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JuninomHuas paboTa coiepxuTt: 57 cTpanull, 42 UCTOYHUKA, 3 PUCYHKA.

ITepeuenr kmoueBnix cioB: MEJIMA, COLMUAJIBHBIE MEJIUA,
COLINMAJIBHBIE CETH, MACCOBAAA KOMMYHUKAIMA,
KOMMYHUKAIINS, OHJIAMH, IT'OCYJAPCTBEHHBIE OPT'AHM3AIINN,
KOMMEPYECKUE OPTAHU3ALINU.

OOBeKT ucciaeaoBaHus — KOMMYHHKAIUS TOCYJJAPCTBEHHBIX U KOMMEPUECKUX
OpraHU3alliii B COLIMANBHBIX CETSIX.

[Ipenmert uccnenoBanus — mpoOIEMbl 1 OCOOEHHOCTU TaKOW KOMMYHUKAIIUH.

[lenbs paGoThl — BBIABUTH OCOOCHHOCTH M CIPOTHO3UPOBATH TEHACHIIUU B
KOMMYHUKAIIMU TOCYJAPCTBEHHBIX U KOMMEPUYECKUX OpPraHU3aluil B COLMAIBHBIX
CeTHX.

MeTtonabl HCCJIEIOBAHUS: oOl1lleHayYHbIe (anamus, CpaBHEHHUE,
MPOTHO3UPOBAHUE), COI[MOJIOTUYECKUHN (KOHTEHT-aHAIN3, KaY€CTBEHHBIN aHaAJu3).

[Tonydennsie pe3yabTaThl U UX HOBU3HA: COLIMATIbHBIE MEAHa PACCMOTPEHBI
Kak OOBEKT HH(POPMAIMOHHO-KOMMYHHUKAIIMOHHOW AESTEILHOCTH M KaK KaHal
MacCOBOM KOMMYHUKAIINH, JI0Ka3aHa HEOOXOIUMOCTh MIPUCYTCTBUS
roCyJIapCTBEHHBIX OpraHU3aluii B COLUAJIBHBIX MEJAHa, BBISBICHBI MPOOJIEMBI U
CIIPOTHO3UPOBAHbl TEHACHIIMM KOMMYHHUKAIIMU OEIOPYCCKUX TOCYJIapCTBEHHBIX
OpraHU3aliii B COI[MATBHBIX CETSAX, TAKXKE BBISIBJIEHA crelU(prUKa KOMMYHUKAIIUU
KOMMEPUYECKUX OpraHu3alliui B COIIMANIBHBIX CEeTsIX B benapycu.

HoBu3zHa paboThl 3akiaioyaeTcsi B aHAIM3€ AKKayHTOB T'OCYJIapCTBEHHBIX W
KOMMEPUYECKUX OpraHu3alii B COIMAJIBHBIX CETAX, CHUCTEeMaTU3alluu JIaHHBIX
KaueCTBEHHOr0 aHalihu3a, pa3paboTKe KOMMYHUKATHUBHBIX CTpaTeruili s
OpraHu3aliii KOMMEPYECKOI0 U TOCYJApCTBEHHOTO CEKTOpa, O000IIeHUn
OTEUYECTBEHHOI'0 U 3apyOEKHOT0 OIbITA MO MPodIIeMeE.

O6nacte  BO3MOXXHOTO  MPAaKTUYECKOTO  MPUMEHEHHUS:  PE3yJIbTaThl
UCCIIEIOBAHMSI MPUMEHUMBI MPU CO3JaHUU Y4E€OHO-METOJUYECKHX KOMILIEKCOB
JUISL CTYJIEHTOB clienaibHOCTH «H(popMalusa u KOMMYHUKALUS, OpraHu3aluu
3O PeKTUBHON KOMMYHHMKAIIMOHHOW JEATEIbHOCTU TOCYJAPCTBEHHBIX OPraHOB B
COIIMATIBHBIX CETSIX, ONTUMHU3AIMU B3aUMOJICUCTBUS KOMMEPUECKUX CTPYKTYp C
LEJIEBOM ayJUTOPHUEH.

ABTOp pabOTHl MOATBEPKIAET AOCTOBEPHOCTH MATEPUATIOB M PE3yJIbTAaTOB
JTUTIIIOMHOM paboThI, a TAK)KE CAMOCTOATEIbHOCTh €€ BBITTOJIHEHUS.



PIDEPAT JIBITVIOMHOH ITPAI[BI

Jleinnomuas npaya smsawdae: 57 cmapouax, 42 kpulHiysl, 3 MATIOHKI.
Illepanix  kmouasvix croy: MEJIBIA, CALBIAJIBHBIA  MEJ[BIA,
CALIBIAJIBHBIA CETKI, MACABAA KAMYHIKALIbIA, KAMYHIKAIIBIA,

AHJIAWH, JI3AP)XAYVHBIA APTAHI3AIIBII, KAMEPI[BIMHBIA
API'AHI3AI]BII
Ab’exm OacnedasanHs — KAMYHIKAYbISL O3APHCAVHBIX [ KAMEPYbIUHbIX

apeaHizayslil y cayblsibHbIX CeMmKaXx.

