IpagMer nacnenaBaHHS JbIILIOMHAN padOTHI -
acaOiiBacili pampa33eHTaIpli  MpabiieMaThIKi calbisuibHa  agkasHaci THK ¥
CallbIIBHBIX  MeIbIss. M»dTa JbIJIOMHA Tpanbl - BBISYICHHE acalmiBacisty
pampaI3eHTaIbll TpabaeMaThIKi carpisuibHal afgkasHacii THK § canpissibHBIX MebIst.
MeTtananariynyio acHOBY JBIIUIOMHail paOOThI CKJIaji aryJibHaHABYKOBBIS METaJbl,
Takisl SIK aHalli3 1 CIHTA3, TICTaphIUHBI METaJ, a TaKkcaMa IMpbIBATHA-HABYKOBBI, SKi
BBIKAPBICTOYBAeLlla Npbl MPaBsSA3€HHI CalbBUIATIYHBIX JacleJaBaHHAY, METaj
KaHTIHT-aHaTi3Yy.

VY mpaipce HamicaHHS JBIUIOMHAad paOOThl ObUII aTpbIMaHbl HACTYIHBISA
BBIHIKI: BBUIyYaHbl IIdpar MNaHAOUAY, MNageXxoAay 1 VY3pOYHAY caublsuIbHAM
aJiKa3Haclll, Ma3HauyaHa mpabyieMaThIKa paNpI3eHTallbll caubisiibHal agka3Hacii THK
¥ calpbIsJIbHBIX MEJIbIs, MparaHaBaHa MardybiMae panidHHE U1 BhIPAIdIHHS MBbITAHHS
panpa3eHTallbli carbisuibHal afgkasHacii THK ¥ calbIsiabHbIX MEABIS.

AKTyanpHacup aTpbIMAHBIX BBIHIKAY aOyMoyjieHa aJCyTHACLIO pa3riisiay
panpa3eHTanpll canbisibHaid aakazHacui THK ¥ canplsuibHbIX MeAbls y  sKacli
BakHara Qgaktapy ¥ dbapMipaBaHH1 CTaHOYYara iMiJ)Ky KammaHii. ATpbIMaHbIs BBIHIKI
XapakTapbI3ylolllla IIBIPOKIMI ~ MardbIMaclsMi T apIThlYHAara 1 MpaKThlYHAra
NPBIMSIHEHHS. MaT3phlsuibl ABIIJIOMHAN Mpalbl MOTYIlb IPBIMSAHALIA ¥ HABYYaJIbHBIM
mpaipce, a TakcaMma IMpbl paclpanoyilbl CTPaTdIril Mp33€HTallbll  CallbIsJIbHAN
aJIKa3HACIll ¥ CalbISUIbHBIX MEbIS.

MaTapbisaibl 1 BbIHIKI ABIIJIOMHAN Mpanbl ObUTl aTpbIMaHbl Ha NaACTaBe
JMAKJIAIHBIX KpBIHIL 1 caMacTOWMHA NPaBEA3EHBIX TIAPATHIYHBIX 1 MPAKTHIYHBIX
JlaclIeIaBaHHSY .

GRADUATE THESIS SUMMARY

The thesis consists of 58 pages and includes 2 picture, 2 Appendixes and 42
sources used.

KEYWORDS: CORPORATE SOCIAL RESPONSIBILITY, SOCIALLY
RESPONSIBLE BUSINESS, TRANSNATIONAL CORPORATION, SOCIAL
IMAGE, SOCIAL MEDIA, REPRESENTATION IN SOCIAL MEDIA,
SPONSORSHIP, CHARITY, SOCIAL ACCOUNTABILITY.

The object of the thesis is the social responsibility of transnational
corporations. Subject of the research thesis is the features of representation the social
responsibility of transnational corporation in social media. The aim of the thesis is to
determine the characteristics of representation of the social responsibility of



transnational corporations in social media. Methodological basis of the thesis was
constituted by general scientific methods, such as analysis and synthesis, the
historical method, and method used in sociological research, as a content analysis
method.

In the course of writing this thesis following results were obtained: highlighted
a number of concepts, approaches and levels of social responsibility, social
responsibility issues designated representation of transnational corporation in social
media, suggested a possible solution to address the issue of representation of the
social responsibility of transnational corporation in social media.

The relevance of the results is due to the lack of consideration of the
representation of the social responsibility of transnational corporation in social media
as an important factor in the formation of a positive image of the company. The
obtained results are characterized by wide possibilities of theoretical and practical
application. Materials of the thesis can be implemented in the educational process, as
well as in the development of social responsibility in the presentation of the strategy
of social media.

The materials and results of the thesis were obtained on the basis of reliable
sources and independently carried out theoretical and practical research.



