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AHHOTAIUA

1. CTpykTypa 1 00beM IMIIOMHOMH PadoThI

JurmioMHas paboTa COCTOMT H3 3aJaHUsl Ha JUIUIOMHYIO paloTy,
orjaBiieHUs], pedepara TUIIIOMHON pabOThI, BBEJEHUS, TPEX IJ1aB, 3aKIIOUYEHUS, 5
wuitoctpauuii, 14 Tabnun, CcHoucka UCHOJb30BAaHHBIX HMCTOYHMKOB U 1
npwioxkeHuss. OOmmit 06beM paboTel coctaBmsger S50 crpanuiel. CHucok
MCIIOJIb30BaHHBIX HCTOUHUKOB 3aHUMAET 4 CTpaHULIbl U BKIt0YaeT S0 mo3uIui.

2. IlepevyeHb KIII0OYEBbIX CJI0B

MAPKETHUHI'OBASI JHNEATEJIBHOCTD,
KOHKYPEHTOCIIOCOBHOCTb, ®AKTOPbBI MHUKPO N MAKPOCPEJBI,
TYPITPOAYKT, HEHOBAS TIOJIMTUKA, SWOT-AHAJIN3, MAPKETHUHI -
MUKC, CPEJACTBA IIPOJIBV)KEHUS, JIOSJIBHOCTH ITOTPEBUTEJIEM,
TYPPBIHOK TYPKMEHNCTAHA.

3. Coaepxanue padoTbl

Obvexm ucciedosanuss — XO3SIUCTBEHHAS JCATCILHOCTH KOMITAHHH
«Anrxabaacersxary.

Ilpeomem uccneoosanuss — OCOOCHHOCTH MApPKETUHTOBOM JIESTEIHHOCTH
KOMITAaHUH «AIIXadaaceIaxar.

Llenv  uccnedosanusi —  WU3yYUTh  MAPKETUHTOBYIO  JIESATEIBHOCTh
TYPUCTUYECKOU KOMITAHUHU «AlIxabaachiaxar» U pacCMOTPETh BO3MOKHOCTH €€
YCOBEPIIEHCTBOBAHUSI.

Memoowr uccrneoosanus: aHanu3, HaOmIOIeHUE, OOOOIICHHE, CHHTE3,
MaTpUYHbIE HHCTPYMEHTHI U JIP.

llonyuennvie umoeu u ux Hosusua. IlpakTudeckas 3HAYUMOCTh JUTIIIOMHOMN
paboThl 3aKJIIOYAETCs B HCMOJb30BAHUM TOJTYYEHHBIX PE3YJIbTATOB IS
JaTbHEUIINX UCCIICIOBAHUM, & TAKXKE JIJIsl POBEICHUSI KOHKPETHBIX MEPOIPUITUI
M0  YCOBEPIICHCTBOBAHUIO  MApPKETHMHTOBOM  JEATEJIBHOCTH  KOMIIAHUU
«Anrxabaacersixary.

Jlocmoseprocmv  mamepuanog u pe3yibmamos OUNIOMHOU PabOmbl.
Hcnonb30BaHHbIE MaTepUadbl U PE3yibTaThl IUILUIOMHOW pPaOOTHI SBIISIOTCS
JIOCTOBEpPHBIMU. PaboTa BHITIOTHEHA CAMOCTOSTEIBHO.

Pexomenoayuu no ucnonvzosanuro pesynomamos pabomoi. Utoru padoThl
MOT'YT OBITh UCIIOJIb30BaHBI JJIsl TIOBBIIMICHUS! KOHKYPEHTOCTIOCOOHOCTH KOMIaHUU
«Anrxadaaceisixary.



ANNOTATION

1. The structure and volume of the graduate work

The thesis consists of tasks on the graduate work, a table of contents, an
abstract of the graduate work, an introduction, three chapters, conclusions, 5
illustrations, 14 tables, a list of references and lencl. The total amount of work is
50 pages. List of references takes 4 pages and includes 50 products.

2. The list of keywords

MARKETING, COMPETITIVENESS, FACTORS OF MACRO AND
MICROENVIRONMENT, TOURISM PRODUCT, PRICE STRATEGY, SWOT-
ANALYSIS, MARKETING-MIX, PROMOTION, CUSTOMERS’ LOYALTY,
TOURISM MARKET OF TURKMENISTAN.

3. The text of the abstract

The object of study — business activity of company ‘Ashabadsyahat’.

The subject of study — special aspects of marketing in ‘Ashabadsyahat’.

The purpose of research — to analyze marketing activity of company
‘Ashabadsyahat’ and identify opportunities for its improvement.

Methods: analysis, observation, compilation, synthesis, matrix tools
(SWOT-analysis) and others.

The results of the work and their novelty. The practical significance of the
graduate work is to use received results for further research, and for
implementation of special measures to improve marketing activity of company
‘Ashabadsyahat’.

Authenticity of the materials and results of the thesis. The materials used and
the results of the work are authentic. The work was composed independently.

Recommendations for the usage. The recommendations and ideas can be
used to enhance the competitiveness of company ‘Ashabadsyahat’.



