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PE®EPAT JJUIIJIOMHOM PABOTHI

O0béM guruioMHOW paboTel coctaBun S50 cTpaHul W BKIO4Yaetr 19
WUTIOCTPALNNA, 4 TPUII0KEHHS U 27 UCTIOJIb30BAHHBIX UICTOYHUKOB.

KJIFOUEBBIE CJIOBA: BPEH]] I'OPOIA, MAPKETHUHI" TEPPUTOPUU,
PASBUTHUE TEPPUTOPUAJIBHOI'O BPEHIAWMHI'A, HWMUIK TOPOIA,
BU3YAJIBHBI OBPA3 BPEHJIA, KOMMYHUKATHBHBIN OBEPA3 BPEH]IA,
[HEJIEBASA AVYJIUTOPUA BPEHIA, KOHIIEIIIMA BPEHJIA BUTEBCKA,
OITPOC, AHAJIM3 JAHHBIX, OLEHKA KOHLEIIIWNW BPEHIA,
[MTEPCIIEKTUBBI BHEJIPEHUA BPEH/IA BUTEBCKA.

OObeKT mccnenoBaHus — OpEeHJ ropoja Kak Crnocod MpOABIKEHHS Topoja B
CO3HAHUU LENEBBIX ayauTopuid. Llenp uccienoBanus — ONpeaeuTh MOTEHIUATbHbIC
BO3MOYKHOCTH CO3JaHUsl, BHEIPEHUS M PA3BUTUS TEPPUTOPUAIBHBIX OpEHIOB B
HAIlIE CTpaHe.

B kawectBe Meroma cOopa HMH(pOpMAlMM  HMCHOJb30BaH CUCTEMHBIM,
KOMIUICKCHBIH, 11€JIEBOM MOAXOJ K HM3ydaeMou mpolJieMe, a TakKe MHTEPHET-OMPOC
*Kutenen ropoga Butebcka Ha rimaBHOM BUTeOCKOM popyme Gorodvitebsk.by.

B pe3ynbrare mpoBEeIEHHOIO MCCIEIOBAaHUS HaMU ObUIM BBISBICHBI OCHOBHBIE
3Tanbl U crienu(rKa CO3JaHusl TEPPUTOPHAIBHOTO OpPEH/1a, OCHOBBIBASICh HA KOTOPBIX
Obuta oOOCHOBaHa pa3paboTaHHass HaMu KoHuenmus OpeHga Bwutedcka. Ilo
pe3ynbTaTaM onpoca ObLIO BBISIBJIEHO OTHOLIEHHE XUTeNerd ropoga BureOcka k uuee
CO3JaHUsl W BBEACHUS HOBOTO OpeHaa ropoja, a TakKe HEMOCPEACTBEHHO K
pa3paboTanHoi koHuEenuuu. CaenaH BBIBOJI O MOJOXUTEIBHOM OIleHKE BUTEOUaHaMU
TAaKOro SIBJICHUS KaK TEPPUTOPUAIIbHBIA OpeHI W OJaronpusiTHOM OTHOIIEHUH K
HOBOM KOHLENUMHU OpeHJa ropoAa, 4YTO MO3BOJIAET NPOJOJDKUTH padoTy Hal
CO3JaHMEM YHUKalbHOTO OpeHna BureOcka, a B mepcrnekThBe HayaTh pa3paboTKy
OpeHn-o6pasza u st APYrux 6€I0PyCCKUX ropooB.

Pe3ynpTarsl uCCneq0BaHUA MOTYT HOCITYKUTh OCHOBOM JUISl TAJIBHEUIIIETO dTarna
BHEJIDEHUSI W TOAJEPKKU TeppuUTOopuanbHoro OpeHna Butebcka, a Takxke
MOJIyYeHHBIE PE3YJIbTaThl MOTYT BBICTYIIUTh METOJOJIOTHUECKON 0a30i Il CO3aHus
HOBBIX OpEHJIOB TOPOJIOB B HaIllEH CTpaHe.

PO®EPAT JBIINIJIOMHAM PABOTBI

AO0'ém pwimuioMHait mparel ckiay 50 crapoHak 1 Vkimrodae 19 imroctpanbii, 4
NPBIKJIAJIaHH1 1 27 BBIKAPBICTAHBIX KPBIHIII.

KIIFOYABbBIA CJIOBBI: BPOH/ T'OPAJA, MAPKETBIHI'T TOPBITOPHII,
PA3BILE TOPLITAPLIAJIBHATA  BPOHIBIHIY, IMIJDK TOPAJIA,
BI3VAJIbHBI BOBPA3 BPPOHJIA, KAMYHIKATEIYHBI BOBPA3 BPDHJIA,
MOTABAS AVIBITOPBIS BPOHJA, KAHIIDIIBISA BPOHJIA BILEBCKA,



AIIBITAHHE, AHAJII3 HAJ3EHbIX, AJIBHAKA KAHLDJIIIBII BPOHJA,
ITEPCIIEKTBIBBI YKAPAHEHHS EPOHJIA BILIEBCKA.

