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PE®EPAT JJUIJIOMHOM PABOTEI MOPO3 B.C.

PaGora  BkJIOYaeT  BBeIEHHME, TPU  TJaBbl, 3aKIIOYEHUE, CIUCOK
UCIIOJb30BAaHHBIX ~ MCTOYHUKOB,  MaTepuajbl  UCCICOOBAHUS,  IPUIOKECHHUS.
KonnuectBo HCNONIB30BaHHBIX HCTOYHUKOB — 37 HayuHblx W 44 wmarepuana
uccae0Banusl, npuiaoxkeHu — 2. luarpamm — 8, pucyHkoB — 7. O0beM JUIIIIOMHOMN
paboThl — 74 cTpaHUIIBI.

KmroueBrsie cnoBa: PEKJIAMA, TICUXOJIOITMYHECKOE BO3I[EI>1CTBHE,
PEKIIAMA B IIPECCE, IIEHATHAA PEKJIIAMA XIX - XXBB,,
CTAHOBJIEHUE PEKJIAMBI, PEKJIAMA B I'A3ETE «HAIIIA HIBA».

[Ipeamer uccnenoBaHus — pekjama B JOPEBONIOLMOHHON mpecce. OObEKT

HCCIICAOBAHUA — JOPCBOJIONMOHHBIC H3JJdaHUA U Ta3CTa «Hama Hisay. ]_[CJ'IB
HCCIICAOBAHUA — aHAJIN3 PCKIIAMbI B JOPCBOJIOINOHHBIX U3JJdHUAX.
MGTOI[I)I HCCIICA0OBaHUA — CHCTGMHO-THHOHOFHH@CKHﬁ, CTPYKTYPHO-

(GyHKIMOHATBHBIA U KOMITAPATUBHBIN.

Anamu3 pexiambl B nedyatd XIX-XX BEKOB IIOMOI HaMm IOJIYyYHUTh
ompeNeleHHble  pe3yJbTaThl:  MPUCYTCTBOBAIM  KOMMEpUECKHE  OOBSBICHHUS,
npeoOianana CTpoOYHas M TEKCTOBas pekjilama, MpPU COCTaBJICHUU TEKCTOB
MPUMEHSUINCH PAa3JUYHbIE PEKJIAMHBIE XOJbl, TEMATHUYECKNE NPUOPUTETHI B PEKIIAME
OT/JABAJIUCh CEJIbCKOMY XO3SIMCTBY U KyJIbType. Pe3yinbTarsl NpPOBEIECHHOIO
UCCIICOBAHUSI HOBBI W TPEACTABISIOT 3HAYMMOCTh, TaK KaKk TeMa JUIIJIOMHOM
paboThI peaKo aHAM3UPYETCS. AKTYyaJIbHOCTh UCCIIEIOBaHUS 00YCJIOBJIEHA TEM, UTO
B UCCIIEAYEMbIN Mepuoi GOPMUPOBAIUCH UCTOKH PEKIaMbl, 3aKIaAbIBAIUCH 00PA3IbI
opopMIIeHUSI, HAMHMCAHUS U pa3MENICHUS peKJIaMHOM HH(pOpMalUU, KOTOPHIE
UCIIOJIB3YIOTCS U ceruac.

JlurioMHas paboTa sSBJIS€TCS CaMOCTOSITENIbHBIM aBTOPCKUM UCCIIEIOBAaHUEM.



PO®EPAT JBITJIOMHAN ITPAIIBI MAPO3 B.C.

[Ipamacknagaeriia 3 yBoA31Hay, TPOX TJay, 3aKIFOUIHHS, CIIICY BHIKAPBICTAHBIX
KPBIHII, CIICY MaTApPhIsUIay maciienaBaHHs 1 gagarkay. Koibkaciih BBIKApBICTAHBIX
KpBIHII — 37 HAaBYKOBBIS 1 44 MaT3phIsUIbl TaciielaBaHHs, 2 nanatka. Jpisarpam — 8.
Mamtonkay — 7. AG'€m ApITIIOMHAM mpatbl — 74 CTpaHUIBI.

