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PE®EPAT

Junnomuas pabota, 53 c., 7 puc., 1 Tabnuna, 13 UCTOYHUKOB.

WUHTEPHET, 3D, BU3VYAJIM3ALIMA, KOHTEHT, MOJEJIb, BEb-
CAWUT, WEBGL, THREE.JS, BLENDER, JSON, JAVASCRIPT, OPENGL,
AUTODESK.

Obvexm uccnedoéanus — BO3MOXKHOCTH M IEPCHEKTUBBI TPEXMEPHOU
BU3yaJIM3allMM UHTEPHET KOHTEHTA.

Llenv pabomwr — pa3zpaboTka BeO-caliTa aBTOMOOWJIBHOrO Showroom c
UHTCTPUPOBAHHBIMH 3D TEXHOJIOTHUIMH.

B mporecce BBIMOTHEHWS] IUIUNIOMHOW palOThI OBIIM  peaii30BaHEI
CIICyIOIMEe 3aJauyd: HW3Y4YCHBl BO3MOXKHOCTH TPEXMEPHOW BHU3YaTH3AIHH
MHTEPHET KOHTEHTA, WCCIENOBaHBl MPEUMYIIECTBA U HEAOCTAaTKU TPEXMEPHBIX
BeO-CaliTOB, TPOBEJACH CpPAaBHUTEIBHBIA aHAU3 TEXHOJOTUH, TO3BOJISIONIUX
UHTETPUPOBATh TPEXMEpPHYIO Ipaguky B BeO-calThl, pa3padoran 3D BeO-cailT
aBTOMOOMIIBHOTO Showroom.

PaGora wumeer Oonbiioe mnpakTHyeckoe 3HaueHwe. I[lo TexHomoruw,
pa3pabOTaHHON B JaHHOW MUIJIOMHOW paboTe, MOKHO CO3AaTh TPEXMEPHBINA BeO-
caT juist TF000M chepbl KOMMEPUYECKON eITeTbHOCTH.

Peanuzanus naHHOW TUIUVIOMHON paOOThI 1aeT BO3MOXHOCTh IMPEICTaBIAThH
ABTOMOOWJIM TPU TPOJAXKE C TOMOIIBI0O HMHTEPHETa B TPEX H3MEPCHHSAX, UTO
MO3BOJIUT 00JIee KAYECTBEHHO MPOJAEMOHCTPHUPOBATH TOBAP MOKYIATEIIO.



ABSTRACT

Thesis, 53 p. 7 fig., 1 spreadsheet, 13 sources.

Internet, 3D, rendering, CONTENT, model, SITE, WEBGL, THREE.JS,
BLENDER, JSON, JAVASCRIPT, OPENGL, AUTODESK.

The object of study - the possibilities and prospects of the three-dimensional
visualization of Internet content.

The purpose of the work - the development of Web-site car showroom with
integrated 3D technology.

During execution of the thesis have been implemented the following tasks:
The possibilities of three-dimensional visualization of online content, we studied
the advantages and disadvantages of three-dimensional websites, the comparative
analysis of technologies to integrate three-dimensional graphics in web sites
developed by 3D Web-site car showroom.

The work is of great practical importance. As the technology developed in
this thesis work, you can create a three-dimensional web site to any sphere of
business.

Implementation of this thesis provides an opportunity to represent the sale of cars
via the Internet in three dimensions, enabling higher quality goods to the buyer to
demonstrate.



