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Anvbepmoena
OOBEeKTOM IUILUIOMHOM pabOTHl SIBIAETCS COLMaibHAs peKjiaMa Kak OJUH U3
WHCTPYMEHTOB TPAaHCISIIIMM OOIIECTBY CEeMEWHbIX IeHHocTed. [IpeameTom
JTUTUIOMHOW  pa0OThl  SBJIAIOTCS BO3MOXHOCTH  COIMANBbHON peKJIaMbl IO
NPOJBWKEHUIO CEMEMHBIX IeHHocTel. lLlenp AuruioMHON pabOThl COCTOHUT B
ONPENEICHUN OCHOBHBIX TEHIEHUMN HCIOJb30BaHUSA COLMAIBHON pEKIaMbl B
MPOJBIDKCHUM CEMEHHBIX TIICHHOCTeH B OeJopycckoM obOmiectBe. Meton
UCCJIEIOBAHMS: AHKETHBIM ompoc. WTorm wuccienoBaHus NOKa3ajlid, YTO CEMbS
NPEACTABIACT JUIsI COBPEMEHHOM MOJOJEKU BaXHYIO >KU3HEHHYIO LIEHHOCTb.
[TpencraBiaeHust MOJIOJEKH O CEMbE BAPUATUBHBI U B OOJIBIIECH CTETIEHU CBSI3aHBI C
IICUXOJIOTMYECKUMHU acleKTaMu OpayHO-CEMENWHBIX OTHOLIEHUM, YeM COIHaJIbHO-
OBITOBOM €€ HamlpaBlICHHOCThIO. HBIHENIHsAS MOJIOAEKb XOpOIIO OCBEJOMJICHA B
BOIPOCAaX COLMAIIbHOM peKIaMbl U IpobiieM, KOTopble OHa ocBeraeT. ConuanbHas
peKiiaMa urpaeT BaXHYI0 poJib B OOpa30oBaHUM U BOCHUTAHUU, B PEIICHUU
COLIMAJIBHBIX MPOOJIEM SKOHOMHYECKOTO Xapakrepa, B chepe MHPpopMaTH3aLUU U
HOIYJISIPU3AllMA HPABCTBEHHBIX YCTOEB OOILECTBA, B JTyXOBHO-NATPHUOTHUYECKOM
BOCIIUTAaHUH, B HKOJIOTMYECKOM U MPABOBOM 00pa30BaHUS MOJIOIEKH.
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The object of the thesis is social advertising as a tool for public broadcast of family
values. The subject of this thesis are possibilities of social advertising for
promoting family values. The aim of the thesis is to identify the main trends by
using social advertising in the promotion of family values in the Belarusian
society. Test method: a questionnaire.Results of the study showed that the family is
for today's youth important values in life . Presentation of Youth and Family
Variability in large part due to the psychological aspects of marriage and family
relations than her social and domestic orientation. Today's young people are well
aware of the problems of social advertising etc. and the problems that it covers .
Social advertising plays an important role in education and training, in solving the
social problems of an economic nature , in the field of information and promotion
of the moral foundations of society, spiritual and patriotic education, etc.
Environmental and Legal and Communications youth.
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