KmrouaBeiss  cimoBel: POKIJIAMA, TICIXAJIATTUHAE §’3I[3E}IHHE,
POKJIAMA V TIIPOCE, JIPYKABAHAS PDKJIAMA XIX - XX CTCT.,
CTAHAVJIEHHE POKJIAMBI, POKJIAMA V I'A3ELIE «HAIIIA HIBA.

[IpangmeTnacienaBanHs — paKIIama N JIAP3BATIOLIBIMHANIIPACE.
AO'ekTacienaBaHHs — Jap3BalIOUBIMHBIA BbIIaHHI 1 ra3zera «Hama Hisay. Mbata
JaciielaBaHHs — aHaJi3 PAKIAMBbl ¥ JapIBaTIOIBIMHBIX BhITAHHSX.

MeTtazpl JacielaBaHHs — CICTAOMHA-THINAJIAT1YHBI, CTPYKTypHa-
GyHKIBITHATBHBI 1 KAMIIAPATHIYHBI.

AHaniz paknambl ¥ apyky XIX-XX craroga3ay nanamor HaMm atphIMallb
MDYHBISA BBIHIKI: MPBICYTHIYAJIl KaMEpIbIMHBIA a0'sBbl, MepaBakaia pajakoBas 1
TAKCTaBasl paIKjama, Mpbl CKIAJAaHHI TOKCTAY VKBIBAIICS PO3HBIS PIKIAMHBIS XaJlbl,
TAMATBHIUHBIS IPBISIPBITATHL ¥ PIKIIaAME a/IaBallicsl CeJIbCKal racragapiibl 1 KyJIbTypBhI.
BrIHIKI TIpaBe3eHara jaciie/laBaHHs HOBBIS 1 VAVIISIONb 3HAYHACIH, TaK SK TAMa
JBIIUTIOMHAN TIpallbl pIJKa aHajizyelna. AKTyalbHacIh Jaciie/laBaHHa a0ymoyieHa
TBIM, IITO Yy JAaciiefaBaHbl NEphIAn (papMaBailicss BBITOKI PIKJIAMBI, 3aKJIaJBaTICS
y30pbl adapMiIeHHS, HAIICaHHSA 1 pa3MSIIYdHHS pOIKIaMHail 1HbapMmarsli, sKis
BBIKApPBICTOYBAIOIIIIA 1 3apa3.

JpinmomMHaspanas' sysseniacaMacTOHbIMay TapCKiMIacIe JaBaHHEM.



ABSTRACT DIPLOMA WORKMOROZ V. S.

The work includes introduction, three chapters, conclusion, the list of
references, the materials of the research, enclosures. The number of references — 37
scientific and 44 material of the research, 2applications.Diagrams — 8, drawing —
7.The volume of the diploma thesis is 74pages.

The keywords: ADVERTISING, PSYCHOLOGICAL INFLUENCE,
ADVERTISING IN THE PRESS, PRINT ADVERTISING OF XIX - XX
CENTURIES, FORMATION OF ADVERTISING, ADVERTISING IN THE
NEWSPAPER "NASHA NIVA".

Object of research — pre-revolutionary publications and the newspaper
"NashaNiva".Subject of research—advertising in a pre-revolutionary press.The
purpose of the research—analysis of advertising in the pre-revolutionary editions.

Research methods — systematic-typological, structural-functional and
comparative.

The analysis of advertising in the press of XIX-XX centuries helped us to get
the definite results: there were commercial advertisement, lowercase and text
advertisement prevailed, when composing the texts various advertising courses are
used, thematic priorities in the advertisement were given to agriculture and culture.
The results of the research are new and represent the importance, as the topic of the
diploma thesis is rarely analyzed. The relevance of the research determines the fact
that in the analyzed period the origins of advertising formed, the samples of design,
writing and placement of advertising information, which are used now, laid.

The diploma thesis is an independent copyright research.



