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корпоративной социальной ответственности направлены на развитие 
культуры, образования и поддержку спорта, социальных групп). 

 Имеется ряд трудностей, которые препятствуют распространению 
политики корпоративной социальной ответственности в стране: нет 
поддержки этого процесса на государственном и законодательном 
уровне [5]. 

 Актуальной тенденцией в развитии корпоративной социальной 
ответственности в Беларуси стало появление социальных предприятий, 
большая часть которых открыта на базе некоммерческих и 
благотворительных организаций. 
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MEN VS. WOMEN IN BUSINESS 

J. Kurganovich 

We know that women in business are different from men in business, but 
how different they are and if being different is really a bad thing. 

When brute strength mattered more than brains, men had an inherent ad-
vantage. Now that brainpower has triumphed, the two sexes are more evenly 
matched. The rich world has seen a growing demand for women’s labor. 
Around the world, women are remaking companies, society, and themselves. 
More and more women are working than ever before. Female politicians such 
as Margaret Thatcher and Mrs. Clinton have taught younger women that any-
thing is possible. 

However, let's be honest: the culture of any management team, even if 
there are women in it, is still a male culture. 

Unfortunately, women have grown and barely been recognized as a symbol 
of businesses just a few decades ago, before that they were treated in a demean-
ing way. Today there are some groups and persons that stupidly keep the same 
macho idea:” Only men are a symbol of success”. Actually, attitudes toward 
women as leaders are still the same – few women hold executive positions. 
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Today’s businessmen must remember that any effect of discrimination of 
women in business is harmful no matter what kind of discrimination is done. 

Have you ever been in a job where no women around? The job becomes 
lazy and boring, no fresh ideas no harmony in the ambience. One obvious 
problem is that women’s rising aspirations have not been fulfilled. They have 
been encouraged to climb onto the occupational ladder only to discover that 
the middle rungs are dominated by men and the upper rungs are out of reach. 

Research from the 2011 Grant Thornton International Business Report 
(IBR) reveals that women currently hold 20% of senior management positions 
globally. 

Across the world, Thailand boasts the greatest percentage of women in se-
nior management (45%), followed by Georgia (40%), Russia (36%), Hong 
Kong and the Philippines (both 35%). The countries with the lowest percen-
tages are India, the United Arab Emirates and Japan where fewer than 10% of 
senior management positions are held by women. 

What concerns our country; in particular, women occupy 19.6 % of all top 
officials. 

One widely accepted explanation for the small number of female execu-
tives is the persistence of negative stereotypes about women as managers. In a 
study by Heilman, researchers asked male managers to characterize both male 
and female managers. The results indicated a tendency to describe female 
managers as less self-confident, less emotionally stable, less analytical, less 
consistent, and having poorer leadership abilities than male managers. 

But even if it’s hard for these people to accept, women have grown and 
will keep growing; either way biologically speaking the most notorious dif-
ference between women and men is that women are more equipped of brain 
neurons than man. 

We know that with a management position comes a certain aura of power, 
but men and women define and exercise it differently. 

As little girls, many women grew up to be obedient, to be a good friend, to 
keep diaries that expressed their deepest feelings, to take care of their dolls, 
and to help Mom, often with younger siblings. They saw little boys as mon-
sters that teased them to the point of tears. When they complained to their 
mother or father, they were told “Just ignore him. He’ll grow out of it some-
day”, were patted on the head, and told to “run along”. 

Business women use positions of authority to create a supportive, nurturing 
environment. Women, much more naturally than men, enjoy collaborating – 
defying the boundaries of age, status, rank, and race. Such collaboration has 
persuaded companies across the country and around the world to institute 
workplace improvements such as on-site child care, family leave, and flexible 
work schedules. 
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As little boys, many men grew up building forts and forming secret clubs 
for the exclusive benefit of themselves and their friends. This conditioning led 
them to see themselves in militaristic terms, part of a “good old boys net-
work”, and they saw little girls as sissies, unable to compete and certainly not 
belonging in their well fortified “boys only” world. Yet, while all this was 
going on, the girls were getting much better grades in school and becoming 
fast learners. So, while girls learn to be good, boys play at being great. And 
men build their companies the way they used to build their forts – as clubs of 
exclusion. 

Men use positions of authority to create a hierarchal environment, in which 
they issue orders and expect obedience. A man is a competitor and tackles 
jobs with laser focus and determination. His worth comes from convincing a 
client to follow and then win the race. They are outstanding at positioning and 
in fact, statistics show that they know how to ask for what they’re worth. 

To sum it up, maybe it’s not that women make better leaders. Maybe it’s 
that women and men make better leaders together. 

The recent research, which was done by an economist at the University of 
Michigan, Scott Page, proved that a diverse group solves a complicated busi-
ness problem better than a homogeneous group. 

At the end of the day, a woman multiplies what a man brings in. If the 
masculine and the feminine work together, they are much better off than 
alone. 
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ОРДОЛИБЕРАЛИЗМ В КОНЦЕПЦИИ СОВРЕМЕННОЙ  
КАТОЛИЧЕСКОЙ ДОКТРИНЫ 

В. Н. Ленковец 

В спектре социально-экономических учений ближайшим соседом ор-
долиберализма (Фрайбургской школы) и концепции социального ры-
ночного хозяйства является экономический блок католического соци-
ального учения [1]. Теорию ордолиберализма и концепцию социального 
рыночного хозяйства создавали люди, которые были воспитаны в тради-
ционных католических или лютеранских семьях, относящихся к различ-
ным слоям общества. И это не случайно. Оба взгляда базируются на 
сходных религиозно-этических основах. Прослеживается их взаимное 