AO'ekT macnmemaBaHHS — OpIHI Topada SK crmocad TpacoyBaHHA ropanga ¥y
CBSIIOMACIII MATAaBBIX ayIBITOPBIA. M3Ta faciielaBaHHs] — BBI3HAYBIID MATIHIBIAHBIS
MarybIMacili CTBapIHHS, YKapaHEHHS 1 pa3Billllsl TIPHITAPBIIBHBIX OpIHAAY y Halan
KpaiHe.

VY sxacii metamy 300py iH(papMalibli BBIKAPHICTAHBI CICTAMHBI, KOMIUICKCHBI,
MATaBall MagpIX01 Ja BbIBydaeMaid  mpabieme, a Takcama I1HTIPHAT-albITaHHE
XKbIXapoy ropazaa BineOcka Ha ranoyasiM BirieockiMm hpopyme Gorodvitebsk.by.

VY BBIHIKY MpaBe3eHara Jacjae/laBaHHs HaMi ObUTl BBISYJICHBI AaCHOYHBIS ATAIbI 1
cuenpbiika CTBApIHHSA TIPBITApbIIbHAra OpoHIa, TPYHTYIOUBICS Ha sKiX Oblia
abrpyHTaBaHa paclipaliaBaHas HaMi KaHipHOIeisl OpaHaa BineOcka. Ila BbiHikax
anbITaHHs OBUIO BBISYJIEHA CTayJIEHHE >KbIxapoy ropaga BineOcka ma 1131 cTBapIHHSA
1 YBsA3€HHST HOBara OpdoHJa ropaja, a TakcaMa HemacpdJHa Ja pachpaiiaBaHai
KaHIPMII. 3po0JieHbl BhIBaJ a0 CTaHOYYal aldHIBI Bili04aHaAM1 TaKOW 3bSIBBI, K
TAPBITAPBISUIBHBI OpAHJA 1 CHPBISJIBHBIX aJHOCIHAX J1a HOBal KaHLPMIbI OpaHza
ropaja, mMTO JAa3Bajsie MpalsATHYLb Mpally HaJl CTBApIHHEM YHIKaJlbHara OpoHa
Binebcka, a ¥ mnepcrnekThiBE Madalb pacnpanoyKy Opi3HA-BBISIBBI 1 JJIA 1HIIBIX
Oenapyckix rapajioy.

BbIHIKI fmaciieaBaHHS MOTYLb IACHyKbIlb AaCHOBAW Ui Jajieiliara sTamy
VKapaHeHHsT 1 NaATPbIMKI TApbITapbisuibHara OpsHaa BineOcka, a Takcama
aTpbIMaHbIS BBIHIKI MOTYIb BBICTYIILb MEeTaAajlariuHai 06a3ai Juisi CTBapIHHS HOBBIX
OpaHIay rapanoy y Halllai KpaiHe.

GRADUATE THESIS SUMMARI

This thesis consists of 50 pages and includes 19 illustrations, 4 applications and
27 sources.

KEYWORDS: BRAND CITY, TERRITORIAL MARKETING,
DEVELOPMENT OF REGIONAL BRANDING, IMAGE OF THE CITY, THE
VISUAL IMAGE OF THE BRAND, THE COMMUNICATIVE IMAGE OF THE
BRAND, THE TARGET AUDIENCE OF THE BRAND, BRAND CONCEPT
VITEBSK, SURVEYS, DATA ANALYSIS, EVALUATION OF THE CONCEPT
OF THE BRAND, PROSPECTS OF IMPLEMENTATION VITEBSK-BRAND.

The object of the work is the city-brand as a way to promote the city in the
minds of target audiences. The purpose of research — to determine the potential of
regional brands for the creation, implementation and development in our country.

We used the system, comprehensive, targeted approach to the research problem
as a method of gathering information, as well we used an online survey of the
residents of the Vitebsk-city on the main Vitebsk forum Gorodvitebsk.by.



As a result of the work we have identified the main stages and specifics of
creating a territorial brand, on the basis of which we have developed the concept of
brand Vitebsk. According to the survey it was revealed attitude of residents of
Vitebsk to the idea of creation and introduction of a new brand of the city, as well as
directly to the developed concept. It was concluded the positive assessment of people
about such thing as a territorial brand and a favorable attitude towards the brand new
concept of the city, that allows us to continue to work on creating a unique brand of
Vitebsk and to start developing the brand image and other Belarusian cities in the
future.

Results of the study can serve as a basis for the further phase of implementation
and support of the territorial brand of Vitebsk, as well as the results may make the
methodological basis for the creation of new brands of cities in our country.



