MHUHHUCTEPCTBO OBPA30BAHUSA PECITYBJIMKU BEJIAPYCb
BEJIOPYCCKHUIM I'OCYJAPCTBEHHBI YHUBEPCUTET
®AKYJIBTET MEXJIYHAPOHBIX OTHOIIEHUI

Kadeapa MmexayHapoaHoro Typusma

AHHOTAIIUSA numioMHON pabOTHI

3KOJOT'MYECKUA MAPKETUHI KAK UHCTPYMEHT
HOBBIHIEHUSA KOHKYPEHTOCIIOCOBHOCTHU KOMITIAHUU (HA
HPUMEPE C3A0 «CEPBOJIIOKC»)

CBICAKcennsa HukosaeBHa

HayuHblil pyKOBOAUTENb KAHIUAAT 3KOHOMUYECKHUX HayK, AoueHTO.I1. Epumosa-
CragHuk

Mumnck, 2016



AHHOTAIUA

1. CTpykTypa 1 00b€M IMIIOMHOMH PadoThI

JumiomHass paboTa COCTOMT W3 3aJaHWs Ha JUIUIOMHYIO paboTy,
oriamieHus, pedepara TUTUIOMHON PaOOTHI, BBEICHMSI, TPEX TJIaB, 3aKmro4eHus, 10
WUTIOCTpanuid, 15 TaGauIl, CIrcKa UCIIOIb30BAHHBIX UCTOYHUKOB. OOMuii 00beM
paboThl cocTaBisieT 69 ctpanull. CUCOK UCMOIb30BaHHBIX UCTOYHUKOB 3aHUMAECT
4 cTpaHullbl ¥ BKJIOYaeT 47 MO3UIUH.

2. IlepevyeHb KIII0OYEBbIX CJI0B

MAPKETHUHI, SKOJIOTMYECKUIA MAPKETHUHI,
MAPKETHMHI'OBAA [TOJIMTUKA, PEKJIAMHAA KOMITAHNUA,
CTPATEI'MA SKOJIOTUYECKOI'O MAPKETHUHI'A, DOOEKTUBHOCTD.

3. Tekcr pedepara

Obvekm  uccneoosanusi ~ —Xo03dicTBeHHas  nearenbHocTh  C3A0
«CepBOIIOKCY.

Ilpeomem  uccneoosanusi — CrIOCOOBI M  OCHOBHBIE HMHCTPYMEHTHI
IKOJIOTUYECKOTO MAPKETHHTA.

Llenv uccnedosanuss — pa3paboTaTh HAMPaBICHUS COBEPIICHCTBOBAHUS

HKOJIOTUYECKOTO MAPKETHUHTa Ha MPEIPHUATHH.

Memoowvr  uccrnedogéanus:  CpaBHUTEIBHOIO  aHaJINW3a, TIPYNIHUPOBOK,
rpaduueckuil.

Ilonyuennvie umoeu u ux Hogusna. IlpakTnyeckass 3HaYMMOCTb JUILNIOMHON
paboOThl 3aKIIOYAETCS B HCIOJb30BAHWU TMOJIYYEHHBIX PEKOMEHIAUUW IS
noBeIlieHUs  KoHKypeHTtocrocoOHoctn C3A0O  «CepBomtoke». Baenpenue
MPEIOKEHHBIX MEPONPUATHIA TO3BOJISIET YIYUIIUTh MAPKETUHTOBYIO TOJIUTUKY U
IPOJBUKEHNE TOBAPOB KOMIIAHUU Ha PhIHKE.

Locmogepnocmsy  mamepuanoé u - pe3yibmamos OUNIOMHOU pabomubl.
Hcnonb3oBaHHbIE MaTepuaibl M PE3yJbTaThl JUIJIOMHOW paOOThl SIBISIOTCA
JIOCTOBEpHBIMU. PaboTa BHITIOJIHEHA CAMOCTOSITENBHO.

Pexomenoayuu no ucnonvzosanuio pesyrbmamog pabomwl. torm padboTsl
MOTYT OBITb HCIOJIb30BaHbl  JJIi  TOBBIIICHUS KOHKYPEHTOCHOCOOHOCTH
HCCIIEAYEMON KOMITAaHUH.