Ilpaomem oacneoasanus — npabaemul i acabigacyi maxkou KaAMyHIiKaybvli.

Mbma npayvl — ewviagiyb acabnieacyi i cnpacHazasayb MIHOIHYLLL )
KAMYHIKAYbli 035PAHCAYHBIX I KAMEPYBIUHBIX apeanizayblil Y CayblsIbHbIX CeMKaX.

Memaodvr  Oacnedasanus: — a2ylbHAHABYKOBbIA  (AHANI3,  NAPAYHAHHE,
NnpacHa3asante), Cayblsalaciutbl (KaHMIHM-AHANI3, AKACHbL AHATI3).

Ampoimansia 8bIHIKI [ IX HABI3HA: CAUBIALbHBLIL MEObls PA32NeONCAHbL 5K
ab'exkm  iHpapmaybliHa-KAMYHIKAYbIUHA —O3etiHacyi 1 SAK Kaual macasau
KamyHiKaybwli, 0aKa3ana Heabxo0Hacyb NPbICYMHACYL O3APAHCAYHBIX apeaHi3ayblil y
CAYbISILHBLIX  MeOoblsl, 8blA)leHbl  acabnisacyi [ CcnpacHazaeamvl MIHOIHYbGLI
KaMyHiKayvli 0enapycKix O34pAHCAYHbIX apeanizayblil ) CayblslbHbIX CemKax,
makcama 6visyleHa cneyvlika KamyHiKayvli KAMEepPYbIUHbIX apeauizayblil Y
cayvlbHulx cemkax Ha Benapyci.

Hagizna npayer 3axknmouvaeyya V auanize akayHmay O3ApHCAVHOIX I
KaMepybllHbIX ap2anizayblily CAYblIbHbIX CEMKaX, CICmaMamui3ayvli 0a03eHblX
AKACHA2a auanizy, pacnpayoyysbl KAMYHIKAMbLYHLIX CIPama2itl 0l apeaHizayblii
KamepybvliiHaza i 03Apoicaynaza cekmapa, abazynvHenHl aiublHHAra 1 3aMeKHara
BOIIBITY T1a Ipabieme.

lanina maeuvimaza npakmviyHazca NPLIMSAHEHHS: 6bIHIKI 0acie0a8aHHs.
NPULIMAHIMbIA 04 CMBAPIHHA BYUIOHA-MEMAObIYHBIX KOMNAecay ONs CMmYyOIHmay
cneyvianvHacyi  «Iugapmayvia i kamymikayvisiy, apeaizayvli  IghekmoulyHatl
03eltiHacyi  O03ApIHCAYHBbIX Op2aHa)y Y CAyblsUIbHbIX CEemKax, anmuiMizaybli
y3aemao3esanHs KamMepybliuHbLX CMPYKIMYP 3 A)yOblMOPbIALI.

Aymap npayel nayesapoxicae niyHaACyb MAmMIPuIanNay i 6blHIKAY ObINIOMHAL
npaysl, a MaKkcama camacmotuHacys se blKaHaHH L.



ABSTRACT

Diploma work includes: 57 pages, 42 source applications, 3 pictures.

List of key words: MEDIA, SOCIAL MEDIA, SOCIAL NETWORKS,
MASS COMMUNICATION, COMMUNICATION, ONLINE, GOVERNMENT
ORGANIZATIONS, COMMERCIAL ORGANIZATIONS.

The object of research is a communication of government and commercial
organizations in social networks.

The subject of investigation are problems and peculiarities of that
communication.

The purpose is to identify the features and predict trends in communication
of government and commercial organizations in social networks.

Methods: general science (analysis, comparison, forecasting); sociology
(content analysis, qualitative analysis).

The results and their novelty: social media considered as an object of
information and communication activities and as a channel of mass
communication, the need of the presence of government organizations in social
media was proved, the problems and the predicted trends of communication of
Belarusian government organizations in social networks were defined, the specifics
of communication of commercial organizations in the social networks in Belarus
were identified as well.

The novelty of the work lies in the analysis of the accounts of government
and commercial organizations in social networks, in systematization of qualitative
data analysis, in working out communication strategies for organizations of
commercial and government sectors, in summarizing domestic and foreign
experience on this problem

The area of possible practical application: the results of this research can be
applied in working out educational and teaching aids for students of ‘Information
and Communication’ speciality, in organizing effective communication activities
for government bodies in social networks, in optimizing commercial agencies
interaction with target audience.

The author of the work confirms the authenticity of the materials and the
results of the thesis, as well as the independence of its implementation.






