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AHHOTAIUA

1. CTpykTypa n 00beM JUIJIOMHOH padoThI

JluriomHast paboTa COCTOUT U3 3aJIlaHUs Ha TUTJIOMHYIO paboTy, OTJIaBICHHUS,
pedepara AUIITOMHON pabOThI, BBEACHHUS, TPEX IJ1aB, 3aKII0UCHUS, 9 HILTIOCTpaIuii,
10 Tabyuir, criMcKa UCIOIB30BAHHBIX HCTOYHUKOB. OOMIHii 00heM pabOThl COCTABIISIET
72 crpanull. CUCOK UCHOJb30BAHHBIX UCTOYHUKOB 3aHUMAET 4 CTPAHUILIbI U
BKJIIOYAET 55 MO3ULIHN.

2. IlepeyeHb KII0YEBBIX CJI0B

PEKJIAMA, PEKJIAMHA A KAMITAHUV A, PEKJIAMHAA
HNEATEJIbBHOCTD, DOPEKTMBHOCTDH PEKJIIAMbBI, S KOHOMUWYECKAA
SOPEKTUBHOCTH, KOMMYHUKATHUBHAA DOOPEKTUBHOCTD, TUVYII
«COJIEMAPE», ITYTHU TTOBBILHEHWA DODPEKTUBHOCTHN.

3. Coaepxanue padoThbl

Obvexm uccnredosanus — TypucTuieckoe npeanpusitue «Coiemaper.

Ilpeomem uccnedosanus — pexnamuas aestenbHocTh TUYII «Conemapey.

L]env uccnedosanus — pazpadboTka myTei MOBbIIECHUS YPPEKTUBHOCTH
pexnmamubix Mepornpusataii TUHYII «Conemapey..

MeTonbl UCCleI0BaHUA: aHAJIU3, CUHTE3, 0000LIEHUE, METO/IbI TPYTIIUPOBKH U
MIPOTHO3UPOBAHUS, & TAKKE IMIUPHUUECKIE METOIbI HCCIEIOBAHUS: OIIPOC U
AHKETHUPOBaHUE.

Ionyuennvie umoau u ux nosusna. lIpakTnyeckas 3HAYUMOCTb AUTLIOMHOU
paboThI 3aKIIIOYAETCA B JaJbHENHIIEH BO3MOKHOCTH BHEIPEHUS TTOTYYEHHBIX
pPEKOMEHJaluii IO MOBBIIEHUIO 3D PEKTUBHOCTU peKIaMHON nedarenbHocT Ha TUYII
«Comemape».

Jocmoseprocmeb mamepuanos u pe3yibmamos OUnioOMHOU pabomeol.
Hcnonb30BaHHbIE MaTepUalibl U PE3YNbTAThl JUIIOMHON paOOThI SBIISIOTCS
N0CTOBEpHbIMU. PaboTa BBINIOJIHEHA CAMOCTOSITENIBHO.

Pexomenoayuu no ucnonvzosanuio pezynomamos padomol. i'torn paboTsl
MOTYT OBITh UCIIOJIB30BAHBI J1JIs1 MOBBIIEHUS 3(PPEKTUBHOCTU PEKITAMHOMN
NEeATEIbHOCTH TYPUCTUUECKUX MPEATPUITHIA.



AHATAILBIA

1. Ctpykrypa i aé'émabinaoMHalnpanbl

JIplmutoMHasipanackiagacia 3 3aJaiis Ha JbIIUIOMHYIONpailly, 3MecTa,
padepaTaabpIIOMHARTIPALIbI, YBA3EHHS, TPOXIIIAY, 3aKII0UY3HHS, 9 imocTpanblii, 10
Ta0JIill, CIICYBBIKAPBICTAHBIXKPBIHILL. ATYIbHBIA0'EMIpaIbICKIagae 72 CTapOHKI.
CricBBIKapbICTaHBIXKPBIHILZaiiMae 4 cTapoHKI 1 YKITtoyae 55 masimbli.

2. llepaJliKKJIHOYaBBIXCJIOY

POKJIAMA, POKJIAMHAS KAMITAHIS, POKJIAMHAS JI3EMHACIID,
D®EKTHIYHACIb POKJIIAMBI, SKAHAMIYHA S DOEKTHIYHACIID,
KAMYHIKATBIYHBIS DOEKTBIYHACIID, TITYIT « COJIEMAPE», IIJIAXI
ITABBIIIRHHS DOEKTHIYHACII].

3. 3mecTnpansbl

Ab'exmoacnedasanns — TypblCThIYHACTIpAAIpbieMcTBA «CoieMape.

Ilpaomemoacneoasanus — paxnamuasazeHacp TITYII «Conemapey.

Mbmaoacnedasans — pacnpanoyka IUBIX0y NaBbIIIPHHS 3QEKThIYHACIII
pakiamuai a3eiinacii TITYIT «Conemapey.

Memaowvioacnedasanns: anani3, CIHTI3, adaryJbHEHHE, METAIBITPYIIOYKI 1
MparHazaBaHHA, a TAKCAMadMITIPBIYHBISIMETA B IACIICIABAHHS: allbITAHHE 1
aHKETaBaHHE.

Ampoimanviaguinixi i ixHagi3HA.
[IpakTeryHasi3HAYHACLBABITIIOMHAKIPALBICKIIAAACILIA Y
naneuaiMardysiMaciiiyKapaHeHHsIaTpbIMaHbIXPAKaMEH1albli ma
naBbIIIHHIOAGEKThIYHAcHIpaKIamMHaia3eriHacl Ha TITYII «Conemape».

Jlaxnaounacyvbmamapwisanay i 8bIHIKAY ObINIOMHAUNDAYDL.
BoIKapbICTaHBISIMATIPBISUIBI 1 BBIHIKIABITIIIOMHANIPALIBI3' Ty IS IO IaKIIaTHBIMI.
[IpanaBeikaHaHACaMacCTOWHA.

Paxamenoaywii na evikapvicmaHHigblHIKAYNpaybl.
BbIHIKITPaIbIMOTyLIbOBIIbBBIKAPBICTAHBI JISI
MaBBIIPHHAYGEKTHIYHACI PIKIIaMHAN A3eHHACIIITY PBICTRIYHBIXTIPAIITPHIEMCTB.



ANNOTATION

1. The structure and volume of the graduate work

Thesis consists of tasks on the graduate work, a table of contents, an abstract of
the graduate work, an introduction, three chapters, conclusions, 9 illustrations, 10
tables, a list of references. The total amount of work is 72 pages. List of references
takes 4 pages and includes 55 products.

2. The list of keywords

ADVERTISEMENT, ADVERTISING CAMPAIGN, PROMOTION,
ADVERTISING EFFICIENCY, ECONOMIC EFFICIENCY, COMMUNICATIVE
EFFICIENCY, PTUE «SOLEMARE», WAYS OF INCREASING EFFICIENCY.

3. The text of the abstract

The object of study — tourist enterprise «Solemarey.

The subject of study — advertising activity of PTUE «Solemarey.

The purpose of research — Development of ways to increase the effectiveness
of promotional activities of PTUE «Solemarey .

Methods: analysis, synthesis, generalization, methods of grouping and
forecasting, as well as empirical research methods: surveys and questionnaires.

The results of the work and their novelty. The practical significance of the
thesis is in the possibility of implementation of the further received recommendations
to improve the efficiency of promotion activities at PTUE «Solemare».

Authenticity of the materials and results of the thesis. The materials used and
the results of the work are authentic. The work was composed independently.

Recommendations for the usage. The results of the research can be used to
increase the efficiency of promotion activities of tourism enterprises.



