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PEOEPAT

Tema mumnmomuoit pabGoTsl: «lcmonp30BaHUE TMPEIENEHTHBIX (DEHOMEHOB B
PEKIIAMHOM JUCKYPCE.
O0bem: 54 cTpaHUIIBI, KOJHYECTBO WCIOJIB30BAHHBIX HCTOYHUKOB: 42, 2

PHUCYHKA.
Krmouesbie cnosa: PEKJIAMHBIN JIMCKYPC, TIPELIEAEHTHBIN TEKCT,
TIPEIEJIEHTHOE BBICKA3LIBAHMUE, TIPEIEIEHTHOE ML,

KOHTAMUWHALW A, UMITIIMKALNAL.

OO0beKT uCCleOBaHMs: OCOOCHHOCTH (DYHKIIMOHUPOBAHUS MPEIEACHTHBIX
(€HOMEHOB B PEKJIaMHOM JIUCKYpCE.

IIpeamet ucciegoBaHus: COCOOBI aKTyaau3alluu MpeneeHTHIX (EHOMEHOB
B PEKJIAMHOM TEKCTE.

Heabro ncciienoBanus SBISETCA aHAIU3 U OMKMCAHUE CIIOCOOOB aKTyallu3aluu
IPELEeICHTHBIX (JEHOMEHOB B [IEYATHOM PEKJIAMHOM TEKCTE.

B cooTBercTBHM C MOCTaBIEHHOM LENbI0 B pabOTE MCIOJIb30BaH KOMILIEKC
METOJ0B: METOJbl KOMIUIEKCHOTO JIMHIBUCTHYECKOTO ONUCaHUS  (IPHEMBI
HaOmoieHus, 0000IIEeHHs, aHAIW3a, UHTEPIPETAUN U KIACCU(PUKALNH SI3bIKOBBIX
(akToB), METOJ MPOU3BOJBHON BBIOOPKH MO KPUTEPHUIO: «(PYHKIMOHHUPOBAHUE B
PEKJIAMHOM TEKCTE MPEUEAEeHTHOro (PEHOMEHa» NIl MOUCKa MPUMEPOB PEKIIAMHBIX
TEKCTOB, METOJ] CTATUCTHYECKON 00pa0OTKU JAHHBIX.

B xone pa®oTel 0110 MpoaHaIU3UpOBaHO 53 mpumepa OeI0pyCCKOM meyaTHOM
pEKIIaMBbI C HCTIOJIb30BAHUEM MPELEAECHTHBIX (PEHOMEHOB.

Jliist ananu3a ObutM BBIOpaHbl TpUMEpHI 3a Tekyui 2015 roa.

bbltM  paccMOTpEHbI OCHOBHBIE CIOCOOBI  aKTyallW3alid TMPELEIEHTHOTO
(eHoOMEHa B pEKIAMHOM COOOILEHHMM: Yepe3 INPEJICTABIEHUE B OINPEIACICHHON
TEKCTOBOM MO3ULIUHU U Yepe3 POopMaIbHO-CMBICIIOBOE MOJEIUPOBAHUE.



POOEPAT

Toma gpiioMHait paboThl: «BbIKapbiCTaHHE MPALURJIHTHBIX (EeHOMEHay ¥
PAKIIAMHBIM JIBICKYPCE».

Ab’em: 54 crapoHKI, KOJIBKACIh BRIKAPBICTAHBIX KPBIHII: 42, 2 MaTFOHKA.

KimrouaBbia cioBel: POKJIAMHBI JIBICKYPC, IPOLUSJA2HTHBI TOKCT,
[MTPOLUDI9HTHAE BbIKA3BAHHE, MNPSOS A2HTHAE IMA,
KAHTAMIHALBIA, IMITUIIKALBIA.

A0'ekT gacnenaBaHHs: acaOmiBacii  (DyHKUBITHaBaHHS — MP3LBAPHTHBIX
(deHomeHay ¥ p3KJIaMHBIM JBICKYpCE.

IIpagMer nacnenaBaHHs: criocaObl aKTyali3albli MPAIRIIHTHBIX (EHOMEHAY ¥
PAKJIAMHBIM T3KCIIE.

Mbaraii nacnenaBaHHs 3'ayjsenua aHali3 1 amicaHHe crocabay akTyami3aubli
MP3LRIBHTHBIX (DEHOMEHaY ¥ IpyKaBaHbIM PIKJIAMHBIM TIKCLE.

VY anmaBenHacui 3 macrayieHail MA3Tall y padolle BBIKAPHICTaHbl KOMILIEKC
MeTajaay. MeTajapl KOMIUIEKCHara JIHTBICThIYHAra amicaHHs (MpbIEMbI Ha3lpaHHA,
abaryJlbHEHHS, aHaji3y, IHTIpOp3Taubli 1 Kiacidikanbeli MOYHbIX (akTay), meran
aZBOJIbHAl BBIOAPKI Ma KPBITAPBIIO: «(PYHKIBISIHABAHHE ¥ PAKIAMHBIM TIKCLE
Ip3LRPHTHAra (EeHOMEHy» Il MOILIYKY MpbIKIagay pAKIaMHBIX TIKCTay, METaj
CTaTBICTBIYHAN anpanoyKi 1a/13€HbIX.

VY xon3e mpaitibl ObITO MTpaaHalizaBaHa 53 MPBIKIAAbI Oerapyckail qpykaBaHau
PAKJIaMBI 3 BBIKAPBICTAHHEM MPAIRA3HTHAra (PEHOMEHaAY .

Jns anamizy Obuti BeIOpaHbl TpbIkaaabl 3a Osrydst 2015 rox. beumi
pasriekaHbl aCHOYHBIS CIOcadbl akTyami3albll Mp3IRAdHTHAara (EeHoMeHy Y
PAKJIaMHBIM MaBEeJaMJICHHI: Mpa3 MpajcTayJieHHe ¥ MAYHail TOKCTaBail ma3iupli 1 npa3s
(apmanpHa-C3HCaBae MaadJIsIBaHHE.



REPORT

The theme of the thesis work is: «The use of precedent phenomena in
advertising discourse».

Size: 54 pages. Sources of information: 42. Pictures: 2.

Key words: ADVERTISING DISCOURSE, PRECEDENT TEXT,
PRECEDENT STATEMENT, PRECEDENT NAME, CONTAMINATION,
IMPLICATION.

The object of the work is: the features of functioning of precedent phenomena
in advertising discourse.

The subject of the work is: methods of actualization of the precedent
phenomena in the advertising text.

The aim of the study is the analysis and description of the precedent
phenomena in the advertising text.

According to the aim of the work we use the following methods: the method of
complex linguistic description (methods of observation, generalization of the
analysis, interpretation and classification of language facts), the random sample
method according to the criterion: «the precedential phenomenon functioning in the
advertising text » used for search of the examples of advertising texts, the method of
statistical data processing.

In this work 53 examples of the Belarusian print advertising were analyzed
with the use of precedent phenomena.

The examples published in 2015 were selected for analysis.

The main methods of actualization of the precedent phenomena in the
advertising massage were examined: through the presentation in a particular text
position and through the formal-semantic modeling.