AHATAIBIA

1. CTpykrypa i ad'éM abIIUIOMHA Mpanbl

JIplIutoMHas mpana cKiajaenia 3 3aJaHHs Ha JBIUJIOMHYIO Ipally, 3MecTa,
padepata JABITUIOMHAK Mpallbl, YBAA3ECHHS, TPOX T8, 3aKIF0UIHHS, 10 LTFOCTpaIbIid,
15 Tabmin, cmicy BBIKApBICTAHBIX KPBIHII. ATynpHBI a0'€éM mparsl ckiagae 69
ctapoHak. Criic BRIKapBICTaHBIX KPBIHII] 3aiiMae 4 cTapoHKi 1 Ykitouae 47 masiibii.

2. [lepaJiik KJIOYaBbIX CJI0Y

MAPKETBIHI', OKAJIATTYHbBI MAPKETBIHI, MAPKETBIHI'ABAA
[TAJITBIKA, POKIIAMHASA KAMIIAHIA, CTPATOIIT DKAJIATTYHAT A
MAPKETBIHT A, DOEKTBIYHACIIb.

3. Taker pagepara

Ab'exm oacneoasanns - racnagapyas azeHacip C3AT «CepBaokey.

IIpaomem oacnedaeanns - cniocadbl 1 ACHOYHBISI IHCTPYMEHTHI dKajlariyHara
MapKETHIHTY.

Mbma  Oacneoasanmsi-  paclpanaBallb  HalpaMKi  YJaCKaHAJECHHS
JKajlariyHara MapKeTbIHTY Ha IPAANpPbIEMCTBE.

Memaowvl 0acnedasanns: napayHalbHara aHaii3y, FpyrnoBak, rpa1yHsbI.

Ampoimanvia  evinixi 1 ix Hagizua. [IpakTblyHas 3HAYHACUb JBITUIOMHAN
npailbl CKJagaela ¥ BbIKapbICTAHHI aTPbIMAHbIX p3KaMeHAAlbld A1 NaBbIIIIHHS
kaHKypIHTasgonbHaci  C3AT  «CepBaioke».YKapaHeHHE — NpalaHABaHBIX
MepanpbleMCTBaY Aa3Bajisie MajJeniblllb MAaPKETHIHTaBYIO MAMITHIKY 1 TACOYBaHHE
TaBapay KaMIlaHil Ha PhIHKY.

Jlaxnaonacyv mamapulanay i 8viHIKay OvinjomMHau npaysl. BeIKapbICTaHbIS
MaTAPbIIIbl 1 BBIHIKI JABIIJIOMHAN mpampl 3'sysistonna  AakiaanbiMi. Pabora
BBIKaHAHA CaMacCTOMHA.

Poxamenoaywii na evikapvicmanui 6viHikay npaysi. BeIHIKI Opailbl MOTYIlh

ObILlb BBIKAPBICTAHBI JUISI MABBIIIAHHSA KAHKYpPIHTA310JbHACI AOCIEAHAM

KaMIIaHi



ANNOTATION

1. The structure and volume of the graduate work

Thesis consists of tasks on the graduate work, a table of contents, an abstract
of the graduate work, an introduction, three chapters, conclusions, 16 illustrations,
15 tables, a list of references. The total amount of work is 69 pages. List of
references takes 4 pages and includes 47 products.

2. The list of keywords

MARKETING, ENVIRONMENTAL MARKETING, MARKETING
POLICY, ADVERTISING CAMPAIGNS, STRATEGY OF ENVIRONMENTAL
MARKETING, EFFECTIVENESS.

3. The text of the abstract

The object of study - economic activity of CJSC "Servolux".

Subject of research - basic methods and tools of environmental marketing.

The purpose of research - to develop ways of improving environmental
marketing in the enterprise.

Methods: a comparative analysis, grouping, graphic.

The obtained results and their novelty. The practical significance of the
thesis is to use the received recommendations for improving the competitiveness of
CJSC "Servolux". Implementation of the proposed measures can improve the
existing marketing policies and promotion of products on the market.

The reliability of the materials and the results of the thesis. The materials
used and the results of the work are authentic. The work was composed
independently

Recommendations for the use of the results. Results of work can be used to
improve the competitiveness of the investigated company.






